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Stories of the Week 


In Detroit there’s an interesting 
fellow, Francis Bickel by name, who 
conducts intelligence tests in the 
city’s public school system. 

Small boy waltzed up to him, in a 
grade school corridor, and started a 
conversation that left Bickel behind 
quickly. The educator wasn’t dialed 
into his wave-length, and said so. 

“You don’t remember me?” in- 
creduloused the boy. “Mister, you 
brained me last month.” 


Bitterly complaining women from 
a city housing project almost 
shambled a court-of-law. 

“Ladies, ladies,” gavelled the Solo- 
monish magistrate. “One at a time. 
Let the oldest woman here speak 
first, and so on down the line.” 

To his non-surprisement the magis- 
trate heard no more niff-nawing. The 
feminine complainers quieted down 
and slunk away silently. 


“What does your mother call your 
father?” queried Judge Murphy, 
when introduced to a little girl. 

“She doesn’t call him anything. 
She likes him.” 


Red Faces and Kids 


Fellow in our business’ ranted 
about juvenile misbehavior at the 
Country Club. Its Board of Directors 
listened attentively and sympatheti- 
cally to his complaints. 

“Parents who allow their children 
to be so noisy and wild should be ex- 
pelled,” he perorated. 

At that very moment his young- 
est daughter burst into the Board 
room, chased by his youngest son, 
both screaming like fire-watered 
Comanches. 

Fact. Heard about it at a recent 
industry convention. And our friend 
said he didn’t need to go to Florida 
to get a real red face. 


“Know what, Nancy?” elder 
brother Bobby excited upon return- 
ing home from school. 

“No, what?” 

“George Washington, our first 
President, died 168 years ago today.” 

“Gwan, Bobby. I saw him on tele- 
vision this morning.” 


Definitions of the Week 


Modern Play Suit: A pair of ban- 
dannas and a worried look, 


Glamor Girl: A lassie who has 
what it takes to take what you have. 


Gags of the Week 


“Soak and cook prunes in beer,” 
breathes a women’s magazine ecstat- 
ically. “They're even more wonder- 
ful.” 

Than what ?—-HARRY WADE. 


“Another thing a modern child 
learns at his mother’s knee is to 
watch out for hot cigarette ash.”— 
Cincinnati Enquirer. 


Is There a Woman In 
Your Life? 


More effective advertising to wo- 
men requires better ideas. Edward H. 
Weiss, president of Weiss & Geller, 
Chicago advertising agency, empha- 
sizes this cogent aphorism. Mr. Weiss 
dislikes these stereotyped myths of 
advertising: 

(1) That recipes and women home 
economists always sell the product 
in food advertising. 

(2) That negative and so-called 
hard-sell advertising really sell. 

(3) That the get-your-man appeal 
is effective with women. 

(4) That women respond to the 
labor-saving angle, ready-mix foods, 
and other inducements to laziness. 
(Concluded on Page 2, Column 1) 
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Kansas City Power Peak 
Indicates Record Usage 


Of Air Conditioning 


KANSAS CITY, Mo.—A _ record 
rush for room air conditioners was 
reported here as temperatures went 
over the 100° mark for four days of 
the week of June 8. 

One dealer reportedly sold his en- 
tire stock of more than 250 units in 
one day. Installation crews were 
working round the clock to install 
new units. 

Kansas City Power & Light Co. 
officials said that electric power use 
during the heat wave indicates the 
tremendous increase in use of air 
conditioning. On June 12 a peak load 
of 418,500 kilowatts was recorded, 
in spite of a shutdown of a big steel 
plant electric furnace. In 1952 the 
record peak load was 403,900 kilo- 
watts. 


Merchandising Gets 
Top Billing at NARDA 
Meeting June 28-30 


CHICAGO— Four primary topics— 
improved selling, appliance merchan- 
dising, stronger business manage- 
ment, and television sales and service 
—will be featured at the mid-year 
meeting of the National Appliance & 
Radio-TV Dealers Association at the 
Conrad Hilton hotel here June 28-30. 

A half-day will be devoted to each 
subject. In addition, group discus- 
sions will be held Sunday afternoon, 
June 28, on television service prob- 
lems, manpower and salespower prob- 
lems, and government, manufacturer, 
and distributor relations. 

After a 7:30 a.m. breakfast session 
Monday during which NARDA presi- 
dent Wallace Johnston will give the 
president’s report, H. B. Price, Jr., 
president of Price’s, Inc., Norfolk, Va. 
and a vice president of NARDA, will 
deliver the keynote address. Price 
will tell “How To Inspire a Sales 
Force.” 

This salesmanship session will con- 


(Concluded on Page 4, Column 2) 


Amana Offering Aid 
To Tornado Victims 


AMANA, Iowa—-Amana Refrigera- 
tion, Inc., has offered to “clean, re- 
pair, and place in good operating con- 
dition” any of the firm’s freezers 
damaged by the tornadoes in Michi- 
gan, eastern Ohio, and New England, 
and to reimburse Amana freezer 
owners for any food spoiled as a re- 
sult of the storms. 

In a wire to the firm’s distributors 
in the stricken areas, George C. 
Foerstner, executive vice president of 
Amana Refrigeration said: 

“As contribution to the relief of 
suffering and financial loss occasioned 


(Concluded on Back Page, Column 1) 


I-H Adds Two Uprights 
To Home Freezer Line 


CHICAGO— International Harvester 
Co. is adding two new upright models 
to its line of home freezers. Including 
the two new uprights, the Inter- 
national Harvester line now numbers 
six models in all. 

I-H will emphasize the ability of 
the new upright models to fit into a 
kitchen of almost any size, because 
they are designed to occupy no more 
floor space than a normal refrigera- 
tor. 

Model L-14-V, which is a 14-cu. ft. 
freezer, holds 490 lbs. of food. The 


(Concluded on Page 4, Column 1) 


NEMA Report Shows 
Chest-To-Upright 
Freezer Sales Ratio 


(See Table on Page 4) 

NEW YORK CITY—March sales of 
farm and home freezers by firms re- 
porting to the National Electrical 
Manufacturers Association passed the 
100,000 mark to set a new record 
for sales in a single month. 

In tabulating statistics for March, 
NEMA for the first time broke down 
sales by sizes according to type of 
freezer; that is, chest and upright. 
Previously, statistics showed only the 
total number of upright models sold. 

Current figures reveal that al- 
though the upright is making sub- 
stantial gains, the chest model is 
still the big seller. The latter ac- 
counted for about 72% of total sales 
in March. 

Statistics released by NEMA show 
that 26 companies sold 111,888 freez- 
ers in March. This topped by more 
than 13,000 units the previous single- 
month high of 98,871 set last June. 

March sales soared 114% above the 
52,344 units sold a year ago by 24 
companies and were up 34% from 
the February, 1953 total of 83,494 
units sold by 25 firms. 


REwA Meeting To Coincide 
With All-Industry Show 


COLUMBUS, Ohio — Refrigeration 
Equipment Wholesalers Association 
will hold its annual meeting in con- 
junction with the 8th All-Industry 
Refrigeration & Air Conditioning 
Exposition, to be held Nov. 8-12 at 
the Cleveland Municipal Auditorium. 

The Hotel Cleveland will be REWA 
meeting headquarters, it was decided 
at a recent REWA board of directors 
meeting here. 

Plans were outlined to make the 
November meeting one of the most 
complete in the association’s history. 
A program complete with business 
sessions, conference sessions, work- 
shops, and nationally recognized 
speakers, will be offered to the 
membership, it was stated. 


‘House & Garden’ Fells 
How To Pick Room Unit 


NEW YORK CITY — Readers of 
House & Garden magazine get a 
well-researched article about room air 
conditioners, and some things to 
watch for in purchasing them, in an 
article “Climate That Comes Wrapped 
In a Package” appearing in the June 
issue. 

The article points up the “hidden 
benefits’ in a room air conditioner. 
“Since they also filter out dust, dirt, 
and pollens, there’s longer life and 
less maintenance for rugs, upholstery, 
and curtains,” it states. 

“When we consider that 400 lbs. of 
dirt, grease, and lint collect on fur- 


(Concluded on Back Page, Column 1) 


Jordon Names Freedman 
Domestic Sales Director 


PHILADELPHIA—Herbert Freed- 
man, a veteran of the major appli- 
ance industry for 21 years, has been 
named national sales director of 
domestic lines for the Jordon Re- 
frigerator Co., reports Harry Fogel, 
vice president in charge of sales. 

Freedman, formerly with Emerson 
Radio of Pennsylvania, Inc., assumes 
a new position with Jordon. He will 
direct sales activities of the domestic 
lines only because of the growing 
emphasis on the upright home freez- 


(Concluded on Page 21, Column 2) 


Brunner Expands 


Compressor Mfg. 
With New Plant 


UTICA, N. Y.—Brunner Mfg. Co., 
with headquarters here, will expand 
its refrigeration compressor manu- 
facturing operations with the erec- 
tion of a new plant in Gainesville, 
Ga., it was announced last week by 
A. G. Zumbrun, president of the 
company. 

Entire production of the Gaines- 
ville plant will be devoted to the 
manufacture of the “Brunner-Metic,” 
the company’s new semi-hermetic re- 
frigeration compressor which has 
been shown to the field at industry 
shows and educational conferences. 
With the opening of the new plant 
this Fall, semi-hermetics from %-hp. 
through 5-hp. will be manufactured 
at Gainesville. 

The plant at Gainesville will be 
known and operated as The Brunner 
Co. A new corporation is. being 
formed and all stock will be held by 
The Brunner Mfg. Co. The new cor- 
poration will be operated as a sub- 
sidiary entirely separated in manage- 
ment affairs from the Brunner head- 
quarters. 

As the Gainesville plant will be 
operated entirely separately from the 
Utica plant, no open-type compressor 
production is scheduled. A  ware- 


(Concluded on Back Page, Column 4) 


Kold-Hold Changes 
Name to Tranter Mfg. 


LANSING, Mich.--The Kold-Hold 
Mfg. Co., manufacturer of refrigera- 
tion equipment and products in the 
industrial and domestic heating fields, 
has announced a change in its corpo- 
rate name to Tranter Mfg., Inc., ef- 
fective at once. 

The change was voted by stock- 
holders who felt that the Kold-Hold 
name was made inappropriate as the 
result of a well-established product 
diversification program. 

The 22-year-old firm is also re- 
garded as being the country’s lead- 
ing authority in the use of the hydro- 
gen brazing process for fabricating 
metal parts. 

James R. Tranter, Kold-Hold presi- 
dent and general manager who will 
continue in the same capacities in 
the company that now bears his 
name, pointed out that the name 


(Concluded on Page 21, Column 3) 


Self-Service Meats Are 
Good Bet for Independent, 
Narcus Members Hear 


CHICAGO—Retailers whose meat 
department sales exceed $2,000 per 
week should consider putting in a 
self-service meat department, was 
the recommendation of Keith Rush- 
ing, independent retailer from Ames, 
Iowa, who took part in a panel dis- 
cussion on “Profitable Meat Mer- 


Pictures of new refrigeration prod- 
ucts displayed at the NARGUS show 
will appear in an early issue of the 
NEWS. 


chandising” at the 54th annual con- 
vention of the National Association 
of Retail Grocers held at Navy Pier 
here June 14 to 18. 

Other members of the panel were 
Francis Fansler, Hammond, Ind., 
and Roy Woodrick, Grandville, 
Mich. C. G. Bowes, director of 
NARGUS meats division, was the 
moderator. 

Rushing said that his Super-Valu 
store in Ames was among the pio- 


(Concluded on Page 21, Column 1) 


Few New Lines 
In Prospect at 
Summer Market 


Some ‘Leader’ Items or 
Line Additions Expected; 
Word Awaited on Prices 


CHICAGO — The Summer Home- 
furnishings Market, opening June 22 
at The American Furniture Mart and 
Merchandise Mart here, will not be 
marked by the display of any great 
quantity of new lines or new models 
of refrigerators, freezers, and other 
major appliances, but will neverthe- 
less play to a full house for the first 
week of its run, at least. 

Loop hotels are said to be booked 
solid for the first week of the Mar- 
ket, or at least most of the first 
week, but accommodations are said 
to be in fairly good supply the second 
week. 

International Harvester is_ intro- 
ducing two new upright home freez- 
ers, Jordon Refrigerator Co. will 
show a new upright model with a 
capacity of more than 1,000 Ibs. of 
frozen foods, and there will probably 
be a scattering of other new “addi- 
tions” to home freezer lines. Thor 
Corp. late this spring introduced new 
refrigerator and home freezer lines 
which have not been seen generally 
by other than the Thor distributing 
organization, 

If there are any new refrigerator 
models on display they will in all 
probability be “specials” or “floor 
leaders.”" Manufacturers will probably 
use the Markets as a place to do some 
spot checking on the inventory situa- 
tion. 

Many manufacturers have set up 
plans for some of the biggest promo- 
tion efforts in their history—Frigid- 
aire, Servel, Hotpoint, General Elec- 
tric (reported previously in the 
NEWS). 

Westinghouse will outline mer- 
chandising plans to tie up with 
its TV coverage of professional foot- 
ball games this fall. Deepfreeze will 
unveil its “National Cooperative 
Freezer Food Service,” a merchandis- 
ing program designed especially for 
appliance dealers, locker operators, 
and retail food outlets. 

Merchandise Mart has announced 
that new tenants include General Air 
Conditioning Corp., producer of com- 
bination refrigerator and range units, 
1108; The Coleman Co., maker of 
home heating and air conditioning 
equipment, in 1134; and Berger Mfg. 
Div. of Republic Steel Corp., kitchen 
cabinets, in 11-116. 


Steel Price Boost Could 
Up Consumer Goods Prices 


DETROIT—Increases of $4 a ton 
or more announced last week by 
major steel companies is leading to 
some speculation that there may be 
upward price revisions in refrigera- 
tion, air conditioning, and appliance 
products. 

Some observers thought increases 
might be more likely in air condition- 
ing and commercial refrigeration 
products, rather than in appliances, 
because of the highly competitive 
situation in the appliance field. On 
the other hand, it was pointed out 
that appliance manufacturers have 
been absorbing material costs to the 
breaking point, and there were 
rumors that price adjustments might 
be noted at the forthcoming Summer 
Homefurnishings Market to be held 
in Chicago. 
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[INSIDE DOPE 


(Concluded from Page 1, Column 1) 


(5) That 
changes. 

He figures that these stereotypes 
have been taken for granted too long. 


“Guided by social science know- 
ledge, advertising may serve as a 
means of prediction, control, and 
analysis which might strengthen our 
economy and benefit the American 
people,” Mr. Weiss declared. “It is a 
keystone not for exploitation but for 


integrity.” 


human nature never 


Add Advertising Stories 


One of those surveys was _ in 
progress. To determine preferences 
for brand-name candy bars, an inter- 
viewer stationed himself in a small 
cigar store. 

In came a small boy, who studied 
the array of 10-cent confections. 


“Young fellow,” stepped up the 
interviewer, “if you could choose only 
ONE thing from all you see here, 
what would be your choice?” 


“The cash register, sir!” 


Philosophy of Engineers 


“It is not enough to educate engi- 
neers in the technical and scientific 
phases of their profession,” says 
Dean Freund of the Engineering 
College of the University of Detroit. 


“A philosophical background is 
necessary for employment of tech- 
nical and scientific tools so that an 
individual can properly develop as a 
man and a citizen.” 

Beginning next year the University 
of Detroit will require engineering 
students to study philosophy, along 
with their engineering subjects, dur- 
ing the last three semesters before 
graduation. 

Father Celestin J. Steiner, S.J., 
President of the University, believes 
that training in philosophy “is the 
only effective means of imparting to 
the student an integrated view of all 
truth and values, wherein alone the 
true contributions of engineering to 
mankind can be rightly assessed. 


“We are not in our present econo- 
mic and diplomatic predicament 
merely because we lacked soldiers 
and airmen,” Father Steiner declares 
emphatically. “We started getting 
into it when we had 12 million of 
them.” 

The University leader feels that 
our diplomatic predicament results 
from a failure to understand the 
motivation of Marxists. Also, he 
claims, political theory, geography, 
and history are not well enough 
understood by many citizens. 


Philosophy of the Week 


“Samuel Liebowitz, one of the 
cleverest of criminal lawyers, said 
gloomily that of the 78 criminals he 
saved from the electric chair not 
even one sent him so much as a 
Christmas card."’"--REVEREND AUGUS- 
TUS WELSH. 


“A book may be amusing with 
numerous errors, or it may be very 
dull without a single absurdity.”— 
GOLDSMITH. 


H. A. Chandler, MelIntire 
Sales, Ad Manager, Dies 


LIVINGSTON, N. J.—H. A. Chand- 
ler, one of the original founders of 
the McIntire Co. in 1925, died on 
June 6, after a short illness. 

The McIntire Co. manufactures de- 
hydrators and filters and other ac- 
cessories for refrigeration systems. 

Chandler, until the time of his 
death, had acted in the capacity of 
secretary of the company, as well as 
sales and advertising manager. He 
was well-known for many years 
among refrigeration wholesalers and 
manufacturers, as well as members 
of the ASRE, of which he was a 
member. 


New Market Co. Sets Up Model 
Store for Modernization Show 


ATLANTIC CITY, N. J. — The 
Pennsylvania Grocers Association se- 
lected the New Market Co. of Phoe- 
nixville, Pa., to conduct a forum on 
store modernization at the annual 
Pennsylvania Grocers’ Association 
convention here. 

The New Market firm, distributor 
for the Bally~Case and Cooler Co., 
reproduced in detail a complete 
medium size, self-service food market 
in the mezzanine of the Ambassador 
hotel. It was equipped with Bally re- 
frigerated cases; shelving, gondolas, 
and check-out counters built by the 
New Market Co., and a variety of 
other food store items. 

Graham D. Perley, Jr., New Market 
president, was in charge of the dis- 
play and program. He spoke on the 
points of modernization brought out 
in the model store. 
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San Diego Stages First 
Air Conditioning Promotion 


SAN DIEGO, Calif._-The Bureau 
of Home Appliances of San Diego 
County is now conducting its first air 
conditioning campaign. 

The campaign was launched on 
June 8 with newspaper advertise- 
ments stressing the need for residen- 
tial air conditioning. These were 
spotted in a number of county weekly 
newspapers particularly in the so- 
called “hot belt’ communities. 

Another round of advertising will 
be run during the week of June 22 in 
the same publications with similar 
coverage continuing through July and 
August, according to J. Clark Cham- 
berlain, secretary manager of the 
bureau. 

Distributors of 15 different brands 
of room coolers are participating in 
the campaign. A special feature of 
the campaign will be a mass exhibit 
of at least one model of each of the 
15 makes in the San Diego Gas & 
Electric Co. exhibit in the county 
fair. 


District Attorney Requests 
Additional Air Conditioning 


NEW ORLEANS — Announcement 
is made by District Attorney Severn 
T. Darden that he has _ requested 
funds from the city for an additional 
air conditioning unit for his office. 

Darden said that he needs approxi- 
mately $1,500 to air condition three 
more rooms in the office. 

The district attorney explained 
that he has been having the office 
air conditioned in instalments and 
that if an additional unit is put in 
for the three rooms all parts of the 
office, except the public waiting room, 
will be air conditioned. 


Perfection’s New Freight Plan 


CLEVELAND — Perfection Stove 
Co. announces a new freight allow- 
ance policy, effective June 1, on its 
furnaces and air conditioning equip- 
ment, amounting to full pre-payment 
of freight on carload shipments, plus 


substantial allowances on truckload 


and LCL shipments. 

This new freight allowance policy 
is the first such in Perfection’s 
history. It is available to all dealers 


| and distributors who handle Perfec- 
tion furnaces and air conditioners. 


N.Y. Landlord Can Raise 
Rates for Room Coolers 


NEW YORK CITY—Installation of 
a room air conditioner will entitle a 
landlord to an increase in rent only 
if the unit extends beyond the window 
sill far enough to require the land- 
lord’s consent, said J. D. McGoldrick, 
New York rent administrator. 

The New York landlord can get no 
increase if the air conditioner “will 
be entirely within the window line 
with the exception of about 6 in. 
which will protrude beyond sill... .”” 

If the rent includes electricity 
used by the tenant, the landlord is 
entitled to a $2 fee when the air con- 
ditioner is installed plus the following 
rates from May through September: 

For a %-ton unit, $3.50; 1%4-ton, 
$4.50; %4-ton, $7; and 1-ton, $9. 
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Little more than a year ago, Chrysler Airtemp first offered an optional 
5-year warranty on the sealed radial compressor. Performance records 
of these compressors in the field have proven their value beyond doubt. 
Now EVERY compressor used in the famous “Packaged” Air Condi- 
tioner is warranted five years at no extra cost. 
Here are three of the many sound reasons for the amazing performance 
of these compressors: 

1. Wear is reduced through precise machining. 

2. Top efficiency at all speeds is assured through radial design. 

3. Dirt and moisture are kept out because Chrysler Airtemp compres- 

sors are assembled in an air conditioned factory. 

Get all the facts today. See why it'll pay you to sell the best in Air 
Conditioning . . . Chrysler Airtemp “Packaged” Units with the famous 
radial compressor. 


Admiral Offers Coca-Cola 


Tie-In with Refrigerators 


FOR 
PROFIT 


CHICAGO—A summer’s supply of 
Coca-Cola will be given to purchasers 
of Admiral refrigerators during the | 
next six weeks, Seymour Mintz, vice | 
president - advertising of Admiral 
Corp., announced recently. 

Each customer who purcheses a 9 
or 11-cu. ft. Admiral will be given 12 
coupons, each good for a 24-bottle | 
case of Cokes. The customer can re- | 
deem the coupons at his dealer at his | 

| 
| 
| 


MODEL E-550 
SHOWN 


convenience. The offer will be made 
through July 26. 

In addition, Admiral dealers will be 
serving cold Coca-Cola this summer 
to all visitors to their stores, Mintz 
said. 


UNIFLOW offers a Complete line of 
LOW COST Water Coolers designed 
for dealers EXTRA PROFITS and Cus- 
tomers satisfaction. Write for e FREE e 


"Extra - nofits brochure.” 


The Ceiling ‘Breathes’ 


ST. LOUIS—Brown Shoe Co., in 
marking completion of its $2,500,000 
office building at 8300 Maryland 
Ave., Clayton, Mo., announced that | 
the structure, completely air-filtered | 
and air conditioned, has a unique 
ceiling which “breathes” the filtered 
air through perforated metal panels 
in the ceiling. The air is evenly dis- 


~ UNIFLOW 


MANUFACTURING COMPANY 
1513 East Lake Road © 
ERIE, PENNA. 


| ' “Packaged” Air Conditioners tributed across the entire ceiling at | « / The W | 
! 
oi erg pote, wh he a low velocity, and thus eliminates Al In ater C 
th ! I every cooling need. drafts. Field For Over 20 Years”’ 


| AIR CONDITIONING - HEATING 

Hii for HOMES, BUSINESS, INDUSTRY 

Airte Division, Chrysler Corporation, Dayton 1, Ohio Cas 
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Airtemp Division, Chrysler Corporation 
P.O. Box 1037, Dayton 1, Ohio | 


Please send full details on the Chrysler Airtemp Comfort Zone ‘Pack- | 
aged” Air Conditioning proposition. 


Nome 

| COLD PLATES FOR: Ice Cream Cabinets, Soda 
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: Sub-Zero Applications for Industrial chilling. 
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HATS BEHIND A TRADITION? 


There is a legend in Irish Folklore that anyone who kisses the Blarney 

Stone immediately becomes able to talk a blue, or in this case, green 
streak. 

The Blarney Stone is said to have been brought to the Emerald Isle by 

the Phoenicians and used to build Blarney Castle, County Cork, in the 

15th Century. The stone itself is 125 feet above the ground and anyone 

wishing to kiss the Blarney Stone must be held by the heels over a para- 

pet to reach the wonder-working stone with his lips. 
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MODEL Z-100 
1 H.P. 


COPELAMETIC 


ILLUSTRATED 


the Copeland tradition... : 
is known throughout the trade — 


Day after day they see the practical advantages of a refrigeration unit that needs 


ic 
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It’s really pretty hard to put your finger on the things that have nurtured the 
traditional good feeling about Copeland. For instance, at the January trade show 
... and it was a honey . . . you could almost sense it around the Copeland exhibit. 
There is a definite respect for the sound engineering ideas and equitable sales 
policies that Copeland follows. When you deal with Copeland, you are dealing 
with the same people year after year. You deal with people who are appreciative 
yet practical at the same time. ; 

If you missed the heating show, you missed a fine display of the increasingly-pop- 
ular Copelametic line of remote and self-contained units. Dealers, manufacturers 
and users are gracious in their praise of the “accessible” feature of this hermetic. 


no belts, seals or manual oiling, yet can be serviced on the spot whenever the rare 
occasion demands. Millions are in use today in air conditioning and refrigeration 
installations the world over . . . dependable testimonials to one of the many or- 
iginal Copeland developments, The soundness of the Copelametic principle is 
complimented by the fact it set the pattern which others are following. 


To serve every need, Copelametic the ACCESSIBLE hermetic, is built in a variety 
of types and sizes. Air-cooled, remote Copelametics range from 14 H.P through 
3 H.P. There are water-cooled remote units from 1/, H.P. through 7-1/, H.P. There 


are Copelametics for all self-contained applications. 


j DEPENDABLE $4”REFRIGERATION ¥ 


COPELAND REFRIGERATION CORPORATION - 
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Here’s a “Package” for Extra Profit 
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wide. It has 4 shelves, including one ‘The Home Laundry Story” by P. 
that is adjustable, and the three Eduard Geldhof, vice president of 
stationary shelves have freezing Whirlpool Corp.; “Water Heater Mer- NEMA Freezer Sales for March Totaled 111,888 


coils. 

A pre-set thermostat control main- 
tains proper storage temperatures 
throughout the unit. 

Another special feature of this 
model is a frozen fruit-juice dispenser 
under each of three shelves. Each of 


chandising” by C. E. Bartlett, Ruud 
Mfg. Co.; and “Rebuild Your Traffic 
Appliance Volume” by Robert Oliver, 
manager, Appliance Specialties, West- 
inghouse. 

Tuesday morning’s breakfast ses- 
sion will be highlighted by a discus- 


Summary for March, 1953 
Electric Farm and Home Freezers—Complete—Sales by Sizes—Units 
Farm and home freezers complete with high and low side and cabinet, where 
50% or more of the net cabinet capacity is designed for the freezing and/or 
storage of frozen foods. 


MARCH (26 Companies) 


the three dispensers holds eight cans sion of “Those Little Things That Domestic 
of frozen juice, and each time a can Count” by Al Robertson, Oklahoma (48 States Other 
is removed from the front of the dis- City dealer who is also a NARDA Sizes and D. C.) Canadian Foreign Total 
penser, another can rolls down to _ director. : 1. Less than 5 cu. ft. 
take its place. Tuesday morning’s session on Chest Models ........ . * . ° 
This freezer has three drawers at stronger business management will Upright Models ...... t t t t 
the bottom that glide out on nylon start with a talk by President Johns- 2. 5 and 6 cu. ft. 
rollers—each drawer has a 20-lb. ton on “Dealer Finance and Financ- Chest Models ........ *2,496 *12 *103 *2,611 
tcieiiiines Mabey Maid G60 tes food capacity. ing. . —- eg kebaes ¢ t t t 
@ capacity of 490 cu. ft. Then, NARDA Director Joseph + 5 ae eo oe. oS 
Fleischaker, Will Sales Co., Louis- Chest Models ........ 11,469 413 437 12,319 
‘ NARDA Meeting -- ville, Ky., will discuss “Using Credit Upright Models ...... t t t t 
New |-H Uprights - - to Build Volume”; Charles H. Jett, 4 9% and 10 cu. ft. 
(Concluded from Page 1, Column 2) Jr., Jett’s, Inc., Lexington, Ky., will Chest Models ........ 4,743 29 112 4,884 
(Concluded from Page 1, Column 2) ‘tinue with Joseph T. Meek, of the speak on “Increasing Your Net With Upright Models ...... 14,024 187 184 +4,165 
Illinois Federation of Retail Associa- Trade-Ins”; C. W. Leihy, executive , = a oe 
other upright has 8.7 cu. ft. capacity. tions, speaking on “Selling: A Job vice president of Electrical Dealer, Chest Models ........ 6,464 388 157 7,009 

Although the new models look like For All Retailing’; George Bates, will talk on “The Distributor Sales- Upright Models ...... 11,293 144 23 11,460 
refrigerators, they have the same re- president of the Home Equipment Co, man on Your Management Team”; §. 12.5 to 17.4 cu. ft. 
frigeration design, insulation, door Memphis, and president of the and Roy O'Sullivan, Peirce-Phelps, Chest Models ........ 32,619 1,626 69 34,314 
seals, and other characteristics found Memphis Retail Appliance Dealers [Inc., Philadelphia, will discuss “Let's Upright Models ...... 4,087 262 70 4,419 
in International Harvester’s line of Association, discussing “Forming and Look at the Dealer.” 7. 17.5 to 21.4 cu. ft. 
chest-type freezers. Training an Outside Sales Crew”; The final session on Tuesday after- Chest Models ........ 16,430 405 69 16,904 

The new upright freezers have fast William Wellons, Wellons Mercantile, noon is to deal with television sales Upright Models ...... 9,192 111 7 9,310 
freezing on all refrigerated shelves. Inc., Dunn, N. C., outlining “Our In- and service. Speakers and their sub- % 21.5 to 30.4 cu. ft. 

They have outside walls that won't dustry’s Big Place For the Small Re- jects will be: Chest Models ........ 2,931 98 7 3,031 
“sweat” in any kind of weather, it is tailer’; and Fred Klein and Donald Allan B. Mills, merchandise man- Upright Models ...... 41,442 +19 t 41,461 
claimed. Pusey of Capitol Airlines, Wash- ager, RCA Victor Home Instrument 9. 30.5 to 40.4 cu. ft. 

Other features include pre-set ington, D. C., covering “Your Phone Dept., “Our Prospects in Television”; Chest Models ........ - eves 
temperature control that maintains As A Sales Tool.” NARDA Director Don  Gabbert, Upright Models ...... $ $ $ $ 
correct storage temperatures through- The afternoon session on appliance Gabbert’s, Minneapolis, “Educational om Ge 0 Oe om Ot. 
out, outside warning light that goes merchandising will include discus- Television Today”; Harry Alter, Chest Models ........ 
off in case of power failure, and sions on “The Value Of A Franchise” president, The Harry Alter Co., Upright Models ...... 

“Full-Vue” light that illuminates the by H. W. Warren, manager-distribu- Chicago, “Dealer-Distributor Rela- 11. 50.5 to 60.4 cu. ft. 
whole interior. tion, General Electric’s Major Ap- tions’; and NARDA Past President Chest Models ........ ve 

Model L-14-V, the larger of the two _ pliance Div.; “Our Freezer Sales Are Mort Farr, of Upper Darby, Pa., Upright Models ...... 3 1 
models, is 68% in. high, 28% in. deep Just Beginning” by Joe Lydon, F & “Advice to the New Television 12 60.5 cu. ft. and over 
(excluding hardware), and 29% in. H Power & Supply Co., Peoria, Ill.; Dealer.” . mage ed "ae 

Total—Chest Models . 77,152 2,966 954 81,072 
Total—Upright Models 30,039 593 184 30,816 
Total All Models .... 107,191 1,138 111,888 


low cost dairy case for 
small stores. 


Low cost ice cream fountain 
for small stores, 
restaurants, 


Frozen Food Mer- 
chandising Cabinets 
for small stores and 


Water Coolers —for su- 


rants, etc. 


Condensing Units (sealed and open). 


/2y (Lrerere | 


Vv 


Refrigerator Co.); 


idual company data. 


Revco, 


Inc.; 


Ryan Industries; 


*Chest models for items 1 & 2 combined because of possible disclosure of indi- 


tUpright models for items 1, 2, 3, and 4 combined because of possible disclosure 

of individual company data. 
tUpright models for items 8 & 9 combined because of possible disclosure of 

individual company data. 
Participating companies: Admiral Corp.; Bendix Home Appliance Div., 
Avco Mfg. Corp.; Ben-Hur Mfg. Co.; Carrier Corp.; The Coolerator Co.; Crosley 
Div., Avco Mfg. Corp.; Deepfreeze Appliance Div., Motor Products Corp.; 
Frigidaire Div., General Motors Corp.; General Electric Co.; Gibson Refrig- 
erator Co.; Hotpoint Co., Div. of General Electric Co.; International Harvester 
Co.; Kelvinator Div., Nash-Kelvinator Corp.; A. J. Lindemann & Hoverson Co.; 
Masterfreez Home Locker Mfg. Co.; The Maytag Co.; Norge Div., Borg-Warner 
Corp.; Phileco Corp., Major Appliance Div.; Quicfrez, Inc., (formerly Sanitary 
Seeger Refrigerator Co.; 
Servel, Inc.; Victor Products Corp.; Westinghouse Electric Corp.; Wilson Re- 
frigeration, Inc.; Schaefer, Inc.; Emil Steinhorst & Sons, Inc. 


Model CA 63-S with optional 
gloss filler type water faucet 


CAFETERIA. 
Coolers 


Bottle 


# 


ee More flexibility in service! Greater capacity 
than any other comparable cooler! Same, 
proven Beverage-Air cooling arrangement! 
. ‘ , | So oS SS) That's the story of Beverage-Air's latest 
Kelvinator—the name your customers KNOW _ supermarkets, ideal to supplement any line of large, ex- | | eddies Ccletede Baits Codes ! 
means extra value, extra long life, and trouble-free pensive cases you may now be handling . .. Water Coolers, | eee onetiehd " F ™ two models with capacities 
service—now offers you a varied line of commercial a must for the supermarket or restaurant . . . a low cost | . a unio te~then bottles or 570 pints of 
refrigeration products to help you get extra profits. | Dairy Case, the answer to a small store’s dairy goods mer- Cla ~~ ay these nase Ka yr eveliable geet 
A wide choice of condensing units, both sealed and _chandising problem ... and a new low cost Ice Cream / TH] aa all endless hued tome, ides Gall Gada or 
open-type ... Frozen Food Merchandising Cabi- Fountain for small restaurants or confectionery stores— a =_/ — h daliien sual Regret ew 
nets for use in small stores and specialty-use in all give you the traditional Kelvinator quality and per- ied Ec Be thin aeh ot pd onal. cap-cuteher 
formance, at lower prices! All designed to make extra ~~ ! b | / and glass filler type water faucet optional ! 
poe — — — ——— + _ sales and extra profits for you. | | ob eame en. | 
on gr gnomnyy hen oleae =) Efficient suction-type fan cooling arrange- | 
| ment and serving convenience make this 

Seen ame taewed tn you “Vedage"tarentve preM. Act NOW—SEND THIS COUPON FOR by cimply denging the Bids, a “must” for speeding cafeteria service 
__| Send complete produci, pricing and financing data. | ae ap — acai in schools, restaurants, etc. 

7) ihiate eur eagesccntetive eall. | FULL INFORMATION —DO IT TODAY! Hg er se May ti Sets dy be eek thendin o 

! Beverage-Air Equipment and Direct Mail 
NAME -- - - cs Literature for mailing to your customers. 
es | KEechuaveat | 
= toe eee ato/ve THE PUNXSUTAWNEY COMPANY | 
LN LS The Mame that Sells... . The Name that Satisfies! Punxsutawney, Pa. 7 
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It’s a dealer’s line... 
ith bi fits I 
witn an escalator to bigger prortits: 
Few manufacturers are willing, or able, | shelves on the door... 2-door or 1-door 
to include 20 different refrigerator models models, small models, big models, and 
in their line. But Frigidaire does it togive | everything in between. 
dealers more than the usual number of ; : 
, “3 No matter where he starts in the line 
selling advantages. PIA 
San thes alles a a ie h the Frigidaire Dealercan work up or down 
Fri ” hs ” ree saad "a = - Prgete as he pleases. The step-up from one model 
he ee sno bien Le aes to the next is a very easy one in terms of 
that Is nas he neal se nage s needs. —_price—a very big one in terms of value to 
He can talk about models with separate the customer and profit to the dealer. 
Food Freezers or full-width freezers. 
Models with Cycla-matic self-defrosting, Which only goes to prove what every 
automatic defrosting, push-button de- Frigidaire Dealer knows—that breadth of 
frosting, or manual defrosting. Models line is one of the many important pluses 
with rolling shelves, porcelain exteriors, in the Frigidaire franchise. 
c ~~ « * 
* 
rig id a ire means more business. . . 
20 salable models in the Frigidaire refrigerator line. And the 
average price differential between.models is approximately e ee 
$20.00. Here is step-up selling made easier than ever! more business for the dealer == 
—_—> 
+o...) ee - 
A ee 
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; | | 
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This series of articles comprising ideas and principles for the small 
retail or manufacturing business is written by James D. Woolf, who was 
for more than 20 years a vice president and director of J. Walter 
Thompson Co., one of the largest advertising agencies. 


By James 


Advertising Can Lose Friends 
As Well as Make Them 


Advertising that fails to create a 
feeling of friendship for the adver- 
tiser is worse than none at all. 

More important, over the long haul, 
than immediate sales is consumer 
goodwill. No business can prosper 
permanently without it. 

This may strike you as a trite com- 
ment on a fact accepted by business- 
men generally. But there is a catch 
to it. The catch is that many busi- 
nessmen accept this platitude in prin- 
ciple but violate it, deliberately or 
unwittingly, in practice. 

Here are a few all too common 
practices in advertising that, accord- 
ing to consumer surveys, are damag- 
ing to goodwill. 

One of them is mentioned in Ad- 
vertising Age by Clyde Bedell, former 


(Luring customer with advertised 
low prices, then disappointing her 
will lose friends.) 


advertising director of Marshall Field 
& Co. It is the practice of quoting 
prices “from $65,” or “from $27.50,” 
or “from $1.50.” The reader, intrigued 
by what appears to be a low price, 


SEE THEM 
IN CHICAGO 


During Summer Market 


June 22 to July 2 


BOOTH 17-R 


(17th Floor) 


AMERICAN 
FURNITURE MART 


Revco Freezers 


The Standard for Highest 
Quality and Best Performance 
by which Freezers are judged 


REVCO, INC. + DEERFIELD, MICH. 
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2 


Get it! 
HARRY ALTER’S 
SPRING and SUMMER...No. 158 


DEPENDABOOK 


D. Woolf 


discovers in the store to her dismay 
that she cannot be fitted in the little 
$27.50 number. “We're already sold 
out in your size, madam, but we have 
some very chic models for only 
$47.50.” 

Sometimes this is a deliberate 
come-on, sometimes it isn’t. Some 
women, less trusting than _ their 
sisters, see through it when it is a 
deception—-and the store can expect 
some word-of-mouth badvertising. 


Another irritating practice is that 
of advertising “famous” but unspeci- 
fied makes of merchandise—watches, 
for example, or fountain pens— 
“amazingly low prices.”’ Sure enough, 
the prospective purchaser finds 
“famous makes” on sale, but only to 
the extent of about 1% of the total 
offerings, and usually outmoded old 
numbers at that. 

Another wonderful way to badver- 
tise! 

Thirdly, women say they are an- 
noyed by advertisements that fail to 
supply them with sufficient informa- 
tion about the featured product—let’'s 
say, for example, an afternoon frock. 

It’s astonishing how many things 
milady wants to know about a frock. 


What is the range of colors? Exactly © ——— 


what is the fabric? Is it shrinkproof, 
fade-proof? Is it washable, or must 
it be drycleaned? Is it available in 
junior sizes? The issue here is not 
one of ethics. The issue is the ob- 
session of so many advertisers by the 
notion that prospective buyers are 
hostile—-yes, actually hostile—to long, 
fact-packed copy. Frequently just the 
reverse is true: consumers are irri- 
tated, if a given product interests 
them, when the copy fails to answer 
their questions. 

White space is completely impo- 


tent as a transmitter of information. | 


A fourth cause of annoyance, and 
a surprisingly common one, 
failure of advertisers to brief their 
salespeople on what is being offered 
in the day’s advertising. 

Only today a neighbor of mine 


is the | 


came home completely out of patience | 


with a local drugstore because the 
clerk who attended her knew nothing 
of an advertised bargain in wines. 
Neither did two other clerks behind 
the same counter. The manager 
had to be called before my neighbor 
was permitted to make her purchase. 

Don't think this is an isolated case: 
it happens all the time. Keep your 
salespeople posted on your advertised 
prices and offers—-and keep them 
posted, too, on the promises you 
make in your copy. 

oan ancther way to engender bad 


‘the Plasti- Rote 
—“Sprelf" says: 


A little spray 
goes a I|-o-n-g way 
PLASTI-KOTE 
SELF SPRAY 
FINISHES 


Solve your 
touch-up problems! 


Paint and Pressure in 
one container. Ideal for 
touch-up and re-finishing. 


PLASTI-KOTE, INC. 


425 Lakeside N.W. Cleveland 13, Ohio 


feeling is to promise in advertising 
that “your money will be cheerfully 
refunded” unless you sincerely in- 


tend to be cheerful about it. 


(“Your money cheerfully refunded,” 
is more than catch phrase.) 
Consumers complain, in the sur- 
veys I’ve seen, that frequently adver- 
tisers try to hedge on their ‘“money- 
back guarantee with no questions 
asked.”” They say that oftener than 
not the salesclerk must consult the 
store manager before she dares hand 
over a penny. A “cheerful refund,” as 
I see it, should not have to be 
hemmed and hawed over by the pro- 
prietor. 

A sixth destroyer of goodwill and 
public respect is the sin of gross 
exaggeration and mendacity. 

The temptation to exaggerate, to 
use extreme superlatives, to stretch 
the truth a little, is a great one to 
many advertisers, so anxious are 
they, naturally enough, to present 
their wares in the strongest possible 
way. 

The percentage of advertising that 
is dishonest to the point of breaking 
the law is, I think, very small. What 
is so often objectionable—why fre- 
quently advertising loses friends for 
a business instead of making them— 
is offensive exaggeration. 

Fairfax M. Cone, | a noted advertis- 


ing agency executive, once said this: 
“It should be the selfish aim of every 
one of us to see that our advertising 
tells the truth. ...A single exagger- 
ated claim in a newspaper or maga- 
zine or over the air contaminates 
every other advertisement to which 
the reader is subjected—for days or 
maybe weeks or months.” 

It is absolutely true that advertis- 
ing can lose friends as well as made 
them. 


NFFLI Distributes New 
Book on Food Freezing 


ELIZABETHTOWN, Pa. — “The 
Frozen Food Way of Living,’’ written 
by Robert L. Madeira, executive sec- 
retary of the National Frozen Food 
Locker Institute, is now available 
from the institute. 

The new book, which _ replaces 
“Frozen Food Suggestions” previous- 
ly distributed by the institute, is said 
to contain all the information neces- 
sary to successful home freezing and 
is intended as an aid for locker plant 
operators to give their customers. 

The book explains the proper re- 
lationship of the locker plant and the 
home freezer, tells what to freeze 
and how to freeze it, and presents 
the complete frozen food story. It is 
illustrated throughout. 

A free sample copy is available on 
request to the institute. Quantity 
copies may be purchased at $8.95 for 
the first hundred, or at $10.65 for the 
first hundred with the dealers name 
imprinted on the cover. For each 
additional hundred, the price (with- 
out imprint) drops 15 cents per hun- 
dred copies. Imprinted, the rate for 
200 copies is $9.75, for 300, $9.50, for 
400, $9.25, and 20 cents less for every 
additional hundred. 
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Marshall-Wells Names 
Hatfield Vice President 


DULUTH, Minn.—The appointment 
of L. M. Hatfield to the position of 
vice president of Marshall-Wells Co., 
responsible for all sales and merchan- 
dising activities, was announced re- 
cently by John H. Moore, president 
of the appliance distributing firm. 

Hatfield has 26 years of active 
hard lines and appliance merchandis- 
ing behind him. After being associ- 
ated with Montgomery Ward on the 
West Coast for 13 years, Hatfield 
joined the Marshall-Wells Co. at its 
Portland branch as stores division 
manager. 

Under his direction the Marshall- 
Wells Stores program on the West 
Coast flourished successfully, and he 
was named sales manager of the 
Portland branch of the company in 
1948. In March 1952 he was promoted 
to general sales and merchandise 
manager in the head office of the 
Marshall-Wells Co. Under his direc- 
tion the company has recently com- 
pleted a reorganization of the buying 
division. 

Moore also announced the appoint- 
ment of S. W. Skowbo as controller 
of the company. Skowbo has been as- 
sociated with the General Electric 
Co. in various financial capacities, 
and was controller of the Coolerator 
Co., in Duluth, Minn. 

Outlining his company’s program 
for expansion, Moore reported that 
Marshall-Wells Co. has recently pur- 
chased new building sites at Van- 
couver, British Columbia; Edmonton 
and Calgary, Alberta; and that new 
warehouses are now being con- 
structed at Saskatoon, Saskatchewan, 
and at St. Paul, Minn. 


4 Why there are 168 feet 


of Bundyweld Tubing 
in this new Norge freezer 


WHY BUNDYWELD 


1S BETTER TUBING 


NOTE the exclusive 
patented Bundyweld 
beveled edges, which 
afford a smoother joint, 


Illustrates, Describes, Prices Over 9,000 


Television, Radio, Heating, Electric a 
Air Conditioning PART s Aa Supplies SALE 


2¥6s, get it and save money! 8 , 
. . undyweld starts as continuously rolled and passed through Bundyweld, double- 
se Write Now to le | @ single strip of twice cround later- a furnace. Copper walled and brazed SIZES UP absence of bead and 
Pat / “= | copper-coated steel. ally into a tube of coating fuses with through 360° of wall TO %” O.D. less chance for any 
Then it's . . uniform thickness, steel. Result . . . contact. leakage. 


av’ The HARRY ALTER CO. 
1728 South Michigan Avenue, Chicago 16, Mline p 
Lofayette Street, New York 13, New York 


HARRY ALTER gives you snappy service! 


42, Mass.: Austin-Hostings Co., inc. 226 Binney St Chattancoge 2, Tenn. Peirson-Deckins Co, 823-824 Chattancoge 
Bank Bidg. . Chicago 32, '!': Lapham-Hickey Co, 3333 47th Place . sabeth, New Jersey: A. 8 aay Co. Inc. Post Office Box 476 © Philodelphio 3, Pena.: 
Ruton & Co. 1717 Sansom 51. . Son Froncisco 10, Coif Pacific Metals Co. Lid. 3100 19% S: Seattle 4, Wash. Ecgie Metals Co. 4755 First Ave., South 
Toronte 5, Ontorio, Conode: Alloy Metai Scies, iid, 181 Fleet St. East Bundyweid nicke! and Mone! tubing is ‘veld by distibutors of nicks! and niche! alloys in principe! cities 


Bundy Tubing Distributors and Representatives: Cambridge 
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How To Close a Freezer Sale 


Canvassing Is Best Way To Get Freezer Interview, Winokur Finds—Then Begin 
To Sell Food Plan Convenience, Economy, Nutrition; Have Ready Answer 


CHICAGO — There’s nothing to 
equal the sharp application of the 
salesman’s knuckles against door 
panels as a means of digging up 
home freezer prospects, believes Perry 
Winokur, sales manager for Amana- 
Chicago, Inc., distributor of Amana 
freezers in the Chicago area. 

“I know canvassing is hard and 
discouraging work and no salesman 
likes to do it,’’ Winokur said. “I don’t 
like to do it myself. But it is the 
only sure way to get interviews. And 
interviews lead to sales. 

“Canvassing is difficult when done 
alone. But it takes on a different look 
when a group of men go out together 
to canvass. When we train salesmen, 
our distributor salesman takes out 
four dealer salesmen at a time. He 
put one on each side of the street 
two blocks apart. Then he tells them 
to start knocking and meet him at 
the corner in the middle of their two 
blocks. 

“This puts a little spirit of com- 
petition into the job. The men want 
to come back with more interviews 
than the other salesmen. And they 
don’t want to come back without any. 
So they try harder to get inter- 
views—and they succeed.” 

Winokur contends that there are 
three essential steps to the sale of a 
freezer. 

1. Why the prospect should own a 
home freezer. 

2. Why he should own a particular 
make of freezer. 


3. Why he should own that freezer 
now. 

The dealer who believes that the 
customer is familiar with the benefits 
of owning a freezer, just because he 
comes in and asks about them, is 
making a mistake and losing a sale, 
according to Winokur. A customer 
may be pre-sold on a television set 
or a refrigerator, but he is not pre- 
sold on a freezer. He is just curious. 

Only when the customer under- 
stands the benefits to be derived from 
any home freezer will he be inter- 
ested. in how one freezer is better 
than another. After he is convinced 
that a particular make of freezer is 
for him, then the salesman can go to 
work and close the sale by convinc- 
ing him that he should own that 
freezer now. 

Winokur, who has been conducting 
intensive sales training clinics for 
dealer salesmen, told of some of the 
closing arguments he would use to 
get the prospect to buy a freezer on 
a food-freezer plan now. 

He believes, incidently, that a food 
freezer plan is the best way to sell a 
freezer because the customer does 
not start to reap its benefits until he 
has it filled with food. 

“Our surveys have shown,” he 
said, “that the person who buys a 
freezer and not a food plan takes an 
average of six weeks to fill the 
freezer. In all that time he is not 
getting the full benefit of the freezer. 
With the food plan, he gets the 


freezer filled immediately and starts 
to enjoy it immediately.” 

After Winokur makes his presenta- 
tion to the prospect, he asks: 

“Mr. Jones, if I were to open a 
food market right next to the market 
you now patronize and, all other 
things being equal, if I offered you 
better food at lower cost and gave 
you 24-hour free delivery service, 
would you buy from me?” 

“Of course I would” is the invari- 
able reply. 

“Well,”” says Winokur, ‘that is ex- 
actly what I am doing with this 
freezer. Only I am not putting it next 
to the market. I’m putting it only a 
few steps away in your basement.” 

If the prosvect hedges and says, 
“I'd better think it over first,”” Wino- 
kur agrees. 

“You are quite right, Mr. Jones. 
There is so much to think over. Think 
of all the U. S. Choice beef you will 
be getting at ... cents per pound. 
Think of the shopping trips in foul 
weather your wife will be saved. 
Think of the higher nutritional value 
frozen foods offer to make sound 
bones and healthy bodies. 

“Think of the convenience to your 
wife when you bring company home 
for dinner unexpectedly. Think of 
buying corn at a few cents an ear in 
season and then enjoying it nine 
months of the year.” 

Winokur does not let “Mr. Jones” 
pass the buck to his wife. When he 


Cold shelves of wire and zinc-plated Bundyweld Tubing provide ample contact-freezing area. Coils of 
dependable Bundyweld are also used in condenser; parts made of Bundyweld are used in compressor unit. 


The wall-to-wall cold shelves, 
the highly efficient condenser unit, 
and the compressor in this beauti- 
ful 20 cu. ft. home freezer require 
a total of 168’ of leakproof 
Bundyweld Tubing. 

Bundyweld helps this manufac- 
turer market completely reliable, 
better functioning double upright 
freezers. Ditto for this line’s other 
freezer models and refrigerators, 
which utilize Bundyweld, too. 
Bundyweld’s long been the stand- 
ard of dependability of the 
refrigeration industry. It’s double- 
walled from a single strip, copper- 


BUNDY TUBING COMPANY + 


bonded throughout 360° of wall 
contact. It’s thinner-walled—trans- 
mits heat quickly. It’s leakproof, of 
course. And it’s backed by bending 
skills as unusual and dependable 
as the tubing itself. 
For example, we economically 
mass-produce the long serpentine 
coils used in the freezer above, 
inspect them, clean them thor- 
oughly, ship them on short-time 
schedules to the cold-shelf fabri- 
cator. 

If you need long, narrow coils 
or short, wide ones or the one- 
piece wrap-around type for hori- 


Bundyweld lubing 


DOUBLE-WALLED FROM A SINGLE STRIP 


DETROIT 14, 


zontal freezers, you'll find we’re 
equipped to begin mass produc- 


tion on fairly short notice and) 


give you the economies of high- 
speed, accurate multiple-coil bend- 
ing. 

Of course, if you’re equipped to 
handle your own fabrication oper- 
ations, we can ship you Bundy- 
weld Tubing in clean, straight 
lengths. 

For more details on Bundyweld 


and Bundy services, call, wire, or 


write Bundy Tubing Company, 
world’s largest producer of small- 
diameter tubing. 


MICHIGAN 
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says to her, “What do you think,” 
Winokur interrupts: “I know what 
your wife thinks” and reviews the 
various conveniences that the freezer 
will provide her. Then he says: “I 
want to know what you think, Mr. 
Jones. Just what is there to think 
over? Just what is bothering you?” 

In most cases, Winokur says, it’s 
the money, the size of the down pay- 
ment. So Winokur argues: 

“Mr. Jones. I drive a fairly new 
Cadillac. It’s parked right outside. 
If I were to offer you that car for 
$800 (whatever figure is comparable 
to the cost of the food plan) you’d be 
able to raise the money, wouldn’t 
you? You'd get the money from 
somewhere. So getting the money is 
not really your problem. Then what 
is it? 

“The down payment? All I want is 
$60. Now you have already told me 
that you will spend $30 for food next 
Saturday. You are going to spend 
that money whether you get the 
freezer or not. By Saturday you would 
have the freezer in your basement 
full of food. You won't need to go 
shopping. So actually all you must 
scrape up is $30 to make the down 
payment. That isn’t so difficult, is 
it?” 


» Amana ‘Package’ Backs Up 
Radio, Magazine Promotion 


AMANA, Iowa—A new promo- 
tional package, supplying dealers 
tools with which to merchandise 
Amana’s magazine advertising and 
sponsorship of Art Linkletter’s 
“People Are Funny” on the CBS 
radio network, is being distributed by 
Amana Refrigeration, Inc. 

One large poster quotes Art 
Linkletter as saying, “Get More Joy 
Out of Living with an Amana Food 
Freezer,” and lists Amana advertise- 


ments in Life, Saturday Hvening 
Post, McCall's, and Good House- 
keeping. 


Two posters carry Amana’'s “Guar- 
anteed to Outperform All Others” 
theme, as advertised in the Saturday 
Evening Post. 

In addition, there is an envelope 
stuffer on the Art Linkletter show, 
and a brochure on Amana publicity 
that has appeared in newspapers and 
magazines. 

“We are backing sales of Amana 
freezers with the biggest freezer 
advertising program in history, and 
we are supplying our dealers with 
the point-of-sale displays, posters 
and literature that will help them 
translate this customer-confidence- 
building advertising into sales and 
profits,” it was explained by George 
C. Foerstner, executive vice president 
of Amana Refrigeration. 


THOME & FARM 
FREEZERS 
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Deepfreeze Begins New 
Food Plan To Spark 
Customer Interest 


NORTH CHICAGO — Deepfreeze 
Appliance Div., Motor Products Corp., 
will introduce a new food plan in 
mid-June “to rejuvenate consumer 
interest and faith in food plans,” it 
was announced recently by L. J. 
Sorensen, vice president and general 
manager. 

“Our ‘National Co-operative Freez- 
er-Food Service’ plan will reflect two 
years of study by our staff of field 
salesmen and home_ economists,” 
Sorensen said. “It incorporates only 
the best features of other food plans.” 

He estimated that the home freezer 
market is currently only about 12% 
saturated, leaving almost 40 million 
homes as potential markets for home 
freezers. 

Sorensen also announced that ship- 
ments of Deefreeze home freezers 
during the first four months of this 
year were 120% above those of the 
same period of 1952 and that refrig- 
erator shipments were up 94%. 

He reported that all major ap- 
pliances currently are moving slowly 
at the retail level. He attributed this 
industry condition to three factors: 

“Tightening of credit; food plans 
have temporarily lost some of their 
‘steam’ as sales stimulants for home 
freezers; unfounded fears of some 
people that a Korean peace will mean 
a recession.” 

“Agressive selling supported by 
patience and faith on the part of 
manufacturers will overcome these 
temporary conditions in the near 
future,” Sorensen said. 

“The public has the money and is 
in the mood to buy modern ap- 
pliances. Instead of taking anything 
that is available, however, people are 
shopping for quality as well as ap- 
pearance.” 

Sorensen said that to satisfy con- 
sumer preferences, Deepfreeze has 62 
engineers and design specialists work- 
ing constantly to improve its line of 
electrical appliances. 

Anticipating a resumption of the 
high demand established for ap- 
pliances earlier this year, Deepfreeze 
is giving the bulk of its 1,700 em- 
ployes two-week vacations at the 
same time, in accordance with its 
established vacation with pay plan. 

Discounting a possible recession 
due to a Korean peace by stating 
that the United States must always 
be prepared to fight and win a war, 
Sorensen predicted that the na- 
tion’s greatest economic and social 
growth will take place during the 
next ten years. 


SAFETY LATCH 


for COOLER or COLD STORAGE DOORS 


(eae 


Pilfer-Proof 
Quiet Action 
Frost Breaker Action 


SAFE 


refrigeration history. 


plicated, dnstallation is needed. 


is padlocked. 


Easy to Install 


FROM ACCIDENTAL or WILLFUL ENTRAPMENT in 


REFRIGERATORS 


SAFE-GUARD LATCH NO. K-55 incorporates every important feature demanded by 
the trade for heavy-duty latches for walk-in doors—modern design, quiet action, 
easy operation, air-tight sealing and tamperproof locking—but surpassing all these 
is the SAFETY FEATURE which this splendid latch introduces for the first time in 
iT 1S IMPOSSIBLE TO LOCK A PERSON, ACCIDENTALLY OR 
INTENTIONALLY, INSIDE A REFRIGERATOR WHICH IS EQUIPPED WITH THIS LATCH! 
This SAFE-GUARD has been ingeniously engineered into the latch proper; no com- 
The Inside Release Mechanism, which is normally 
used fo emerge from the refrigerator, will unlatch the door even though the latch 
This important SAFETY FEATURE and the functional features of K-55, 
which are explained above, mark this as the outstanding latch for refrigeration service. 


Send for Catalog 


KK ASON HARDWARE CORPORATION 
71 WALLABOUT STREET, BROOKLYN 11, N. Y. 


Massive Modern Design 


Perfect Sealed Door 
Easy to Operate 
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SMI Hears About... 


Single Storage Cooler for ‘Wet’, ‘Dry’ 
Produce; Ice Channels; Overnight Storage 


CLEVELAND~—tThree suggestions 
regarding refrigeration were among 
14 ideas for improving “Efficiency 
in the Produce Department” offered 
to market operators at the 16th an- 
nual convention of the Super Market 
Institute here by Ray A. Higgins, 
SMI’s store operations specialist. 

If proper drainage is provided, only 
one cooler will be needed for “wet” 
and “dry” produce items, Higgins 
told the group. 

“Providing separate storage cool- 
ers for ‘wet’ and ‘dry’ produce items 
is costly in construction and main- 
tenance for the small and medium 
sized supermarket. Albany Public 
Market of Albany, N. Y., constructed 
a storage cooler of which the founda- 
tion is set 3 in. lower on one side 
than on the other side. 

“The lower side is equipped with 
a drain and is covered with a wooden 
grate to keep the floor at the same 
level on both sides. Head lettuce, 
green onions and other wet, iced 
crates are stacked on the wooden 
grating and water is drained away 
from the ‘dry’ side,” he explained. 


Another made by 
Higgins: 

“The use of wire screen trays (like 
those used in refrigerated display 
racks) as a base for produce, and the 
placement of ice in wire channels 
between produce items, makes dis- 
play setup easier than the conven- 
tional ‘solid-bed-of-ice’ system. This 
also provides for movement of cold 
air throughout the entire produce dis- 
play. 

“The channels can be easily re- 
plenished without having to remove 
produce. Ribbons of gleaming ice add 
to the appearance of a display, make 
customers conscious that the produce 
is refrigerated, and act as excellent 
dividers for the produce items. 

“Like any equipment, the ice chan- 
nels are as good as the use they are 
put to. I know of several operators 
who, following the Detroit regional 
meeting, tried the channels without 
the success that Wrigley’s Stores 
have had with them—because they 
did not use them correctly. 

“Channels must be filled with a 2 


suggestion 


or 3-in. lip of ice over the top and 


whenever ice melts down to the top 
of the form more ice must be added. 
Produce next to the forms must be 
stacked tightly against the form. 
Space must be provided under the 
wire base to allow movement of air. 
Joe Licavoli of Wrigley’s designed a 
scoop and wooden form to pack a 
3-in. lip on top of the ice channel. 

“Ice cost can be further reduced by 
placing the channels into the frozen 
food chest at the end of the day, or 
by using the ice for overnight stor- 
age of produce,” Higgins suggested. 

Produce displayed on a refrigerated 
rack can be left on the rack over- 
night if it is covered with wet cloth 
material,”’ he also advised. 

‘“‘Many an operator has invested in 
expensive refrigerated produce dis- 
play equipment and never received 
full benefits from it. The key to suc- 
cess with refrigerated produce dis- 
play equipment is moisture control. 

“Some operators cover mechani- 
cally refrigerated display cases with 
canvas or wooden covers. This may 
save a penny or two on electricity, 
but it does not keep produce in as 
good condition as thorough sprinkling 
and covering with a wet cloth. 

“Plumb’s Super Markets in Muske- 
gon, Mich., have made good use of 
the wet cloth cover for overnight care 
of the refrigerated display,” Higgins 
said. 

“Packaged produce’ should be 
covered with a strip of butchers 
paper or with other water-resistant 
material to prevent wetting the 
package. 

“At Loblaw’s, Buffalo, each item 
that needs refreshening in the morn- 
ing is removed in turn to the back 
room, fresh merchandise is placed on 
display, and the refreshened mer- 
chandise returned to the display if it 
meets quality standards.” 
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and easy to clean. 


to your cabinet. 


NEW SALES APPEAL 
You only have to look at an upright freezer equipped with 
Kold-Hold Shelves and you will see their sales-producing ad- 
vantages. They add beauty, convenience, simplicity to a freezer 
and provide an expanded-metal surface that is flat, sturdy, 


AT A NEW LOW COST 

Kold-Hold Shelves cost far less initially than conventional makes. 
Their simplified design eliminates complicated tooling and man- 
ufacturing procedures which add to the cost of other designs. 


WITH SUPER EFFICIENCY 

The new Kold-Hold Shelf provides faster pull down and freezing 
than any refrigeration plate or shelf presently made. This is 
due to its unique construction of expanded metal and tubing 
which induces both conduction and convection of heat plus the 
wiping action of air around its multiple surfaces. 


AND DEPENDABLE PERFORMANCE 

Kold-Hold shelves will provide trouble-free service throughout 
the life of the cabinet. They are assembled by brazing in con- 
trolled atmosphere to keep the refrigerant passage clean, dry 
and free of leaks. This method of construction has been proven 
dependable in the many component parts manufactured by 
Kold-Hold during the last 25 years. 


GET THIS ENGINEERING ASSISTANCE 
Refrigeration engineers, who have developed many advanced 
refrigeration products, will help you with a design best suited 


Sehneider To Represent 
Jordon In Western Pa. 


PHILADELPHIA — Walter G. 
Schneider has joined Jordon Refrig- 
erator Co. as a field representative 
for western Penn- ri exe 
sylvania, Harry *€ e 
Fogel, vice presi- 
dent in charge of 
sales, announced. 

Schneider will 
concentrate on 
both the commer- 
cial and the do- 
mestic lines of up- 
right home freez- 
ers, air condition- 
ers, and room de- ' 
humidifiers. Walter Schneider 

He will have headquarters at 321 
Empire building, Pittsburgh. 


Wilson Adds Distributors 
In New England Territories 


SMYRNA, Dela.— Wilson Refrig- 
eration, Inc. has announced the ap- 
pointment of two new distributors in 
New England and a new district sales 


manager for New England and east- 


ern New York state. 


The distributors are National Ap- | 
pliance Distributors, Inc. of Boston | 
and Lutz Engineering Co. of Provi- | 
dence, R. I. The district sales man- | 


ager is James C. Bates, headquarter- 
ing in Albany. 

National Appliance Distributors 
serves eastern Massachusetts and 
southern New Hampshire. Lutz covers 
the state of Rhode Island. 


Meyercord Offers Slide Rute 
Decal to Engineers, Draftsmen 


CHICAGO—A decal showing deci- 
mal equivalents in 64ths is being of- 
fered to engineers, designers, 


and | 


o- 


draftsmen by the Meyercord Co. here. | 
The decal, 6 in. by 1% in. is de- | 


signed for application to slide rules, 


T-squares, drawing boards, and sim- | 
ilar equipment. Figures are easy to | 


read, printed in sharp black and red 
type on a white background. 


The complimentary decals are 


available on request to Meyercord | 


Co., 5323 W. Lake St., Chicago 44. 


Carpenter Names Canadian 
Agent for Ice Rink Floors 


CLEVELAND—E. J. Wright Utili- 
ties Ltd., Strathroy, Ont., has com- 
pleted arrangements with E. R. 
Carpenter, Cleveland, for exclusive 
right to sell and advertise Carpenter 
monolithic floating floor and piping 
system for ice skating rinks. The 
franchised territory will include all 
of Canada. 

Complete engineering of the Car- 
penter system will be provided along 
with equipment. Roger Sprague, 
formerly with Baker Refrigeration 
Co., is chief engineer of E. J. Wright 
Utilities. 


Koldaire Moves to Atkins Ave. 


BROOKLYN—Koldaire Refrigera- 
tion Co., distributor of Tyler refrig- 
eration equipment, has announced 
the opening of its new office, show- 
room, and factory at 655 Atkins Ave. 
off Linden Blvd. here. 

A complete line of self-service re- 
frigerated store fixtures including 
shelving, gondolas, and check-out 
counters are on display at the new 
location. New telephone numbers are 
Nightingale 9-6800-1. 


Home Freezers, Better 
Merchandising Increase 
Ice Cream Sales Volume 


CHICAGO — Increasing use of 
home freezers and larger freezer 
space in refrigerators receive much 
of the credit for the spurt in sales 
of half-gallon packages of ice cream. 

Last year this size package ac- 
counted for 15% of all ice cream 
volume in retail outlets, according to 
the Paraffined Carton Research Coun- 
cil here. 

Credit also goes to improved mer- 
chandising methods employed by 
grocers, according to Harvey H. 
Robbins, secretary of the group. This 
is noted in the fact that sales of 
packaged ice cream have dented 
bulk sales. 

Sales of ice cream in all sizes of 
cartons have increased, and the pres- 
ent total is almost three times that 
of 1934, the Council also reported. 

More than a third of all ice cream 
sold in this country last year, Rob- 
bins said, was in rectangular car- 
tons. 


What Makes 
“Weber 


Quality”? 


Experience ! 


Over 55 years of design 
and manufacture of the 
finest market fixtures. 
Thus the “know-how” 
which has created 
WEBER 
California designed 
refrigeration 
equipment. 


Aggressiveness! 


Constant effort to 
make better 
each phase of design, 
manufacture and 
distribution. WEBER 
stands for progress... 
better service! 
Write for 
distributor-dealer 
franchise 
information. 
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DRINKMASTER 


_| PORTABLE — REFRIGERATED 
Stainless Steel HOMEBAR 


| PLASTIC CHARTREUSE FRONT 
| BLACK TOP 

| 

| 


Write today for an appointment 
to see this shelf. 
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Mfd. by showcase & fixture co., inc. 


Uni Friguato 5700 avalon bivd., los angeles, calif. 

| United uator Engrs. 

anter Manufacturing. ine. | rRatinte, -apeagy ody ONE OF THE WORLD'S FOREMOST DESIGNERS AND 
AND COMPLETE MARKET FIXTURES. 


MANUFACTURERS OF COMMERCIAL REFRIGERATION ; 
Write for free 8” x 10” Photos 4 


* 500 E. Hazel Street, Lansing 4, Michigan | * * 
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Two Ways To Sell Air Conditioning 


Wampler Cites Mass Display Plan Used by N. Y. 
Macy’s and Dealer Specialist Type of Selling 


CHICAGO—Two examples of how 
air conditioning can be sold success- 
fully through careful planning and 
vigorous promotion were cited re- 
cently by Cloud Wampler, president of 
Carrier Corp. 

One example was “the Macy story” 
and the other was the case history 
of an air conditioning specialist. 

In a talk prepared for presentation 
before the Appliance Div. of the Na- 
tional Association of Electrical Dis- 
tributors, Wampler said the New 
York department store “is executing 
a complete air conditioning program 
that has never been equalled up to 
this time. 

“‘Macy’s planning began last winter 
when quotas were established, an ad- 
vertising budget prepared, the sales 
timetable set, and display space de- 
termined. 

“After the sales forecast was 
plotted for each month from March 
through August, advertising expendi- 
tures were scheduled accordingly. 
But much more important, the neces- 
sary sales personnel was put through 
an intensive training course. 

“The kickoff date at Macy’s was 
March 16, one month earlier than last 
year. And on opening day, a truly 
sensational exhibit was the hub of 
activity in the store’s basement. 


All Units Operate 


“The Macy display includes a whole 
flock of different room air condi- 
tioners, installed in windows and lined 
up back-to-back in two long rows. 
Brand names and prices are shown on 
each unit. Also, each unit may be 
plugged in and actually operated. 


“Close to these two rows of room 
air conditioners there is an island in 
which the various ways of air condi- 
tioning a home are dramatically 
presented. There are four huge color 
transparencies, each one dealing with 
a different type of equipment—the 
residential Weathermaker, the self- 
contained unit, an under-window unit 
serviced by a remote compressor, and 
then, of course, the room air condi- 
tioner itself. 


“Actually, Macy’s sells only room 
air conditioners. But they a are ) getting 


a tremendous number of leads for the 
other types of equipment, with these 
being referred to the proper distribu- 
tor for handling. 

“It is estimated that some 3,000,000 
people will see the Macy exhibit. And 
based on my two visits there, I have 
no reason to doubt this figure. Cer- 
tainly, everything has gone like clock- 
work thus far and Macy’s only con- 
cern at the moment is that they will 
not be able to secure adequate sup- 
plies of the more popular brands. 

“If you are interested in what a 
department store can do with respect 
to promoting and making a profit out 
of air conditioning . . . go take a look 
at the Macy show.” 


Specialist Is 
New Type of Dealer 


Wampler also told the distributors 
that the growth of the air condition- 
ing industry “has given birth to a 
new type of dealer—the air condition- 
ing specialist. 

“These have evolved from a variety 
of fields. Some were appliance deal- 
ers. Some were heating contractors. 
Others were refrigeration outlets. But 
today, their main business is air con- 
ditioning. And they go at it right 
around the calendar. 

“Let me give you briefly the case 
history of one particular New York 
outlet. 

“As an appliance dealer for many 
years, he started selling room air 
conditioners in 1949. Two years later, 


he sold his first self-contained unit. ©— 


By 1952, his organization was selling 
air conditioning on a twelve months’ 
basis, and his other appliance busi- 
ness was reduced considerably—at 
least percentagewise. 

“Today, this dealer is handling only 
air conditioning, television, and radios. 
And he will sell 600 to 700 room air 
conditioners and 40 to 50 self- 
contained units in 1953 for a total 
volume of $300,000 or more in his 
air conditioning department alone. 

“But this dealer’s salesmen do not 
wait for floor traffic. They are con- 
stantly outside, calling on prospects. 
They line these up between October 
and January, and make their drive to 


close sales from February through 
September. Furthermore, the sales- 
men have been trained to engineer 
their own jobs. 

“What about installation, especially 
of self-contained units? This particu- 
lar concern subcontracts the elec- 
trical wiring, the plumbing, and 
whatever sheet metal work is needed. 
But the dealer actually makes the 
final connections, starts the equip- 
ment, does the testing, and sees that 
good service is rendered. 

“You will recall that this dealer 
that I have been talking about is 
located in New York City. But the 
air conditioning specialist is also in 
evidence in many smaller cities. For 
he has recognized the opportunity to 
set himself up as a headquarters for 
air conditioning and perform a real 
service in his community. Further- 
more, he has demonstrated that such 
a business can be conducted with 
highly satisfactory profits.” 


Palmer Elected President of 
Northwest Appliance Group 


PORTLAND, Ore. — George D. 
Palmer cf Palmer Appliances Inc. 
here has been elected first president 
of the Northwest Television and Ap- 
pliance Association, a new organiza- 
tion that embraces dealers, distribu- 
tors, service firms, utilities, and 
bankers in southern Washington and 
Oregon. 

Other officers elected are Lou 
Johnson, president of Lou Johnson 
Co., appliance distributors here, vice 
president; Ken Peterson of Electric 
Distributing here, treasurer; and 
Roscoe Watts, executive secretary. 

The drafting and adoption of a 
code of ethics for the group is the 
first order of business. 


ei 


Gibson Plan Handles 
Printing, Mailing for 
Dealer Sales Campaign 


GREENVILLE, Mich. — Under a 
new plan developed by Gibson Re- 
frigerator Co. to push sales of its air 
conditioning units, the company is 
offering to provide retailers with a 
sales promotion campaign to handle 
all printing and mailing details for 
them. 

The plan enables a retailer to buy 
the program and pay the cost in one 
check. All the dealer has to do is 
fill out an order blank including the 
names and addresses of his prospects. 
From then on all the detail is 
handled by Gibson's mailing service. 

Opening the air conditioning unit 
campaign is a series of advertise- 
ments and other material for dis- 
tributors to use in selling dealers. 
Major piece of the initial campaign 
is a tabloid giving dealers ammuni- 
tion they need to start their selling 
job. 

Five direct mail pieces are offered 
to dealers. The folders tell Gibson's 
air conditioning story in a “personal, 
down-to-earth” style. 

Fifth piece in the series is designed 
to hit the target of professional and 
business offices. 

Part of the campaign is a free 


14 Million 


offer of an old-fashioned hand fan to 
bring prospects into Gibson dealer 


stores. Once inside, customers can 
be given a dramatic demonstration of 
Gibson's air conditioning by means 
of a mobile display, which is also of- 
fered dealers. 

Prospects can make a survey of 
their own air conditioning needs 
through use of an easy-to-do survey, 
which is included as part of the Gib- 
son selling kit. 


Room Unit Selection Chart 
Developed by Quiet Kool 


NEWARK, N. J.—Quiet Kool Div., 
Quiet Heet Mfg. Co., has developed a 
room air conditioner selection chart 
designed to simplify selection of the 
proper size air conditioner required 
for different size rooms under various 
conditions. 

Printed on high gloss heavy stock, 
this chart is for ready reference. Fac- 
tors incorporated are map location, 
direction exposure, day or night 
operation, ceiling heights, floor area 
in square feet, amount of windows 
and insulation, and placement of 
rooms. 


Hotel 50% Air Cooled 


DURHAM, N. C.—The Durham 
hotel here is now 50% air conditioned 
in all guest rooms, according to E. I. 
Bugg, president. 


COMPRESSORS SHOULD MEAN $$ TO YOU... 


AND H E RE’S WH Y: The 14 million Tecumseh compres- 


sors now in the field represent a really big nes market for you. Since 
Tecumseh is now building better than 3 million compressors per year this 
market is growing rapidly. Standard replacement hermetics for all types of 
applications are available for most units now in the field whether the original 
compressor was supplied by Tecumseh or not. 

When you use Tecumseh hermetic replacements you get maximum customer 
satisfaction with a minimum of installation time. You are assured of having 
the right compressor for the application and know the replacement unit will 
fit the cabinet. 

Your savings in time, the benefits of customer satisfaction and the profit on 
the sale add up to more dollars in your cash register when you buy Tecumseh. 

See your Tecumseh Selective Wholesaler for all your refrigeration require- 
ments—there’s one located near you. 


AIR CONDITIONING & REFRIGERATION 
.. ADV ANCED PRODUCTS ty REMCO \ 


Model P9IL, WH.P, 
fan cooled con- 
densing unit for 
limited space do- 
mestic and light 
commercial appli- | 
cations. 


Models $4314L and 
$4414H, % H.P. 
fan cooled con- 


Models 82513H, 
B2513L and 626161, 
% HP, fan cooled con- 
densing units for com- 
mercial applications. 


HERE’S WHY ALL REMCO PRODUCTS 
SELL FASTER—SAVE YOU MONEY 


Models C3NI4HT 
and CONIG6LT, % 
H.P. fan cooled 


E-Z-SEE LIQUID-FLO-INDICATORS with the exclusive sensitive flap, responsive to changes for expansion 
in flow. E-Z to SEE thru, these indicators now permit the serviceman to analyze ac- valve systems. 


NEA Belge”, et rie ES. Dt 


curately functions of the expansion valve by action or position of the flap. Positively 
leakproof — perfectly safe. i 


SUPER-FLO FILTER-DRIERS for both original equipment and replacement. Check SUPER- 
FLO’s amazing low price against ordinary driers which do not have massive fiberglas 
depth filters, molded drying elements and spun-end copper shells. Perfectly free flow. 
Remco also manufactures famous Cross-Flo and Standard Duty driers. 


REMCO 


Gr Cea a eA OHS 


mt enovLE PENNSYL VANIA 


For full information write: 


TECUMSEH PRODUCTS 


TECUMSEH, MICH. 


FROST-TITE FLARE NUTS positively eliminate creeping, 

cracking or splitting of nuts in refrigeration systems 

by providing relief for expanding ice through 

patented forged frost-relief slots. Yet they cost no 
f more than unrelieved flare nuts. 


Available to the trade through wholesalers everywhere. 


EXPORT DEPT.: 2111 WOODWARD AVE., DETROIT, MICH. 
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Have You READ ‘Peace and Progress’ Yet? 
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Markets 


Profit Making 


TEMPRITE 


REMOTE 
WATER COOLERS 


For schools, institutions, all type of buildings, 
wherever cool water is needed! No costly piping! 
No major overhauling! 


Install the versatile 
Temprite in any 
number of the moat 
convenient loca- 
tions, in restaurants 
or cafeterias .. . for 
peak serving effi- 
ciency! Reduce 
wastes steps pas 

was motion 
> 


J 
bell 


Ideal for many commercial 
uses (e.g., photo & X-Ray 
developing) with its ac- 
curate temperature con- 
trol. Cools light oils and 
some chemi 


Compressor, conden- 
ser, cooler and wiring 
all enclosed in attrac- 
tive metal cabinet. 
Approved by Under- 
writers’. 


TEMPRITE PRODUCTS CORP. 

P.O. Box 72-A, East Maple Rd. 

Birmingham, Michigan 

|_] Send me data on remote type coolers. 

[] | am interested in a franchise to distribute 
Temprite water coolers. 
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“| have always felt that whatever the Divine Providence permitted 
to occur | was not too proud to report. The people are not served 
by pussyfooting, or by that sort of journalism in which nobody will 
ask who is the editor of a paper or the writer of an article, and 
nobody will care.''"—Charles A. Dana. 


Is the Finding of Communists 
“Witch Hunting’? 


AS EDITORS we are alert indeed against any encroachments 
on our Constitutional Rights of freedom of speech and the press. 

But we aren’t alarmed about Congressional investigations of 
Communists in government, unions, and schools. Tell you why. 
Although it is fashionable among muzzy-minded liberals to smear 
these investigations as “witch hunts,” .. . 

There’s a big difference: 

Witches didn’t exist. 

Communists do. 

Communists suppress freedom of speech, thought, and the 
press. 

Nobody in Salem, Mass., ever unearthed a Witches Union, a 
Witches Membership Card, or a Witches Creed. 

Communists belong to an International Party. They carry 
membership cards, live according to a rigid creed, and govern a 
polyglot of big nations with an iron fist. 

They exist. They are real. They threaten us daily in radio 
broadcasts, printed propaganda, and by their warlike actions. 

When we try to protect ourselves by identifying, delousing, 
and deporting Communists, we aren’t hunting phantoms (like 
witches). 

We are ridding ourselves of dangerous snakes. 


Thought Starters 


When a Business grows big, its management must study how 
to make it serve as a small business does. 

When it becomes complex in its operations, it must be simpli- 
fied. 

When it becomes top-heavy with expense and personnel it 
must be lightened. 

These are three problems which confront every growing busi- 
ness periodically. They must be mastered.—ROGERS, SLADE & HILL. 


In every situation our tendency is to act and plan on the 
basis of it being permanent. Whereas nearly all situations are 
fluid.—Management Briefs. 


A man’s life is made by the hours when great ideas lay hold 
upon him. And, except by way of living persons, there is no 
channel down which great ideas come oftener into human lives 
than by way of books.—HARRY EMERSON FOSDICK. 


There is no cosmetic for beauty like happiness.—IJrish Digest. 


This is the highest miracle of genius, that things which are 
not should be as though they were, that the imaginations of one 
mind should become the personal recollections of another.— 
MACAULAY. 


The sweetest memory is that which involves something which 
one should not have done; the bitterest, that which involves some- 
thing which one should have not done, and which one did not do. 
—GEORGE JEAN NATHAN. 
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at AIR CONDI TIONING 


‘House of Ideas’ Features Air Conditioning 


Year-Round System Has 
Cooling Tower, Normally 


Re-Uses 90% of Water 


BRYN MAWR, Pa. — Year-round 
air conditioning is one of the prin- 
ciple features of House & Garden’s 
third “House of Ideas” on display to 
the public here until June 28. 

The three-story house, designed for 
a family of five, contains 10 rooms, 
four baths, and a two-car garage. 

A Chrysler Airtemp 5-hp. “pack- 
aged” residential air conditioner and 
an Airtemp oil-fired, forced warm-air 
furnace comprise the year-round 
unit. An electrostatic filter purifies 
all of the air passing through the 
system before it is distributed. 

A water-cooling tower is located 


FREE BOOK 


Describes The Westinghouse 
Unitaire® Conditioner Line 


Learn about the 
complete 
Westinghouse line 
of Unitaire 
Conditioners. 


A few territories are 
open for aggressive 
organizations. For 
full details, write 
Westinghouse 
Electric Corporation, 
Air age ey | 
Division, Hyde Park 
Boston 36 
Massachusetts. 


you CAN Be SURE...1F 17S 


Westinghouse 


AIR CONDITIONING 


J-80287 


REFRICERATION 
Packaged Air 
Conditioning Units 
2 to 15 Tons 
Condensing Units 
14 hp. to 40 hp. 


Curtis Refrigerating Machine Division 
of Curtis Manufacturing Company 


1912 Kienlen Ave. St. Lovis 20, Me. 
Established 1854 


“ YEAR-ROUND air conditioning system in- 
~ stalled in “House and Garden" magazine's 
“Home of in | rye ane. 


Ideas"’ 


behind the Home of Ideas. Under 
normal conditions, about 90% of the 
water used to cool the refrigerant is 
re-used, cutting operating costs. 
The Airtemp system uses. the 
furnace blower to draw warm air 
from the home. The air passes first 


E. T. Kelly Purchases 
Waterloo Register Div. 


WATERLOO, Iowa. Waterloo 
Register Co., which for the past 
several years has been operated as a 
division of the Associated Manufac- 
turers of Waterloo, Iowa, was recently 
purchased by Ed T. Kelly and a group 
of associates. 

Kelly has spent many years in the 
steel and manufacturing business in 
Waterloo. His background includes 
several years experience in the manu- 
facture of heating equipment and 
more recently in contract sheet metal 
production fabrication. He becomes 
president and general manager of 
the new firm, which will retain the 
company’s former name, Waterloo 
Register Company, Inc. 

Assisting Kelly will be William B. 
Mooney, who has been named secre- 
tary and general counsel and Vernon 
H. Kyhl, who will be treasurer of the 
organization. Key plant personnel, 
who have been associated with de- 
velopment and production for many 
years, will be retained in the new 
organization. 

Equipment has been moved to the 
new location, which will enable the 
firm not only to take care of cur- 
rently established business, but in- 
sure space for expansion of their 
activities. Waterloo Register Com- 
pany first supplied warm air registers 
to the heating trade in 1902 and this 
year is celebrating 51 years of serv- 
ice to the trade. 

A 16-page catalog tells about the 
complete Waterloo Register line, in- 
cluding the diffuser for air condition- 
ing, which is a commercial grille for 
short and long throw, multi-shutter 


dampers, fixed directional grille for 
return air, stationary door vents, 
warm air registers and grilles with 
adjustable blades for forced air and 
gravity installations, and a handy 
simplified grille selection chart. 
Copies of this catalog and com- 
plete information on the Waterloo line 
can be had by writing the company. 


Worthington Cools Conference 
Room at New York City Show 


HARRISON, N. Y.—Worthington 
Corp., in conjunction with the War- 
ren Connelly Co., Inc., exclusive dis- 
tributor of Worthington air condition- 
ing products in New York City, air 
conditioned the general conference 
room for the Store Modernization, 
Building, and Maintenance Show, 
June 9-12 at Madison Square Garden. 
‘ Worthington supplied four 3-hp. 
package air conditioning units for 
the conference room where the Store 
Modernization Institute conducted its 
meetings during the show. 

Worthington also exhibited at the 
show. The exhibit featured the com- 
pany’s new %-hp. window type room 
air conditioner and a 3-hp. store type 
package unit similar to the units 
used to air condition the meeting 
room. 


Loblaw Boasts of 15 Cool 


Stores In Toronto Area 


TORONTO, Ont., Can.—The fact 
that 15 of its Toronto area stores are 
air conditioned was pointed out at the 
start of the hot weather season by 
Loblaw’s supermarkets in a news- 
paper advertisement. 


through the filter, then through the 
furnace to the top half of the air 
conditioner where the cooling coil is 
located. 

As the air passes through the cool- 
ing coil, excessive moisture is drawn 
out. Then the cool, dry air is dis- 


tributed throughout the home from | 


slotted-vane, high-wall registers. 

The mechanical parts that produce 
refrigeration are located in the lower 
section of the packaged air condi- 
tioner. 

An interlocking thermostat controls 
both air conditioning and heating 
operations. Under normal conditions, 
temperature remains at a chosen 
setting in the 72 to 78-degree range. 

The kitchen laundry, combining 
white with shades of blue, is planned 
to reduce work and to _ increase 
visual pleasure. Its three main areas 
of operation include one section 
equipped for food preparation and 
serving, another for laundry equip- 
ment, and a third for flower arrang- 
ing and other chores. 

Equipment by Westinghouse in- 
cludes a range with electronic eye, 
twin upright refrigerator and freezer, 
automatic washer and dryer. 


~ Small compact, quiet, efficient 


/ATDD Direct Drive 


A 7% Double Inlet Blower 


with motor built INTO the Unit! 


The ALL NEW LAU 
A7-DD *pictured here is 
the perfect unit for in-a- 
wall gas and oil furnaces. 
It is the one answer to 
manufacturers who build 
hi-boy, low-capacity 
units. This Lau A7-DD 
unit is completely UL 
approved, covering the 
entire unit (also approv- 
able in combination with 
furnace). 


Write for Full Information 


The LAU Blower Company, 2202 Home Ave., Dayton 7, Ohio 
efim World's idrgest monutacivurer of turnuce. blowers. \. 


—— —_—_—_—- @ 


round heating and cooling | 
embodies the use of water — 
_convectors handling chilled © 
water for summer cooling or 


warm water for winter heating. 


The economical answer to 


controlling the water convector _ 


is J-E SOLENOID VALVES, used 
_ witha simple summer-winter — 


thermostat. No complicated, 


costly control wiring or piping 


is required. J-E SOLENOID 


VALVES are quiet in operation, 
soft seated for positive shut- — 


-off, and may be installed in 
vertical tines for economical 
piping layouts. Most 

installations need no 
individual strainers. 


the market 


by: a : 
+ er Ee aatiaeas , oer es 
. 


For full informotion see your J-E wholesaler or write us today 


Tenney Supplies Standard 
Air Conditioning Coils 


NEWARK, N. J.~-Tenney Engi- 
neering, Inc. announces that it now 
can supply standard air conditioning 
coils for quick delivery. These 4-row 
finned coils, recently added to the 
Tenney line, are designed for domes- 
tic and commercial comfort-cooling. 

Tenney AC4 coils, for installation in 
refrigeration systems using directly- 
expanded “Freon-12” or “Freon-22,” 
are made in sizes to match all normal 
cooling loads, and fit all ducts. 

The coils come in 2, 3, 5, 7%, and 
10-ton (nominal) models with recom- 
mended capacities of 750, 1,125, 1,875, 
2,800, and 3,750 c.f.m. of air respec- 
tively. The five models include 11 
sizes, ranging from 1.51 to 7.50 sq. 
ft. of face area. 

To insure counter flow circuiting 
and minimum surfaces for superheat- 
ing, the Tenney AC4 coils come in 
four styles with direction of air 
flow: horizontal left and right, and 
vertical up and down. 

Made of %-in. copper tube, these 
coils are furnished with sweat-con- 
nection distributors. Any externally 
equalized thermostatic expansion 
valve of proper rating may be used 
with these distributors. Tenney will 
put in distributor and valve combi- 
nations to suit individual preference. 

Coils are selected to balance out 
at 36° F. to 43° F. suction tempera- 
ture at the recommended air flow 
rate using normal high-temperature 
water-cooled or combination air- 
water cooled condensing units. 

Air may all be recirculated, or up 
to 20% fresh air may be used, with 
50% recirowiated. 


Solenoid ot tie 
and ALL Water Convectors! 


All J-E Valves 


have these Dependable Features: 


®@ Tight Seating — no bubble tolerance 

@ Simplicity — only two moving ports 

© Long Life — cool coils 

@ Durability — all corrosion-resistant material 

@ Opening pressure differential — higher than most others on 
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‘Package the Party’— 


Attention-Getting Mass Demonstrations 
Key to Volume Sales, Sargent Tells NAED 


CHICAGO—-Asserting that mass 
demonstration is a key to volume 
sales of laundry equipment, R. J. 
Sargent, manager, major appliances, 
Westinghouse Electric Corp., urged 
appliance distributors recently to 
take “attention-getting mass-demon- 
stration programs out to the dealer— 
baeked up with the right materials 
with the services of a sales counsellor 
and demonstrator.” 

“In other words,” he told the Ap- 
pliance Div. of the National Associa- 
tion of Electrical Distributors, “a 
packaged program that excites his 
interest and gets him on the team.” 

Speaking on the subject, “Every- 
body’s From Missouri,” Sargent 
pointed out that basically, the ap- 
proach to selling laundry equipment 
is one of specialty selling. 


‘DEMONSTRATION’ DESCRIBES 
SPECIALTY SELLING 


“To me,” he said, “one word de- 
scribes specialty selling, and that 
word is ‘demonstration.’ 

“I am afraid that during the last 
few lush years, the use of demon- 
stration to sell products has suffered 
to a degree. Although the grey hairs 
may be missing, I can remember in 
the 1930’s when the successful ap- 
pliance dealer would have from one 
to 25 washers out in homes on 
demonstration. Everybody was from 
Missouri, and the dealers proved the 
quality of their washer in the home. 

“I still see nothing wreng with an 
individual demonstration to sell a 
product, but a mew and broader ap- 
plieation of the same principle has 
come into its own. In this new era of 
salesmanship the popular approach is 
one of mass demonstration. 


TV ALLOWS DEMONSTRATIONS 
FOR MILLIONS AT A TIME 


“Maybe this was created by the 
new entertainment media, television. 
Possibly it was just the American 
way of doing things on a big scale. 
Anyway, on television we now can 
make a demonstration to millions of 
people all at the same time. 

“Dealers have picked this up and 
now we see the advent of store 
parties, home parties, and all types 
of group selling. Smart dealers get 
together from five to 50 or more 
people and give a real, hard-selling 
story on the product, interspersed by 
some kind of entertainment. Does it 
sell merchandise? 

“Well, this year we took to our dis- 
tributors a packaged store party 
demonstration program called, ‘The 
College of Laundry Knowledge.’ It 
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CLEANABLE 
WATER-COOLED 


CONDENSERS 


More Efficient Double-Tube 
Counter-flow Design 


Acceptance in the field is rapidly 
changing to “Demand” for these 
eficient, more economical Clean- 
able water-cooled Condensers. 
Owners and service men prefer 
the “new unit” efficiency that can 
always be maintained by a simple 
cleaning process. Brass headers, 
machined and brazed. 

Write for Catalog and Prives 
WHOLESALERS IN PRINCIPAL CITIES 


Halstead. 2 Mitchell 


BESSEMER BLDG. PITTSBURGH 22, PA. 


| Grams” 


was complete with every necessary 
gimmick to build attendance—-jumbo 
post cards, newspaper ads, radio 
spots, window banners, etc. 

“It was put on by the distribu- 
tor salesman and home counsellor. 
Dressed in caps and gowns, with a 
school atmosphere, their presenta- 
tion was carefully worked out before- 
hand and smoothly presented. There 
were gifts for everyone-——prospect 
cards to be filled out-—-even diplomas 
for the graduates. 

“There will be over 3,000 of these 
put on in the United States this year, 
and there has yet to be reported a 
single one held that did not sell major 
appliances. 

“One, held in a rainstorm, drew 
only six people, but sold two washers. 
Another that drew 37 people sold 11 
majors. 

“This mass demonstration program 
is so simple, yet it sells not only 
laundry equipment but all other major 
appliances. 


HOME DEMONSTRATIONS FOR 
USER’S FRIENDS 
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Free Kitchen Floor Goes 
With Hotpoint Refrigerator 


CHICAGO —- A major appliance 
manufacturer and a floor covering 
manufacturer for the first time have 
joined forces in the biggest single 
product promotion in their respective 
histories. 

Hotpoint Co. and Congoleum-Nairn 
jointly announced recently that Hot- 
point dealers can now give away free 
with every purchase of a Hotpoint 
EG-95-6 refrigerator a completely in- 
stalled Gold Seal Nairn inlaid kitchen 
floor. 

While Hotpoint dealers are featur- 
ing the promotion, Congoleum-Nairn 
dealers will be advertising the same 
promotion in their stores, along with 
a display of the Hotpoint refrigera- 
tor. 

According to Gordon G. Hurt, Hot- 
point advertising manager, dealers 
will be supplied with window stream- 
ers, special “Gold Seal’ certificates, 
newspaper advertisements of every 
size, a booklet ‘My Home” supplied 
by Congoleum-Nairn, and other pro- 
motional materials. Additional traffic 
builders will be supplied as the pro- 
motion progresses. 

In making the announcement, Hurt 
said that the promotion was prompted 
by the success of several test areas 
run in key cities. It proved to be 
such a success, far beyond expecta- 
tions, that both companies decided to 
launch the dual promotion immedi- 
ately. 

Hotpoint dealers will be asked to 
display the EG-95-6 refrigerator at 
their nearest Congoleum-Nairn deal- 
er. 


Teaser Cards Spark Admiral 
Room CoolerMail Campaign 


CHICAGO—Admiral Corp. has pre- 
pared two post cards for a “teaser” 
mailing campaign on new room air 
conditioners. 

A short text on the cards describes 
the advantages of air conditioned liv- 
ing and invites inquiry for further 
information. A picture calls attention 
to the fact that curtains or drapes 
close easily over the new units. 


One card is intended for mailing 
to home owners and the other to 
offices of professional men such as 
doctors and dentists. 

They are available to dealers at 
$6.75 a thousand. 


Servel, Inc. Appoints 
Keith Carpenter to 
Sales Development Post 


EVANSVILLE, Ind. — Keith Car- 
penter of Denver has been named as 
a retail sales development repre- 
sentative by Servel, Inc. according 
to L. E. Libby, director of the com- 
pany’s retail sales development. 


Carpenter was formerly a city 
salesman for Savage & Sons, of 
which his father is general manager. 
He also was previously a retail ap- 
pliance salesman for Daniels & 
Fisher of Denver, and for the Broad- 
way Department Store, Hollywood, 
Calif. 

He attended the University of Colo- 
rado, and served in the U. S. Navy 
as a radioman 3rd class. 
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“But that’s only one way to handle | 


the people who say ‘show me.’ How 
about that good lady your dealer sold 
a washer to last year, last month, or 
last week. Doesn’t she have at least 
two or three friends who might be 
interested in a new washer? Get her 
to invite them in to her home, serve 
some refreshments, show them how 
wonderful that washer is. Believe me, 
it works! 

“And last but by mo means least— 


a lot of women will bring a load of | 


dirty clothes down to your dealer’s 
store to see them washed and dried.” 


Mystery Shoppers To Hunt 


For G-E’s ‘Star Salesmen’ 


LOUISVILLE, Ky.--Mystery shop- 
pers will be used to sharpen home 
laundry equipment selling practices 


of General Electric major appliance 


retail salesmen. 

James H, Goss, general manager of 
the G-E home laundry equipment 
department, said “Star Salesman” 


pins and merchandise prizes will be 


given retail salesmen who demon- 
strate 
knowledge and selling technique. 

Shoppers of Willmark Service Sys- 
tem, Inc., will be used. Distributors 
will select the retail stores to be 
visited. Salesmen will be informed 
that their store is to be “shopped,” 
but will not be told the specific time. 

A key point in the plan is a ‘‘Tell- 
Sell” display of laundry equipment. 

The display includes an automatic 
clothes washer, an automatic dryer, 
a wringer washer, anda 7 by 3%-ft. 
wall copy panel. The panel, printed in 
six washable colors, features ‘“Sell-O- 
terse presentations of out- 
standing features. 


| Prize award decisions by the shop- | 
pers will be based upon the effective 
use by the salesman in his presenta- | 


tion of the “Tell-Sell’ display ma- 


terial. 
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satisfactorily their product 
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Ee Issues Coordinated 
Campaign Calendar for 
"54 Appliance Promotion 


NEW YORK CITY—A coordinated 
campaign calendar for the promotion 
of seven major electrical appliances 
in 1954 has been released by the 
Dealer Coordination Committee of 
Edison Electric Institute. 

Based on replies to a recent survey 
of the electric operating utilities, the 
calendar lists the months during 
which the companies indicated they 
would promote electric ranges, elec- 
tric water heaters, electric dryers, 
freezers, dishwasher-garbage disposal 
units, air conditioners and dehumidi- 
fiers. 

The calendar shows that ranges 
will be promoted in March, April, 
May, September, October, and No- 
vember; water heaters in March, 
April, and May; freezers in May, 
June, July, and August; dryers in 
January, February, March, Septem- 
ber, October, and November; dish- 
washer-garbage disposal units in Sep- 
temper, October, and November; and 
air conditioners and dehumidifiers in 
May, June, July, and August. 

The first campaign calendar was 
released by the committee last year 
and proved helpful in coordinating 
the scheduling of promotional prog- 
rams by manufacturers, distributors, 
dealers, leagues, and utilities. 

Purpose of the calendar is to con- 
centrate the promotional and advertis- 
ing activities of the entire electrical 
industry during certain designated 
periods thereby increasing the effec- 
tiveness of local campaigns. 


Perfect Parts ... Made to Order 
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Color-Anodized Parts And Trim Provide Design Flexibility . . . Offer An 
Economical Way To Change Appearance Of New Models At Minimum Cost 


Color-anodized parts like these shelves, crisper 
pans and utility door trays produced by Reynolds 
benefit refrigerator manufacturers both in greater 
sales appeal and in lower costs. 

For instance, there’s no substitute for the serv- 
iceability of rustproof, stainproof, light yet strong 
aluminum shelving . 
gold and other customer-pleasing colors. Like- 
wise, attractive color-anodized crisper pans and 


utility door trays offer crackproof, wear-resistant 
durability . . 
under years of hot water washings with no need 
for replacement. 

Parts like these — along with color-anodized 
interior and exterior trim—also offer definite 
savings to manufacturers by permitting design 
flexibility and economical style and color changes 
in new models. 


. won't rust or stain . . . stand up 


Reynolds Aluminum Fabricating Service Provides Complete Production 
Facilities . . . Offers Help On Your Design And Engineering Problems 


Reynolds skill, experience, facilities, quality con- 
trol from mine to finished product, expert assist- 
ance on design and engineering problems — all 
these benefits are available to you on your present 
needs or on development work for future models. 


For full details, contact Reynolds office listed 
under “Aluminum” in your classified telephone 
directory, or write direct to Reynolds Aluminum 
Fabricating Service, 2053 South Ninth Street, 
Louisville 1, Kentucky. 


YOUR DOLLARS ARE STILL WORTH 100 CENTS IN ALUMINUM! 
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Horse, Mule Make Strong 
Comeback To Save Day 


For Appliance Dealers 


LOUISVILLE, Ky.—Who says the 
day of the horse and mule are gone! 

Two General Electric major appli- 
ance dealers, one in Bessemer, Mich., 
and the other in the Kentucky moun- 
tain town of Manchester, will argue 
the point anytime. 

Larry Martin, manager of Calli- 
garo Hardware Co. at Bessemer, had 
a contract for the delivery of 60 G-E 
refrigerators and an equal number 
of G-E ranges to a new housing 
project. The only road leading to the 
development was ankle-deep in sticky 
mud. 

So, he pressed a horse and sledding 
rig into service, delivered the appli- 
ances with no trouble, and helped 
out a contractor who had a deadline 
to meet. 

Ray D. Bowling of Manchester had 
been trying to sell a food freezer to 
a customer for two years. He thought 
his efforts had ended when he finally 
closed the sale. But when he went to 
deliver the freezer he could only get 
within two miles of the customer's 
home by truck. 

Undeterred, he hiked the rest of 
the way on foot, borrowed a sled and 
a mule from the mountaineer, and 
made his delivery. 


Distributor Incorporates 


NEW ORLEANS — Television & 
Appliance’ Distributors, Inc., 616 
Baronne St., has been granted a 
charter of incorporation listing capi- 
tal stock of $400,000. 


Henry W. Altorfer Elected 
President of Altorfer Bros. 


PEORIA, Ill.—Henry W. Altorfer 
has been elected president and gen- 
eral manager of Altorfer Bros. Co., 
succeeding his brother, A. W. Altor- 
fer, who is retiring. 

Active with the company since 
completing his education in 1922, 
Henry W. Altorfer has been general 
manager of ABC sinee 1933. He is 
the third Altorfer brother to head 
the pioneer laundry equipment firm. 

An important creative factor in 
the development of the modern 
washing machine over the past 40 
years, A. W. Altorfer designed the 
first ABC washer in 1909, when he 
founded the company with his father, 
Henry, and brother, late S. H. Al- 
torfer. He has been president since 
1934. 


Eugene R. Johnson continues as 
vice president and general counsel, 
and S. J. Callahan continues as sec- 
retary of the company. 


Utica Oil Heating Corp. 


Forms Engineering Div. 


UTICA, N. Y.—The Utica Oil Heat- 
ing Corp. here has established a new 
unit known as its Air Temperature 
Engineering Div., it was announced 
by Arthur J. Horn, president. 

James L. Hahn has been appointed 
manager of the new division. He has 
been in charge of air conditioning 
and refrigeration work for Utica Oil 
Heating for several years. 


Sears Cuts Refrigerator, 
Range Prices In Catalog 


CHICAGO-—-Refrigerator and elec- 
tric range price reductions were noted 
in the recently issued midsummer sale 
catalog from Sears, Roebuck & Co. 


A 9.1 cu. ft. Coldspot refrigerator 
was reduced from $263.88 to $245.88. 
A two-oven Kenmore electric range 
was dropped in price from $280 to 
$260. 

Listed for the first time was a Ken- 
more electric range with an infrared 
unit for fast cooking. It was priced 
at $369.95. With a deep fryer added, 
the price was $377.90. 


Servel Promotes Four In 
Purchasing Department 


EVANSVILLE, Ind.—-Four promo- 
tions in the purchasing department 
of Servel, Inc. were announced today 
by S. L. Nicholson, vice president in 
charge of purchasing. 

James E. Young and John A. 
Evans were promoted to purchasing 
agents. Young is in charge of all 
custom parts. Evans, in charge of 
standard and miscellaneous parts. 

William K. Johnson was named 
sub-contracts manager. Frank A. 
Kalkbrenner was promoted to super- 
visor of purchasing services. 

The two new purchasing agents’ 
jobs were established, Nicholson said, 
“to permit more thorough, intelli- 
gent and efficient buying.’”’ Other two 
are Ralph L, Weiss, in charge of buy- 
ing all tools, equipment, office, and 
maintenance supplies, and Fred G. 
Krach, in charge of buying all raw 
materials. 


RELY ON REYNOLDS FOR THESE PARTS, TOO! 
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Write for your free copy of the new 16-page 


“Appliance Parts” brochure 


SEE ‘‘Mister Peepers” Sundays, NBC-TV. HEAR ‘‘Fibber McGee and Molly"’ 


Tuesdays, NBC radio. Consult local listings for time and station. 
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Reynolds Aluminum embossed 
and anodized refrigerator 
evaporators offer unequalled 
economy and efficiency in rapid 
heat conduction. 


FREEZER LINER PANELS 
Reynolds Aluminum embossed, 
anodized home freezer liner 
panels are shipped flat with 
tubing brazed in position for 
fast assembly. 


VERTICAL FREEZER SHELVING 
Reynolds Aluminum vertical 

home freezer shelves ore 
durable, attractive, and made of 
just the right alloy especially 
selected to insure maximum 
rigidity. Available in plain 

or anodized finishes. 
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Preview 


of 


Midsummer 


Marts 


NEW REFRIGERATOR LINE which Thor Corp. introduced to its distributors of April meetings, 
will be among new products which retailers will see at Midsummer Homefurnishings 
Markets opening June 22 in Chicago. Pam Martin is demonstrating new style door hardware. 


West Penn Dealers Sell More Freezers, Room Units, 


Ranges, Dryers, Washers Than In Any Previous April 


PITTSBURGH — Appliance dealers 
in the southwestern Pennsylvania 
territory served by the West Penn 
Power Co. sold more freezers, room 
coolers, ranges, dryers, and automatic 
washers during April than in any 
previous April on record, the utility 
has reported. 

Room cooler sales for April soared 
312% over last year. Dryer sales 
were up 32% over ‘52, automatic 
washers 40%, freezers 24%, ranges 
19%, conventional washers 17%, 


water heaters 10%, and refrigerators 


8%. Sales of vacuum cleaners were 
off 7% from last year, ironers 10%, 
and garbage disposers 11%. Dish- 
washer sales held even. 


en unit sales for April 


McDevitt Joins Admiral as 


| Regional Mgr. In Kansas City 


CHICAGO—-John C. McDevitt has 
been appointed regional manager 
for Admiral Corp. for the Kansas 
City area, Paul Dye, general sales 
manager, announced recently. He re- 
places Charles F. Gill who has been 
named Washington, D. C., regional 
manager. 

McDevitt formerly was assistant 
national sales manager of Crosley 
Div. of Avco Mfg. Corp. In his new 
position with Admiral, McDevitt will 
supervise a territory including Kan- 
sas City, Des Moines, Omaha, and 
Wichita. 


D.M. Lucas, Inc. Appointed 


Norge Omaha Distributor 


OMAHA. Appointment of D. M. 
Lucas, Inc., here as the Norge dis- 
tributor in Omaha, was announced 
by the Norge Div. of the Borg- 
Warner Corp. 

H. L. “Red” Clary, vice president 
in charge of sales, said Lucas will 


serve dealers in 76 Nebraska counties | 


' and 13 western Iowa counties. 


REFRIGERATOR EVAPORATORS | 


1952 and 1953 are as follows: 


April April 
Appliance 1953 1952 
Refrigerators ........ss.: 1,314 1,219 
DU ok chess ceskudt cans 267 209 
Room CackerO ..ceccrcocer 66 16 
PO | iis eekesck vis 60bas 834 701 
Garbage Disposers ...... 24 27 
Dishwashers ........... o 41 41 
Clothes Dryers .......... 245 185 
FORGED; 6céa etih aA nba 95 106 
Automatic Washers ..... 443 316 
Conventional Washers ... 1,132 966 
Vacuum Cleaners ........ 618 664 


Water Heaters ........> 336 304 


WIRING SYSTEMS 


CUSTOM ENGINEERED TO REDUCE 
YOUR ASSEMBLY COST 


Streamline production with Riverside wiring harnesses! 
These neat “packaged units,” engineered for accurate, 
easy installation by unskilled assemblers, make pos- 
sible the efficient hookup of a single walt installation to 
your product. We design and manufacture them in any 
required arrangement, including necessary terminals, 
relays, limit switches, push-button stations, circuit 
breakers, junction blocks, etc. Engineering and Ex- 
perimental departments at your service, without obli- 
gation. Call us or send details of your problem for 
prompt design recommendations and a firm quotation, 


RIVERSIDE MANUFACTURING 


AND ELECTRICAL SUPPLY COMPANY 


10233 Michigan Ave., Dearborn, Mich., Tiffany 6-6800 


WIRING HARNESSES AND ASSEMBLIES « CORD SETS © HEATER 
AND EXTENSION CORDSeSWITCHESeMOLDED RUBBER PRODUCTS 


ae 


oe Re 


Commutators are the 


‘Real McCoy’” 


Wagner Commutators are 
best because they are pre- 
cision built of the most 
carefully selected materi- 
als. Their rugged design 
provides extra strength and 
permits refacing — 
safety. 


Wadner Electric @rpora 


| 647) PLYMOUTH AVENUE, SAINT LOUIS 14, MO., U.5.4 


solid, 


THE ORIGINAL Solid-Cube Ice Maker for 
Hotels, Restaurants, Clubs, Bars, Cafeterias, 
Schools, Hospitals, Institutions, Drug and 
Chain Stores. 


A DOOR-OPENER to better ice service, Ice- 


Flo automatically produces sparkling clear, 


point of use. They neither mat nor stick to- 
gether. Freezing compartment is self-clean- 
ing. Cubes last longer in drinks and in 
storage because they are solid. 


DEPENDABLE - ECONOMICAL 
WRITE FOR 


Esmond Manufacturing Company 


FIVE 
ICE-FLO 
MODELS— 


Sizes fee Y hp. to WA 

_- The smallest makes 
2520 deluxe size cubes 
daily. The largest de 
livers 10,800 per day 
Pull out storage cabinets 
hold from 8 to 12 hrs. 
production 


extra-large ice cubes in quantity at 


— 


ESMOND RHODE ISLAND 
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What's New 


When requesting further information on new 
products, please use “Information Center” form. 


for the i | st time rfp ong Pada 
; Called the “Custom” model 5200 is 
in ice maker history... 


similar in design and appearance to 


the 5230 but is finished in bronze 


14 


enamel with maroon trim and is 
available as a fan-forced heater only. ° 
It has the same dimensions and Fresh’nd-Aire Makes Dolly 
weight as the 5230. Both models tilt 
vertically to serve as air circulators. For Electric Dehumidifier 
The complete Arvin line includes 
nine heaters that retail from $10.95 KEY NO. C-642 
to $34.95. In addition to the two new 
models, it includes two fully auto- PP ge ee —— 
matic heaters, two combination fan-  gehymidifier portable so that it can 
heaters, and three other fan-forced he rolled anywhere has been intro- 
models. duced by the Fresh’nd-Aire Co. here, 
a division of Cory Corp. 
The dolly is made of heavy gauge 
steel and comes complete with four 
swivel casters. The unit has a 
neutral grey-cream finish. It is put on 
the dehumidifier by. placing the de- 
humidifier on its back on the floor. 
The dolly is then slipped over the 
feet of the dehumidifier and the de- 
humidifier raised back to normal 
position. 
The dolly, model 5061, is being 
made at the new Grayslake, Ill. plant 
of Fresh’nd-Aire. It retails for $5. 


USE THE COUPON! 
For “easy-to-get” 
product information... 
“Information Center” form. 


Small Cooling Tower 
Has 2-16 Ton Range 


KEY NO. C-640———— 


ST. LOUIS—A small cooling tower 
for residential, commercial, and in- 
dustrial air conditioning systems is 
the newest addition to the line of heat 
transfer equipment manufactured by 
Marlo Coil Co. here. ‘ 

Known as the “Thrifti-Tower,” it is 
| designed to save up to 95% of normal 
water demand. It ranges in capacity 
from 2 to 16 tons. 
| Described as “a complete unit, 
| quiet, compact, and light in weight,” 

the ‘“‘Thrifti-Tower” is adaptable to 
| indoor or outdoor installation with 
low erection costs, according to the 
manufacturer. Unisection design en- 
ables simple and rapid disassembly 


OOOO OO 
soretes iste Setetetatanstetetetetecere esecececes ooeetetateteten: 


*, 
Ooo 


* 
> 


‘ 

<) 
+e 

‘eo 


7+ 
OOOO) 


=e 


* 
, 
"a" 0" 


oe 


0.0.9. ,2.0.%,*,°,%,°, 


b= =) 
= 
= 
| 
= 
So 
=< 
cD 
= 
— 
= 
O 
mi 
= 
= 
> 
co 8 
=i 
— 
~< 


> 
** eee 4666 


#6 3% 
* 


oe 
J 


‘ 
. 

77° 

2,9, 

ee eee eeeese 


by VALUE... Buy 


* 


Pet etetetetetetete a 
ete setete” #9 4, 2,°,9,°,2, 9.9% 
OOOO 
* 
ere eters 


if necessary. ss oe 
A feature of the “Thrifti-Tower,” ae 


as of larger size Marlo cooling towers 
and evaporative condensers, is the 
“Lektro-Tektor” protection against 
electrolytic corrosion of the sump 
tank. 
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—Y~ “STAINLESS STEEL” 


A bulletin describing in detail all ALL-METAL CONSTRUCTED q 
features, data, and dimensions of the eho me ; i 
“Thrifti-Tower” is available on re- ree 
quest. ) COMMERCIAL REFRIGERATORS 
Sturdily built, efficient and economical to operate, 
ADD THIS MACHINE TO THE MOST COMPLETE Portable Room Heaters the STA-KOLD name assures you of dependability i 
H and long life at modest cost. 
LINE OF ICE MAKERS... AJAX Feature New Styling 
OF Ideal Pebble Ice, a dry, crystal-clear crushed ice without mush KEY NO. C-641 y 
.. won't pack lump. COLUMBUS, Ind.—A “completely 
= new look” marks two new portable MODEL 
Models to meet every requirement...200 lbs., 400 lbs.,800 lbs., electric room heaters introduced 
: j recently by Arvin Industries, Inc. RA-42-S 
@Q whatever your ice needs, there is a Pebble Ice Maker for you. Designed by Raymond Loewy Asso- Self-Contained 
. " ciates, the latest additions to the Complete with 
Fewer working parts than any other ice maker... Arvin line are model 5230, carrying vs +‘: a. a. 
further assurance of long-lasting, trouble-free operation. a suggested retail price of $18.95, metically sealed unit. 
and model 5200, priced at $16.95. Width: 541%" 
The smallest, most compact ice maker made... Model 5230, designated the “Cus- Height: 74%" 


5 tom Safety,” features fan-forced plus A 
less than a square yard of floor space; only 39” high. sadiant heat. It has & pronation bg of Depth: 32% 


Perfect for under-counter installations. 1,320 watts and delivers 42 c.f.m. of 
warm air. A special safety switch 


SELL THE MOST COMPLETE LINE OF AUTOMATIC ICE MAKERS cuts electric current instantly if the 
: : heater is tipped over on its face. 

Add the Pebble Ice Maker to the Ajax line and Finished in silver-gray enamel with 
you have the most complete, the most profitable, bright chrome trim, this heater has a 


the most salable line of automatic ice makers. long mance aed a saoienenresitn do thon 


MODEL 
RA-70-R 
Remote 
Width: 80%” 
Height: 745%” 
Depth: 324" 
Also available in 
24” depth— 
MODEL RA-50-R 


ELECTRIC ICEMAN oo 
ELECTRIC PEBBLE 
Solid, long-lasting ICEMAN ICE MAKER Models from 20 to 70 cu. ft. 
CHOOSE FROM COMPLETE LINE OF STA-KOLD REFRIGERATORS 


ice cubes...350 lbs. 200 Ibs. of ice cubes a day AF-150 ICE FLAKER = 200 Ib.capacity 
ae aday...has easily "sectional construction,  '900 lbs. of flake ice 400 Ibcapacity 
accessible bin. utilizes present equipment, Be noes 800 Ib.capacity — 

<n saves space, saves money. « Ces. 


Remote, Self-Contained and Pass-Through 


“adie fer setalég * 


: we ws Stop service calls . . . keep out 
We AJAX CORP OF AMERICA Dept. K rust and sludge . . . open new A 
= 
2509 WASHINGTON AVENUE, EVANSVILLE, INDIANA doors to sales acceptance!—with ST KOLD 


coolers, ice-makers, sell ‘‘Taste- 


[_] I'm interested in an Ajax Distributorship [[] I'm interested in an Ajax Dealership | Master’ !—checks chlorine, traps 
| NAME ™ OES, REG sR a eT ae sediment; promotes service-free 


eect 
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RY METAL MA 
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COMPANY .. 32st ibe Ries satisfaction with all water pro- 


ADORESS...... PE Maas ag oR a! cessing appliances. Write— omaimarons ano rioneene 
OF ALL - METAL CONSTRUCT be PHIL ADELPHIA es ° 
as Oa arilt MANUFACTURING CO. eae ~~ " i“ oe 
rine srooxiyn 38 - NY. 


AJAX. SPECIALISTS IN ON-PREMISE ICE MAKING EQUIPMENT 


Direct Factory Representatives ond Dealers Throughout the World 


“Water Coolers and Alters for 40 Gears” 
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| ; What's New (Cont) 


KEY NO C-643———— 


honed 


| Ajax Self-Contained Ice Maker Produces ‘Pebbles’ 


EVANSVILLE, Ind.—A new self- 
contained ‘‘Pebble” ice maker intro- 
duced by Ajax Corp. of America here 
produces hard, clear “‘pebbles’’ of ice 
“ideally suited for cooling drinks, dis- 
playing foods, and preserving vege- 
tables,” according to the company. 


“The wet mush and snow always 


found with crushed or flake ice is 
entirely eliminated with this new 
Ajax machine,” he claims. ‘“‘Each peb- 
ble has the same hard, dry consist- 
ency, which melts slowly and effi- 
ciently in soft drinks.” 

The new ice maker is being made 
available in three capacities: 200 
Ibs., 400 Ibs., and 800 Ibs. a day, the 
firm says. 

A suggested retail price on the 
200-lb. model has been established 
at $695. 

The manufacturer also says the 
new machine is one of the smallest, 
most compact on the market, taking 
less than 1 sq. yd. of floor space. 
Height of 39 in. permits it to be in- 
stalled under counters. 

Only three moving parts are in- 
volved in the machine. Simplified de- 
sign, the company believes, will pro- 
vide long-lasting, trouble-free opera- 
tion and make installation and serv- 
icing quick and easy. 


Whirlaire Fan Capacity Up 
40%, Penetration Doubled 


A 
TYPHOON 


FRANCHISE 
IS PROFIT INSURANCE 


-® 


been announced by 
Electric Corp. here. 


It is made in two sizes: a 16-in. 
blade that delivers 4,000 c.f.m. on 
high speed; and, a 20-in blade that 
delivers 10,000 c.f.m. when on high 
speed. 

The 40% increase in air handling 
capacity is due to specially designed 
air-injector rings and the double 
normal penetration of the air stream 
is due to the air-jet vanes. These two 
design features solve the problem of 
air movement in a large room, the 
company said. 

Two or more Whirlaire fans with 
air-jet vanes directed along opposite 
walls of a very large room solve the 
problem of providing a circulating 
air stream near the walls as well as 
throughout the entire room. 


Model 16WA2 and 20WA2 come 
with a counter type base for use on 
a table or shelf or for mounting on 
the wall or ceiling. Model 16WAP2 
and 20WAP2 come with a pedestal 
type base that has a double locking, 
tamperproof adjustable column. 


The fan head may be tilted from 
30° below horizontal to vertical. The 
base is heavy steel boiler plate with 
a thick rubber ring on the outside 
edge. 

Fan blades are wide-area type of 
laminated plastic ‘“Micarta.”” Noise 
level ranges from 40.5 decibels for 
the 16-in. blade on slow speed to 
65.1 decibels for the 20-in. blade on 
high speed. The air injector is made 
from five parallel steel rings welded 
to four steel through-straps. The air 
jet vane is made from plastic and 
molded in one piece. A_ steel rim 
reinforces it. The control switch is a 
two-speed, snap type, with the con- 
trol located at the bottom of the 
rear grille. 


Westinghouse 


aR ae <5 <a 


Mercold Offers Thermostat, Relay for Room Coolers 


KEY NO. C-645—— 


CHICAGO —- The Mercoid Corp. 
here announces that it is marketing 
a low voltage thermostat and relay 
for window and console-type air con- 
ditioners. 

The combination prevents unneces- 
sary operation of the cooling unit, 
resulting in a longer life for the con- 
ditioner and lower current consump- 
tion, according to the company. 

Operating differential of the ther- 
mostat, called the “Sensatherm,” is 
%° plus or minus, the company said. 
No internal heaters are used. The 
aluminum cover is finished in “life- 
time” alumilite. 

The transformer-relay provides 24- 
volt current for the thermostat. 

“In principle,” Mercoid explained, 
“it functions as a low voltage trans- 
former, and at the same time oper- 
ates as a repulsion relay. 

“It consists of two separate wind- 
ings: A stationary primary winding 
constantly energized and a movable 
secondary winding or coil in which 
the current is induced by the pri- 


mary when the Sensatherm circuit 
is closed. 

“The closing of the Sensatherm cir- 
cuit causes a repulsion action between 
the two coils, holding the secondary 
coil in an upward position. Since the 
mercury switch is fastened to the 
movable secondary coil, the mercury 
switch closes its circuit to energize 
the air conditioner when repulsion 
takes place, and opens the circuit to 
the air conditioner when the repul- 
sion is released.” 

The Sensatherm may be installed 
in any part of the room due to the 
use of low voltage wiring, the com- 
pany pointed out. The relay, it 
added, can be mounted adjacent to 
the air conditioner or at any point 
desired. 

Both the Sensatherm and trans- 
former-relay are equipped with Mer- 
coid sealed mercury contact switches. 
These switches are immune to dust, 
dirt, or corrosion, thereby eliminating 
contact cleaning, the company stated. 

Mercoid’s Bulletin No. 85 provides 
information on the combination. 


Air Condiioning 


Air Conditioning Units 
1%-20 tons 

Multi-Packaged Systems 
Up to 60 tons 

Prop-R-Temp Heat Pumps 
2-20 tons 

Evaporative Condensers 

Packaged Water Chillers 


TYPHOON AIR CONDITIONING CO., INC. 
794 Union Street, Brooklyn 15, N. Y. 


KEY NO. C-644————— | 

SPRINGFIELD, Mass. — An im- | | 
proved design of the ‘“Whirlaire” fan 
that increases capacity 40% and 
doubles air stream penetration has 


— Information 


For more information on What’s New products, 
current literature and catalogs available, equipment 
advertised in Air ConpiTIONING & REFRIGERATION News 
use Key Numbers where designated or specify products 
advertised and we’ll see that you receive this information y | 
promptly. | Isms z | The single most important need of your business is the 
+] e e | i Maas = =. = 
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How To Build a Customer 


Because First Installation In1940 for Indianapolis Athletic Club Was So Well 
Engineered, York Dealer Returns Again and Again To Sell More Equipment 


INDIANAPOLIS — Back in 1940, 
William E. Spridgeon, now general 
manager of Frost-Air Co., Inc., sold 
the Indianapolis Athletic Club six 
packaged air conditioners. 

Since that time, he has sold the 
club a whale of a lot of air condition- 
ing and refrigeration equipment plus 
maintenance service—all because he 
installed and serviced the equipment 
properly and kept his eyes open for 
additional sales opportunities. 

Today, 13 years later, he’s still 
selling equipment to the club, and 
the end is not yet in sight. 

Spridgeon’s original order from the 
club was for 3-ton packaged units 
for the Trophy Room, the barber 
shop, and the card room, and three 
5-ton units for the third floor dining 
room. 

While the air conditioners were 
being installed, Spridgeon got per- 
mission to look over the club's refrig- 
eration system. This consisted of a 
90-hp. brine circulating system which 
ran 24 hours a day and which, he dis- 
covered, was not in the best of shape. 


He Showed Them How 
To Save Money 


The inspection convinced Spridgeon 
that the club was a prime prospect 
for a whole new refrigeration lay- 
out. So he made the club an offer: if 
the management would authorize him 
to put in a new installation designed 


to meet the club’s entire refrigeration 


needs, he would guarantee it would 
save the club at least $500 a month 
on its electric bill alone, not to men- 
tion savings on maintenance. 

The club accepted the offer and 
Spridgeon went to work. The results 
were even better than promised. The 
club actually realized a saving of 
$700 on its first electric bill following 
completion of the job. 


This Was Additional Equipment 


When Spridgeon had finished his 
work, here is what the club had in 
refrigeration equipment: 

On the third floor—a salad shelf 
assembly served by a 3-hp. unit, a 
reach-in refrigerator served by a 
%-hp. unit, two reach-in bakery re- 
frigerators served by a 1%-hp. unit, 
two walk-in cook's. refrigerators 
powered by a 2-hp. unit, and an ice 
cream maker, a low-temperature ice- 
cream storage walk-in, and two chest- 
type ice cream cabinets served by a 
3-hp. unit. 

On the fourth floor—a walk-in 
meat freezer served by a 2-hp. unit, a 
salad refrigerator powered by a 
%-hp. unit, a reach-in and a walk-in 
refrigerator served by a 2-hp. unit, a 
meat storage walk-in served by a 
1-hp. unit, and a walk-in vegetable 
refrigerator served by a 1-hp. unit. 

All the refrigeration units serving 
this equipment are located in a 
machine room on the second floor. In 
the basement is a 15-hp. 5 by 5 


double ammonia compressor unit 
which powers the club’s ice-making 
(3 tons per day) and water-cooling 
systems. 

In addition, the installation in- 
cluded this self-contained equipment: 
a reach-in refrigerator, equipped 
with a %%-hp. unit, on the fifth floor; 
a reach-in, powered by a \4-hp. unit, 
on the ninth floor; beer coolers, 
powered by ‘%-hp. units, in the 
Trophy Room, card room bar, and 
third floor gymnasium; and an ice 
cream cabinet, equipped with a 4-hp. 
unit, in the kitchen. A portable ice 
cream cabinet powered by a %-hp. 
unit was added later. 

The installation not only provided 
Spridgeon with a nice profit but has 
been a source of continuing revenue 
from maintenance service. And it 
has led to additional sales of equip- 
ment. 


They Came Back Last Year 
For More 


Last year, the club purchased 
several more packaged air condi- 
tioners from the York distributor. 

A 1%-ton unit went in the execu- 
tive office on the first floor, a 1-ton 
console in the second floor “slumber 
room” (a darkened room where tired 
executives can grab an afternoon 
nap), four 5-ton units in the third 
floor dining room, a 5-ton unit in the 
third floor card room, two 5-ton 
units in the fourth floor Green Room, 


® 


| 
| 


THIS REFRIGERATED salad 
unit is only one of many 
pieces of refrigeration 
equipment Spridgeon has 
installed in the club's 
kitchen over the years. 


and a 3-ton unit in the fifth floor 
Parlor A. The units put in the dining 


| room and card room replaced the air 


conditioners originally installed there. 

At the same time, Spridgeon sold 
the club 15 %-ton window-type room 
air conditioners for guest rooms. 
Now, he is preparing to install 20 
more window units on the sixth, 
seventh, and eighth floors. 

And that isn’t all. The club is 
planning to have Spridgeon install 
another freezer on the fourth floor 
and air condition another first floor 
room and the fourth floor ballroom. 

All of this equipment might have 
become a_serviceman’s nightmare 
had it not been for a method devised 
by Spridgeon to simplify repair work. 


On the wall of the machine room he 


office. 


WILLIAM E. SPRIDGEON 
of Frost-Aire Co., Inc. 
poses with a 5-ton York 
air conditioner in the 
dining room of the In- 
dianapolis Athletic Club. 
The table in the fore- 
ground, he says, was a 
favorite gathering place 
of many Indiana politi- 
cians during the Truman 
administration. 


put a chart which lists the equipment 
served by each compressor in the 
room. 

The chart also shows the location 
of the equipment served by each com- 
pressor and the compressor’s serial 
number, size, horsepower, make, and 


belt number. In addition, it tells 
which equipment is under warranty 
and which is under service main- 
tenance contract. Self-contained 
equipment and its location is also 
listed. 

Besides helping the serviceman, it 
also enables the club manager to re- 
port on his initial call just which 
compressor is giving trouble and the 
necessary information about it. A 
duplicate chart is kept in Spridgeon’s 


CHOOSE 


America's finest 


~ COMMERCIAL REFRIG 


P-H_ reach-in cabinets available in 51 
self-contained and HM 


different models . . . 
remote .. . 20 to 90 cw. ft. 
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“Built to Stand up and 
take it, year after 


with exclusive "Grad-u-matic’ Air Con- 
_ ditioning and "2 
or STAINLESS STEEL EXTERIORS 


“PORCELAIN 


everywhere will tell you, “In the long run it costs” 


the very best!” That's why Schools, Hotels, — 


| PUFFERCHUBBARD Meg. 


GRAND HAVEN, MICHIGAN 


Coolers . 


New York Export Office 
440 Lafayette St., New York City—Cable Address “ 


Also Manufacturers of Dairy-Delicatessen and Display Cases .. . 
-. Pass-Thru Cabinets ... Dough Retarders ... Baked Goods Freezers. 


— Puffer-Hubbard International 
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and 


their solution 
by Paul Reed 


Refrigeration Problems 


For Service and Installation Engineers 


Safety for Portable 
Tools & Appliances (2) 


In speaking of the neutral, we said 
that it is carried continuously from 
the transformer to the shell side of 
the light socket. That is true of per- 
manently wired light fixtures. 

How about a table lamp? It plugs 
into a wall receptacle. Two wires, 
one the neutral and one the hot wire, 
go to the lamp socket. 

But, the plug can be put in the 
receptacle either way. We do not 
know which of the two slots is 
neutral and which is hot. 

Some extension cords are made of 
wires with different colors or with 
distinguishing markings, so we would 
be able to maintain continuity of the 
neutral, if the receptacle were 
marked in some way. 


POLARIZED PLUGS 


There are receptacles and plugs to 
fit them that are “polarized’’; that 
is, they are so constructed that they 
can only go together one way, with 
one another as in Fig. 1, or one blade 
is larger than the other as in Fig. 2. 


Such polarized connections along 
with wires of different colors can be 
used to maintain continuity and iden- 
tity of the neutral and hot wires. 


However, they have not been uni- 
versally or commonly adopted. Re- 
ceptacles just got started as non- 
polarized, and it would be extremely 
expensive to change them over. 


It is unfortunate though, for the 
polarized receptacle and plug would 
be a great boon to safety. It would 
give to plug-in devices the same 
safety advantage that the perma- 
nently wired fixtures have; that is, 
the continuity and identity of the 
grounded neutral and the hot wire. 


It would be particularly advanta- 


Fig. 1—Polarized recep- 
tacle with slots in oppo- 
site directions. 


Fig. 2—Polarized 
tacle with slots of difter- 
ent sizes. 


Fig. 3—Polarized recep- 
tacle with two slots for 
110 or 220 line and the 
lower slot for ground line. 


recep- 


geous for the motor driven portable 
tool or appliance. Then the frame and 
case of the motor could be connected 
to the neutral at the motor, and the 
user would be protected against the 
frame being “hot,” and dangerous. 


SEPARATE GROUND WIRE 


Some companies in whose plants 
a larger number of portable tools are 
used, have installed another type of 
polarized receptacle and plug as 
shown in Fig. 3. It can be used on 
110 or 220-volt single-phase lines. 

No special attempt is taken to 
distinguish between the neutral and 
hot wire, but a third blade is con- 
nected to a separate ground wire. 

The cord is three wire; two wires 
for the current-carrying neutral and 
hot wires, and the ground wire, which 
at the tool end is connected to the 
motor frame, and the other end to 
the grounded conduit or neutral in 
the receptacle. 

The use of this three-wire polarized 
receptacle is very effective, but it is 
confined to individual plants where 
it is installed. 

Another method, shown in Fig. 4, 
is to use a three-wire cord with one 


MUELLER BRASS CO. deluxe 
drier with the desiccant that is 


twice as effective! 


°our 


Sr tw 
RASS CO. 


Many extravagant claims are made regarding the moisture absorbing capacities of 
desiccants. The property that is most important is the end-point dryness of the 
refrigerant, which is the amount of moisture left in the refrigerant after the drier has 
absorbed its capacity. Tests prove that Silica Gel has the capacity to absorb and hold 
twice as much moisture, by weight, as other commonly used refrigeration desiccants, 
while maintaining a fixed end-point dryness. Hundreds of thousands of Silica Gel 
granules sealed into a 12 cu. in. Mueller Brass Co. Deluxe Drier provide over 
600,000 sq. ft. of the best drying surface you can get. 


To date, more than 2,750,000 Mueller Brass Co. Driers have been installed in com- 
mercial refrigeration systems all over the world . . . proof enough that you just can’t 
buy a drier anywhere at any price that will keep your refrigerant so thoroughly 
dry, so scrupulously clean and free from foreign matter. Order now from your 


refrigeration wholesaler, 


Comparison table: Silica 

Gel in Mueller Brass Co. 

Driers vs. two other 

common commercial 
ints. 


Desiccant 


% of moisture absorbed, by 
weight, at normal temperatures* 


MUELLER BRASS CO. 
SILICA GEL 


8% 


Commercial Desiccant A 


4% 


Commercial Desiccant B 


3% 


*Mainteining Freon 12 at 30 ports per million moisture concentration. 
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MUELLER BRASS co. PORT HURON 9, MICHIGAN 
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wire (the ground wire) connected, 
at the portable tool or appliance end, 
to the motor frame. The ground wire 
is equipped with a metallic clip at 
the receptacle end and this clip is 
attached to the conduit receptacle 
box, water or drain pipe, or other 
grounded connection. The other two 
wires carry the current and are con- 
nected to a standard two parallel 
blade plug. 

Still another method is for use with 


y 


WATER , PIPE 


NS 


Fig. 4—Electric drill with three-wire cord, 
two wires carrying current and a_ third 
ground ground wire with clip. 


WATER PIPE 


ee 


= 
Fig. 5—Ordinary two-wire cord and plug, 


but using a separate ground wire clipped to 
drill frame and water pipe or other ground. 


any portable tool or appliance with 
a standard two wire cord and two 
parallel blade plug. A separate wire 
is provided, having metallic clips at 
each end. This wire should be 40 or 
50 ft. long, and may be of flexible 
#16 or #18 wire, One end is clipped 
to the frame of the motor and the 
other clipped to any available 
grounded pipe or other ground. 


To some, this may seem like a lot 


of unnecessary trouble. “I’ve been 


using electric drills for 20 years, and 
I haven't had any trouble.” Perhaps 
he may never have any trouble; but 
he could be killed tomorrow. 


LARKIN HALF-TURRET HUMI-TEMP 


Efficient operation makes a product 
easier to sell on one hand; builds 
solid customer satisfaction on the 
other. Precision engineering, only 
the best materials, skilled crafts- 
manship, and over 25 years experi- 
ence in commercial and imdustrial 
refrigeration add up to higher effi- 
ciency for every Larkin product. 
And this means lower operating 
costs —important to buyer and 
seller alike. e 


Manufacturers of the original Cross-Fin Coil 
© Humi-Temp Units « Frost-O-Trol Hot Gas 
Defroster « Evaporative Condensers « Cooling 
Towers « Air Conditioning Units and Coils 
¢ Direct Expansion Water Coolers « Heat 
Exchangers ¢ Disseminator Pans. 


WATCHDOG OF THE NATION'S FOOD SUPPLY 


bar oe aera ont + angie 


"This is wonderful stuff!’’ 


This stuff, as the man calls it, is 
Permagum. It’s the sealing com- 
pound which maintenance and 
service engineers prefer for seal- 
ing cases, inspection plates, pipe 
openings. They know this is the 
ideal way to stop customer dis- 
satisfaction before it can start, 
because moist air permitted to 
seep into a cabinet can cause 
condensation as well as a host 
of untold complications. 


This serviceman is using brown 
Permagum, which comes in 2! 
lb. and 45 Ib. slugs. This heavy- 
duty sealer will adhere to any 
dry surface and will neverharden, 
staying plastic from 0° to 350°F. 
There is also gray-white Perma- 
gum, which comes in 80 ft. rolls 
of ,"’ cords. It is odorless; it 
never hardens; it can be painted 
immediately. It is also ideal 
for sealing around wires, since it 


won’t attack rubber insulation. 
Your wholesaler stocks Per- 

magum. Or write VirGinia SMELTING 

Co., Dept. 63, West Norfolk, Va. 


ESOTOO © KINETIC CHEMICAL’S “FREON” REFRIGERANTS 
V-METH. © CAN-O-GAS © RERMAGUM © PRESSTITC TAPE 
SOLVEX PRODUCTS © SUNISO REFRIGERATION OLS 
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Box Load Factors & Blower Coil Selection 


Simplified Method of Calculation Eliminates Costly Guesswork In Planning 
Food Storage Installations, Says D. D. Wile of Recold 


Editor’s note: This is Part 1 of a two-part article by D. D. Wile 
discussing methods of determining load factors and selecting cooling 
coils for food storage applications. This material was presented in a 
talk given before the Seattle Educational Conference. Part 2 will 


appear in a succeeding issue. 


By D. D. Wile, Chief Engineer, Refrigeration Engineering, Inc., 


Part I 


In the past it has been a tedious 
job to determine the actual load on a 
box if all the load factors were taken 
into consideration. Too often, the job 
of calculating the various factors 
proved entirely too tedious with the 
result that it was necessary to resort 
to guesswork. 

While it is possible for an ex- 
perienced man to guess at box loads 
made up principally of heat leakage, 
this method often leads to serious 
errors when other loads are involved. 
It then may become an expensive 
process to add more equipment or to 
make changes after the job has once 
been installed. 

In order to simplify load calcula- 
tions, we made a study of each step 
in the process and concluded that 


many of the tedious operations could 
be eliminated by the use of tables 
that would be precalculated and thus 
avoid having to repeat the calcula- 
tions for each job. These tables were 


in demand for 


SERVEL 
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America’s Most Dependable 
Electric Condensing Units 
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Over 100 Authorized Wholesale Supply 
Depots now sell Servel Supermetics. 
Write for address of tha one neares! you. 


2 eee sor 


for the rapid increase 


Los Angeles 


published in a Recold bulletin, ‘‘Engi- 
neering Data for Refrigeration,” 
along with a special calculation sheet 
to tabulate the various items and 
serve as a check-list to insure that 
nothing would be omitted. 


Box Surface Area 


First step in calculating the box 
load is to determine the external 
surface. The conventional method of 
figuring each side, the top and bot- 
tom, and then adding them together 
has required entirely too many cal- 
culations. 

This has now been greatly simpli- 
fied. It is only necessary to add the 
width of the box to its length and 
refer in table 1 to the proper height, 
then read the external surface di- 
rectly. 

For example, a box with outside 
dimensions 30 ft. long and 20 ft. 
wide, 10 ft. high, would have a 
“length plus width” of 50 ft. and re- 
ferring to Table 1 under the external 
height of 10 ft., the total external 
surface will be found to be 2,190 
sq. ft. If you calculate the surface 
by the long method, you will get 


2,200 sq. ft., which is less than one- 
half of 1% different from the quick 
method given in the table. 

The table is accurate to within plus 
or minus 3% for box lengths up to 
twice the width. When the length 
is three times the width, the table 
gives values that are high by ap- 
proximately 10%. Most box shapes 
fall within a 2 to 1 ratio and require 
no correction. 

As will be described later, the heat 
leakage through glass doors or win- 
dows is figured separately but the 
glass area should be deducted from 
the total area before calculating the 
heat leakage load. 


Temperature Difference 


Heat leakage from the box depends 
upon the temperature of the room 
and the temperature inside of the 
box. You must take into considera- 
tion the actual room temperature in 
the vicinity of the box during peak 
load conditions. 

For instance, a box located in an 
air conditioned market could be fig- 
ured for a room temperature of 80°, 
or in some instances as low as 75°. 
But if the market is not air condi- 
tioned, this peak room temperature 
may be anything between 85° and 
120°, depending on the location. The 
temperature difference or box TD 
is then the difference between the 
room temperature and the box tem- 

(Continued on next page) 
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Table No. 1—External Surface of Refrigerators, Sq. Ft. 


External 
Width Plus External Height, Feet 

Length 8 9 10 12 14 16 18 
20 510 550 590 
22 582 626 670 
24 658 706 754 
26 736 788 840 
28 821 877 933 
30 908 968 1028 1148 
32 998 1062 1126 1254 
34 1094 1162 1230 1366 
36 1196 1268 1340 1484 
38 1298 1374 1450 1602 
40 1400 1480 1560 1720 1880 
42 1512 1596 1680 1848 2016 
44 1624 1712 1800 1976 2152 
46 1736 1828 1920 2104 2288 
48 1868 1964 2060 2252 2444 
50 2090 2190 2390 2590 2790 2990 
55 2430 2540 2760 2980 3200 3420 
60 2790 2910 3150 3390 3630 3870 
65 3170 3300 3560 3820 4080 4340 
70 3590 3730 4010 4290 4570 4850 
75 4180 4480 4780 5080 5380 
80 4640 4960 5280 5600 5920 
85 5130 5470 5810 6150 6490 
90 5650 6010 6370 6730 7090 
95 6200 6580 6960 7340 7720 


Above table is correct within plus or minus 3% for box lengths up to 
twice the width. 


For lengths three times width deduct 10%. For lengths four times width 
deduct 15%. 


Table No. 2—Load Factors=Combined Heat Leakage and 


Service Factors 


B.t.u. Per Hour Per Sq. Ft. Per ° F. 
Type of Usage 


Thickness Light Medium Heavy Extra Heavy 
Equivalent Hours Running Time out of 24 Hrs. 
In. Cork 16 18 16 18 16 18 16 18 
2 . 265 . 235 . 289 . 257 .331 .275 .372 .330 
3 .182 .162 . 206 .184 . 248 . 202 . 289 . 257 
4 .141 .125 .165 .147 . 207 .165 . 248 . 220 
5 .116 .103 .140 .125 .182 .143 . 223 .198 
6 .110 .088 .124 .110 . 166 .128 .207 .183 
8 .079 .070 .103 .092 .145 .110 .186 .165 
10 .067 .059 .091 .081 .133 .099 .174 .154 
Single Glass 1.71 1.51 1.73 1.53 1.76 1.56 1.78 1.58 
Double Glass’ .71 .61 .73 .63 .76 .66 .78 .68 
Triple Glass .45 .40 47 .42 .50 .45 .52 47 
Table based on: Heat leakage; .33 B.t.u./hr. per (sq. ft., ° F., inch). 


Usage factor; light .0113, medium .0273, heavy .055, extra 
heavy .083 B.t.u./hr. per (sq. ft., ° F.). 


heat-x = 


BEER COOLING AT ITS BEST 
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steel beer coils cast in a solid block of alumi- 
num mean a compact unit of rugged strength 
protection against freeze-up damage. 
High conductivity of casting permits maximum 
chilling at minimum cost. 
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Box Load Factors & Coil Selection -- 


(Continued from preceding page) 


perature. If for instance the box is 
to be held at 34° and the room tem- 
perature is assumed to be 95°, you 
would have a difference of 95 minus 
34=61°. 


Load Factors 


The next step in simplifying the 
load calculation was to combine the 
heat leakage and usage factors into 
a single load factor as given in Table 
2. This table includes (1) heat leak- 
age through the walls and conven- 
tional door arrangements, (2) the 
effect of opening doors, and (3) the 
loss of capacity when the compres- 
sor is on the off cycle for defrosting. 
The factors in Table 2 depend on the 
type of usage so it is necessary to 
first decide if the usage is light, 
medium, heavy, or extra heavy, in 
accordance with the following defini- 
tions: 


Light Usage-—-Storage boxes with 
well-fitted doors that are only opened 
several times a day. 


Medium Usage—Vegetable, meat, 
beverage, and general storage boxes 
that are opened several times per 
hour but are not used for direct cus- 
tomer service and where doors are 
not left open. 


Heavy Usage — Vegetable, meat, 
beverage, and general storage boxes 
where doors are opened frequently, 
such as busy markets. Use especially 
with boxes having more than one 
door and reach-in-walk-in combina- 
tions. 


Extra Heavy Usage -— Customer 
service boxes in busy markets such 
as self-service markets, especially 
reach-in-walk-in combinations used 
directly by customers. All storage 
boxes where doors remain open for 
any extended period of time and 
where there is considerable traffic in 
and out of the box. 


Compressor Running Time 


Next, it is necessary to select the 
running time for the compressor to 
allow for defrosting. This requires a 
larger compressor than if it ran con- 
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are making strong gas pressure tight joints 
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and air-conditioning industry ...and the 
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tinuously but is necessary for proper 
operation. 

If the compressor is selected for 
16 hours’ operation out of each 24 
hours, it has to carry the full load 
with only two-thirds operating time 
and both it and the refrigeration 
coil must have a capacity that is 
one and one-half times the actual 
box load. This has been precalcu- 
lated in Table 2 where load factors 
are shown for 16 or 18 hours’ run- 
ning time out of 24 hours. 

Sixteen hours’ running time is gen- 
erally used for boxes operating in 
the 35° temperature range. 

As an example of the simplification 
that results from the use of the com- 
bined factor selection, assume we 
have a box with extra heavy usage, 
constructed with 4 in. of cork, or 
its equivalent insulation thickness, 
and selected for 16 hours’ compres- 
sor operation, the load factor from 
Table 2 will be .248. This is the com- 
bined heat leakage and service fac- 
tor. 

If the external factor is 2,190 sq. 
ft. and the TD is 61°, then the heat 
leakage plus usage load will be 
.248 x 2,190 x 61=32,500 B.t.u. per 
hour. If there were no glass doors 
or other loads to consider, this would 
be the load for compressor and coil 
selection. 


Glass Windows and Doors 


The heat leakage through glass 
windows and doors is much greater 
than through an insulated wall. When 
large glass areas are used the load 
is increased greatly and guesswork 
may lead to sorry results. The heat 
leakage through glass does not de- 


pend on the thickness of the glass 6 


itself but is dependent on the num- 
ber of air spaces between the panes. 

Thus a double or triple thickness 
window has much less heat leakage 
than a single pane, and this is re- 
flected by the load factors for single, 
double, and triple thickness glass 
given at the bottom of Table 2 

The glass area is determined by 
measuring over the outside of the 
frames because heat leakage is 
greater through the frames than 
through the insulated wall. 

For an example of glass leakage, 
assume double thickness glass with 
an area over the frames of 40 sq. ft. 
on a box operating at 61° TD with 
an extra heavy usage factor and 16 
hours’ running time. From Table 2 
the load factor is .78 and the box 
load due to glass is .7840x61- 
1,900 B.t.u. per hour. 


Product Cooling Load 


When product is brought into a 
box at a warmer temperature than 


the desired storage temperature, it 


adds load to the box which is called 
the product cooling load. The calcu- 
lation of this product cooling load 
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singly high load factor. 


has been a tedious matter in the past 
because it was necessary to look up 
the Sensible heat for the particular 
product and go through several 
mathematical steps. 


Table No. 3—Product Cooling 
Load Factor 
B.t.u. Per Hr. per 100 Ib. per ° F. 


Cooling Time, Hrs. 4 8 12 16 
Fresh vegetables 

OR THN Gi ks week eo ae 
Beef, fish, poultry 

OI FN oo oc ne veces 20 10 7 5 
Pork and cheese...... 1 8 5 4 


This process has been greatly 
simplified in Table 3 where various 
products are placed into’ three 
groups. The first group includes fresh 
vegetables and fruits which have a 
high water content and a correspond- 
The next 
group includes beef, fish, poultry, and 
eggs, and the last group with the 
smallest load factor includes pork 
and cheese. Practically all products 
normally handled can be fitted into 
one of these groups. 

The product cooling load depends 
upon the length of time available 
for the cooling process. If this cool- 
ing process must be done quickly, it 
requires a much greater equipment 
capacity than if it can be done 
slowly. 

For example, if 6,000 lbs. of beef 
is to be reduced in temperature from 
50° to 35° in a period of eight hours, 
the cooling load factor from Table 3 
will be 10 B.t.u. per hour per 100 
Ibs. of product (centiweights) per 
°F., the number of cwt. will be 
6,000 divided by 100 or 60, the tem- 
perature reduction will be 50-——-35= 15, 
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MODEL 707. Low and wide, 
this self-service case can be 
serviced front or back. Can 
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refrigerated shelves. For 
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Recold Box Load Calculation Sheet 


Refrigeration Engineering,Inc., Los Angeles 


Items 
2 Cosptomnet Mates @ EGCOteeh | iis ici cen ese cctvucessesenas besaneeiee eee 
me, kf ee errr Desired Temperature 34° F. Humidity 80% 
3 Outside dimensions............ 30 L., 20 W., 10 H. Length plus width 50 ft. 
4 Usage, Light () Medium () Heavy () Extra Heavy (x) Running time 16 hrs. 
Load, 

G Giane ared aves Bremee, OG. fh oii so ckcedcsade bass = 40 B.t.u. per 
6 Surface area (table 3) 2,190—glass area, sq. ft........ 2,150 Hour 
7 Kap Gee Sit Beare se chs deck aden vaceatehacsebos PO 
8 Glass leakage factor (table 4) (2 thicknesses)........ ee 
9 Box T.D.=room temp—box temp., 95—84............. a « {was 
10 HEAT LEAKAGE+SERVICE LOAD, items 6X79... —...... 32,500 
21. Gee Be ees EMO, os idicc ic viandevacigicae Oise 1,900 
12 Product cooled or frozen per 24 hours, cwt. (Ibs.+ 100) Ce coe 
13. Time available for cooling or freezing, hrs............ Sv. -. Sere 
14 Temperature reduction (above freezing) 50-—35....... = Be 0 ee 
15* Product cooling load factor (table 6)................. nm. |e 
16 PRODUCT COOLING LOAD, items 12 14 x 15, 

i eo SE EES PPO a ee eee Seale yg 9! 9,000 
iT Product treamee toad factor (table %)..<i.cicciesisass tC 
18 PRODUCT FREEZING LOAD, items 12 17, 

Ms DES 5 a da.. bx vine o auhya vith) ccddubebedi emcee! Lat 
19 OCCUPANCY LOAD. number of people in box 

th SIE Y «Ste ae Fi yrs Benet ay te RL ware | 0 
20 ELECTRICAL LOAD, Motor hp. x 4,000 B.t.u. 

(in refrigerator) Watts 1,000X3.4 B.t.u.......00.0.006.00 cane 3,400 
21 TOTAL LOAD (add all items in right hand column) _...... 146,800 


22 Recold coil selection (4) Model 122 Delta Total basic B.t.u. rating 4,880 
23 Coil operating T.D., items 21+22 46,800+4,880..................... 0.6". 


Note:Numerals in bold face refer to item numbers. 


*If product is to be frozen do not enter items 15 and 16. 


Fig. 1. The calculation sheet provides a convenient method for tabulating the various loads 


and is a valuable check list to make certain that no item has been omitted. 


and the total product cooling load 
will be 10X6015=9,000 B.t.u. per 
hour. 

If, by comparison, you were re- 
quired to cool this same product in 
only four hours, the product cooling 


Knock-out beauty in 
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10-ft. sections, each 
with 25-cu. ft., 


DEFROSTING-8"; 


TO YOUR CUSTOMER ..> 


stainless steel, porcelain, and glass. Long rows 
of frozen food, immediately available 

to the eye and hand. A clean, gleaming 
invitation to pick and choose from 
thousands of packages in irresistible, 


un- -ending cy 


load factor from Table 3 would be 
20 and the total product cooling load 
would be 2060*15=18,000 B.t.u. 
per hour, just twice as much as if it 
were cooled in eight hours. 


(Concluded on newt page) 
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In 10-20 minutes, 
defrosting is complete, water is gone. At no 
time can contents warm up, for at no time 
can warm air enter the display compartment. 
The copper-backed mirror canopy is optional. 
Beauty! Economy! Money in your pocket! 


gind 


. en 
SINCE sao 


Louis L. Feeney Phone: 
1827 South Bronson Avenue ia REpublic 
Los Angeles 19, California 3-6322 
ee a sand refrigerators, inc. 
a ee : NORTH KANSAS CITY 16, MO. 
For Complete Information 
MODEL 1407. Self-service about Franchise 
: frozen food display case. Availabilities, 
| Atwacts end hundics. mara Write or Wire base 
buyers, invites more sales. 
—— : Ty 
—— : — ; 
! 
é) L 7] KOCH Refrigerators ACRN-6 = 
. with the Fill of New Scientific Design. It J . - - a North Kansas City 16, Mo. i 
A provides for more capacity by main- Le eh ¥) Please send me at once, without obligation, complete informa- 
taining even water distribution 2. orm,  < 3 oF tion on profit-making Koch Display Cases and Refrigerators. 
throughout the unit. - aoe [ # 
Me 3 to 8 TONS capil Pas 
=) Write for Cotalog R-225 (= = 
MODEL 3865. A 65-cuv. ft. Pag 
reach-in refrigerator. Zone State eos 
One of the four popular . _ F 4 
Koch reach-in cobinets. = a 1 
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Box Load Factors & Coil Selection-- 


(Continued from preceding page) 
Product Freezing Load 


Freezing of product requires much 
more refrigeration capacity than the 
cooling process. Product freezing load 
has been simplified to a very easy 
calculation by using Table 4. Here 
again, the various products are 
placed in three groups and it will be 


Table No. 4—Product Freezing 
Load Factor”* 
B.t.u. per Hr. per 100 Lb. 


Freezing Time, Hrs. 12 16 2 
Fresh vegetables 

Sie SRS Saad cece es 1250 950 750 
Beef, fish, poultry, 

Sg ee ee 1000 750 600 
Pork and cheese...... 750 550 450 


*Assumes product precooled to 40°. 
For higher product temperatures add 
10% for each 15° above 40°. 


noted that the load factor depends 
upon the length of time available for 
freezing. If freezing is done in a 
short length of time, the load is 
much greater and larger equipment 
will be required. 

If the 6,000 Ibs. of beef from the 
previous example were to be frozen 
instead of merely cooled and the time 
for freezing was 16 hours, the freez- 
ing load factor from Table 4 would 
be 750. The weight of product in cwt. 
would be 6,000 divided by 100 or 60. 
Then the freezing load would be 


750 x 60=45,000 B.t.u. per hour, 
The factors in Table 4 assume that 
the product has been precooled to 
40° which will cover most practical 
applications. The table, however, can 
also be used if the product has not 


increasing the 
that 


been precooled by 
load factor 10% for each 15° 
the product is above 40°. 

For example, if the 6,000 Ibs. of 
beef were delivered at 55°, instead 
of 40°, then the load factor of 750 
would be increased by 10% to 825 
and the freezing load would increase 
from 45,000 to 49,500 B.t.u. per hour. 


Occupancy Load 


When people are working in a 
box or remain in the refrigerated 
space for long periods of time, they 
add to the refrigeration load by the 
amount of heat given off from the 
body. This load depends upon how 
hard the person is working but a 
figure of 1,000 B.t.u. per hour per 
person will cover most situations. 
Thus, for example, if three people are 
working in a refrigerated space they 
will increase the load by 1,000 B.t.u. 
per hour each or a total of 3,000 
B.t.u. per hour. 


Electric Load 


Electric lights or electric heating 
equipment of any type adds to the 


‘load at the rate of 3.4 B.t.u. per hour 


for each watt or 3,400 B.t.u. per hour 
for each kilowatt. Thus, for example, 
if there is 1,000 watts of electric 
lights in a box, it would increase the 
load by 1,000*3.4=3,400 B.t.u. per 
hour. 

The load from electric motors de- 
pends upon the size of the motor and 
how heavily it is loaded. Since it is 
usually impossible to tell the exact 
load on each motor, an average figure 
of 4,000 B.t.u. per hour per horse- 
power will cover most installations. 
Thus for example, if there is a total 
of 2 hp. within the box the load will 
be 4,000 x 2=8,000 B.t.u. per hour. 


of the tube. 


2 


ro er 8 er oe 


REFRIGERATION TUBE 


Q ‘ 
is Much easier, 


You don’t have to go in training to be able to bend 
dead-soft Dryseal. Just use your head when you 
order Refrigeration tube. Specify Dryseal! Then 


just use your hands to bend it. . 
simple as that. The special temper and ductility of 
Dryseal also make it easy to flare for compression 
fittings without splitting. 


Another very important feature of Dryseal is the 
double-crimp seal at each end of the tube. This is 
the final step in manufacturing and keeps dirt and 
moisture from entering the ae, 
po gece —— as not to change the diameter of the 
tube so that it can pass through any opening lar 
enough for the subs innell . vite stabi 


And, for your greater convenience, Dryseal is 
packed in a nifty-50 one-coil carton. This carton, 
which has been attractively designed for easy iden- 
tification in stock, contains one 50-foot coil of 
Dryseal . . . is easier to handle, light weight, econ- 
omical and is sturdily made to assure protection 


REVERE 


COPPER AND BRASS INCORPORATED 
Founded by Paul Revere in 1801 
230 Park Avenue, New York 17,N. Y. 


Mills: Baltimore, Md.; Chicago and Giaten, T/L; Detroit, M. 


Los Angeles and Riverside, Calif - New 
Seles Offices in Priscpal Gin Distributors Everyw 


SEE REVERE'S “MEET THE PRESS” ON NBC TELEVISION EVERY SUNDAY 
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Use of the Calculation Sheet 


The calculation sheet shown in 
Fig. 1 provides a convenient method 
for tabulating the various loads and 
also should be used as a check-list 
to make certain that no item has 
been omitted. 


This calculation sheet becomes a 
valuable permanent record in the 
event that a question arises at a later 
date with regard to the load condi- 
tions for which the job was specified. 
It may also prove to be a valuable 
help in demonstrating to the cus- 
tomer what the total load really is 
and the necessity for selecting ade- 
quate equipment. 


Having all of the calculations or- 
ganized on a calculation sheet often 
goes a long way towards convincing 
the customer that the job has been 
carefully figured. Proper use of the 
calculation sheet can best be demon- 
strated by an example: 


A combination self-service and 


general storage box 30 by 20 by 
10 ft. external dimensions, has 40 
sq. ft. of double thickness glass 
door area and is to be maintained 
at 34° F. in a maximum room 
temperature of 95° F. Insulation 
is equivalent to 4 in. of cork. 

Due to self-service and heavy 
traffic, usage is “extra heavy.” 
There are 1,000 watts of electric 
lights. Six thousand Ibs. of prod- 
uct, mostly beef, is received each 
day at about 50° F. and is to be 
cooled to 35° in not over eight 
hours. 


Describe the job by entering com- 
plete data in items 1, 2, 3, 4, and 5. 
Use the “length plus width” of 50 
ft. (item 3) in Table 1 to obtain the 
outside surface area of 2,190 sq. ft., 
deduct the glass area of 40 sq. ft. 


Bending 
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. it's as easy and 


The seal is made 


. Mass.; Rome, N. Y.— 
bere 
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Table No. 5 


Product 
Unpackaged cheese, butter 
cut fresh meats, flowers 


Humidity Approx. 


Fresh carcass meat, fresh fruits and vegetables, 


fish and most general storage 


Range Humidity T.D. 
Very 
ee ree High 90% 7° to 10° 
Pwd eee 8 High 80% 10° to 12° 
mi ae Medium 75% 12° to 15° 


Dried meats, dried fruits, dried vegetables, 


beer, milk and cream................ 


For low temperature refrigerators (+10 ° F. or below). The T.D. is generally 
selected at 10° or less in order to improve compressor efficiency as well as to 


control humidity. 


ft. in item 6. 

The combined heat leakage and 
service factor is obtained from Table 
2, for 4 in. insulation thickness, extra 
heavy usage and 16 hours’ compres- 
sor operation as .248 B.t.u. per hour 
per sq. ft. per ° F. and is entered 
in item 7. 

In the same column of Table 2 the 
glass leakage factor is determined 
as .78 and is entered in item 8. 

The box temperature difference, 
item 9, is the room temperature of 
95° F. minus the box temperature 
of 34° F. 

The heat leakage plus service load, 
item 10, is obtained by multiplying 
item 6X79 to obtain 32,500 B.t.u. 
per hour. 

Glass load, item 11, is obtained by 
multiplying items 5x89 to obtain 
1,900 B.t.u. per hour. 

Item 12 is the amount of product 
cooled each day, 6,000 Ibs., divided 


by 100 to give 60 cwt. Item 13 is ©— 


the time of cooling, eight hours, and 
item 14 is the temperature reduction 
from 50 to 35° F. The cooling load 
factor of 10 B.t.u. per hour per ° F. 
per cwt. in item 15 is obtained from 
Table 3 for beef with an eight hour 
cooling period. The product cooling 
load of 9,000 B.t.u. per hour in item 
16 is the result of multiplying items 


> 12K 14X15. 


Electrical load of 3,400 B.t.u. per 
hour in item 20 is the 1,000 watts 
multiplied by 3.4. 

Total load of 46,800 B.t.u. per hour 
shown in item 21 is the sum of all 
items in the right hand column. The 
compressor and coil capacity should 
match this total load. Four Recold 
model 122 Delta coils are selected 
having a basic B.t.u. rating of 1,220 
B.t.u. each or a total basic rating 
of 4,880 as shown in item 22. The 
operating TD of 9.6° F. shown in 
item 23 is obtained by dividing item 
21 by item 22. 

As shown by item 20, motors are 
listed separately from other electrical 
loads. Their refrigeration load is ob- 
tained by multiplying horsepower by 
4,000. If a motor is located outside 
the refrigerator, driving a machine 
on the inside by a shaft then a factor 
of 2,545 B.t.u. per hour per horse- 


and enter the net area of 2,150 sq. 


This example included no occu- 
pancy load but if people work or 
remain continuously in the refriger- 
ated space, the occupancy load can 
be determined as shown in item 19 
by multiplying the number’ of people 
by 1,000. For instance, if three people 
occupy the refrigerated space, they 
will add a total of 3,000 B.t.u. per 
hour which should be entered in the 
right hand column of item 19. 

If the above example had been a 
freezer box and 6,000 Ibs. of beef 
was received at 40° for freezing in 
16 hours, a freezing load factor of 
750 B.t.u. per hour per cwt. would 
be obtained from Table 4 and entered 
in item No. 17. Then the product 
freezing load for item 18 would be 
45,000 B.t.u. per hour as obtained 
by multiplying the amount of prod- 
uct, 60 cwt. times the freezing load 
factor of 750. 


(To Be Continued) 


Dealers and users are 
excited about Gem 
Refrigerators . . . custom 
features, competitively 
priced, by a maker 30 
years in the business. 
it’s a terrific deal! 


Rich, New Territories 
Open. Write today! 


(7 4 REFRIGERATOR CO. 
165 W. Wyoming Ave., Phila. 40, Pa. 


WANTED 


NEW REFRIGERATION PRODUCTS 


Reliable manufacturer with 
both chemical and mechanical 
production facilities wants new 
products to manufacture and 
sell through Refrigeration 
Wholesalers. 

Send full information to Box 
4167, Air Conditioning & Re- | 
frigeration News. 


UNI A ite ee. 
Bead weg SS te ey 


low Oil 
Pressure” 


Repair bills climb . . . time is lost . . . and 
your customers boil when low oil pres- 
sure ot slow pickup of oil pressure occurs 
without warning in a pressure-lubricated 
compressor. Improper oil pressure causes 
damage to seals and bearings in even the 
best of refrigeration compressors. To stop 
this costly damage PENN developed the 
Series 275 Oil Protection Control with 
the built-in Time Delay Switch. 

Here’s how it works! When compres- 
sor starts, if the oil pressure does not 
build up to the proper point within a 
safe time period, the PENN 275 stops 
the compressor automatically before dam- 
age can occur. If oil pressure drops below 
a safe minimum during the running cycle 
... and does not rise to normal within 
the time delay period . . . the control stops 
compressor operation. Thus, the compres- 
sor never operates more than the pre- 
determined safe time on subnormal oil 
pressure. Result? Positive, automatic pro- 
tection at all times! 

Investigate this low-cost oil-pressure 
“watchdog” for refrigeration compres- 
sors and other pressure lubricated equip- 
ment. For complete information ask your 
compressor manufacturer or wholesaler or 
write Penn Controls, Inc., Goshen, Indiana. 
Export Division: 13 E. 40th Street, New 
York 16, N. Y., U.S.A. In Canada: Penn 
Controls Limited, Toronto, Ont. 
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~NARGUS Meeting - - 


(Concluded from Page 1, Column 4) 
neers in the self-service meat pro- 
gram, having opened on Jan. 1, 1948 
when there were very few self-serv- 
ice meat departments in operation. 

“It has been a very happy experi- 
ence for us,” he said. “Our sales 
have doubled in our meat department 
during that period, our cost of 
doing business percentage-wise has 
remained about the same and like- 
wise our gross has remained about 
like it was before we installed self- 
service. Our employes like it because 
it has taken the peaks and valleys 
out of their work load and also re- 
lieved the congestion at the meat 
counters.” 

Rushing, whose meat department 
sales average $8,000 per week in a 
market of 6,000 sq. ft. of selling 
space, uses cellophane on everything 
except fish and cured meat which 
are wrapper in pliofilm. 

Fansler, who operates Morry's 
Market in Hammond, Ind., told how 
his store has built a good meat 
business with choice beef. 

“By upping the quality of our 
beef, we increased our volume 10 to 
12 times,” he said. “We do every- 
thing possible to reduce shrinkage; 
a great part of our profit comes 
from this saving.” 

He pointed out that 1%% loss 
through shrinkage amounts to $15, 
and 5% is $50. Fansler expects 20% 
more beef on the market this fall 
than ever before. 

Woodrick said he buys all the 
beef for his I.G.A. Supermarket in 
Grandville, Mich. from one packer. 
In return for his loyalty, he gets 
consistently good beef and depend- 
able cooperation from the packer. 

Continuing the discussion of the 
advantages to retailers who buy all 
their beef from one packer, panel 
moderator Bowes said that “retailers 
who have the most difficulty with 
bee. are the ones who switch their 
business from one packer to an- 
other.” 

He did not recommend that a re- 
tailer buy all meats from. one 
packer, but advised retailers to ‘tie 
their beef business to one packer for 
three or four months so he (the 
packer) knows what you want and 
will feel a responsibility to work with 
you.” 

Bowes maintained there is plenty 
of room for stores handling all 
weights and grades of cattle. He 
described NARGUS one-day schools 
in meat department management. 
The school program, to be expanded 
in the fall, has been designed to solve 
management problems and give in- 
struction and counsel to men who are 
in training for treat department 
management, Bowes said. 


Cowger Manages Sales of 
Havens Cooling Tower Div. 


KANSAS CITY, Mo. — Appoint- 
ment of Taylor U. Cowger as sales 
manager of its Cooling Tower Div. 
Fas been announced by Havens 
Structural Steel Co. here. 

He has been associated with Chrysler 
Airtemp Sales Corp. 


Type 


CAE 
Nalety Valves 


Alone meet all 
Code requirements. 
Seats and moving 
parts stainless 
steel: full opening, 
large capacity. Can 
be reseated. Sizes 
%” to 1%”. Best 
possible protection 
for old and new 
plants. Get Bulletin 
193. 


Distributor Franchises Available 


RICK LO. 


WAYVESBORO PENNA 


@O— 
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PHILIP BENN 


HERBERT FREEDMAN 


Freedman Named - - 


(Concluded from Page 1, Column 3) 


ers and the room air conditioners and 
dehumidifiers, Fogel said. 

The commercial division of Jordon 
Refrigerator Co. will operate sepa- 
rately and with complete autonomy, 
Fogel added. 

In his new position, Freedman will 
re-organize and expand Jordon’s en- 
tire national sales organization on 
domestic goods. He will concentrate 
essentially on expanding the opera- 
tion of distributors. 

Philip Benn, previously assigned to 
the Pennsylvania territory sales or- 
ganization, has been promoted to the 
position of assistant sales manager 
and will work closely with Freedman. 


Air Conditioning Equipment 
In Charlotte Incorporates 


CHARLOTTE, N. C.—Air Condi- 
tioning Equipment Co. here has ob- 
tained a certificate of incorporation 
from the Secretary of State. Author- 
ized capital stock is 1,000 shares, no 
par value. Incorporators: Ralph L. 
Burt, Steve Sossoman, L. Robinson. 
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LA CROSSE 
BIVES 
YOU 


OF EVERYTHING 
YOUR 
CUSTOMERS 
WANT MOST 
IN 
COMMERCIAL 
REFRIGERATION 


EQUIPMENT 


LA CROSSE 


COOLER CoO. 


Factory and Gen’! Offices: 
2801 Losey Bivd. S., la Crosse, Wis. 


Export Office: 80 Broad St., New York City. 


Cable Address: Eximport 


Kold-Hold Name Change -- 


(Concluded from Page 1, Column 4) 


change will have no effect on owner- 
ship of the company or its corporate 
structure. The original Kold-Hold 
product now represents less than a 
tenth of the total business of the com- 
pany, he said. 

Kold-Hold was founded in 1931 by 
the late Ransom E. Olds, founder of 
the Oldsmobile and Reo motor car 
companies. Its sole product in the 
beginning was the “Hold-Over” truck 
refrigeration plate, which the com- 
pany says is in use in more trucks on 
the road today than all other means 
of highway refrigeration. Controlling 
stock in the company was purchased 
by Tranter in 1937. 


The Kold-Hold name will be re- 
tained to identify a _ division of 
Tranter Mfg., manufacturing the 
“Hold-Over” plate and allied prod- 
ucts in the refrigeration field. 

A Platecoil Div. has been estab- 
lished to manufacture and merchan- 
dise Platecoil process heating and 
cooling plates, which were developed 
by the company about five years ago 
as replacements for pipe coils in a 
wide variety of industries. 

The Contract Div. will continue to 
manufacture complete products and 
components for other manufacturers. 
Included in this group is a complete 
line of radiant heat baseboards, con- 
densers, static condensers, evapora- 
tors, and other components for the 
air conditioning and_ refrigeration 
fields. 

Tranter Mfg. is also engaged in 
sizeable defense work as a prime 
contractor, and a separate division 
has been set up for this phase of the 
company’s activities. 


ICE CUBE 
MAKER 


Toners 
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ABOVE: NEW WAY TO DEMONSTRATE 
STRENGTH of o product was shown at Philco 
English MG = sports car 
(later given away at the meeting) was 


convention when 


Perched on top of an electric range model. 

Robert J. White, range sales manager, greets 

Atlantic City beauty who added a few more 
pounds to the test. 


RIGHT: UNIQUE ARRANGEMENT OF surface 

heating elements leaves work surface space 

on top of new Philco 30-in. range introduced 
at the convention. 
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HEIR ENS. (MRRSEONTH a JE 


HUET SL 


POLAR PANTRY 
UPRIGHT FREEZER 


eel 


WARRANTY a new example of 
La Crosse Leadership ...a 5 year 
Optional Warranty Plan on sealed 
condensing units installed in LA 
equipment at the fac- 


CROSSE 


tory. Now you can offer 
additional protection to your cus- 


SELF CONTAINED 
BOTTLE COOLER 


r BLUEBIRD BOTTLE COOLER 


this 


tomers at an exceptionally small 


cost. 


DEALERS WRITE FOR COMPLETE INFORMATION!!! 
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STAINLESS STEEL DRAINBOARD 
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AIR CONDITIONING & REFRIGERATION NEWS, JUNE 22, 1953 


PATENTS 


Week of January 13 
(Concluded) 


2,625,378. HEAT TRANSFER ASSEMBLY. 
Harold A. Nason, Erie, Pa., assignor to 
General Electric Company, a corporation 
of New York. 


d 


1. In a heat transfer apparatus, a heat 
transfer surface, a length of conduit for 
conducting heat transfer fluid to affect the 
temperature of said surface, and means 
for readly removably maintaining said 
conduit in intimate heat exchange relation- 
ship with said surface, said means com- 
prising only a flexible strip overlying said 
conduit and engaging said conduit and 
said surface, said strip including a layer 
of flexible heat-conducting material and a 
layer of permanently tacky adhesive 
material bonded to one surface of said 
first-mentioned layer, said adhesive layer 
engaging said conduit and said heat 
transfer surface for holding said conduit 
firmly and removably in engagement with 
said heat transfer surface, said first- 
mentioned layer providing a heat transfer 
path between said conduit and said heat 
transfer surface. 


DESIGNS 
168,616. COMBINATION STOVE, SINK, 


AND REFRIGERATOR UNIT. Alfonso 
Iannelli, Park Ridge, Il. 


mdb scidh 


- 
The ornamental design for a combina- 
tion stove, sink, and refrigerator unit. 


Week of pom 20 


2,625,799. OPEN FRONT SELF-SERVICE 
REFRIGERATOR. Paul H. Brinkoeter, 
San Antonio, Texas, assignor to Ed Pried- 
rich, Inc., San Antonio, Texas, a corpora- 
tion of Texas. Application Oct. 23, 1951, 
Serial No. 252,612. 12 Claims. (Cl. 62—89.5.) 

1. In a display cabinet, the combina- 
tion of a lower compartment and a food 
compartment, a shelf between said com- 
partments for displaying merchandise, re- 
frigerating coils located beneath said 
shelf, blowers for directing refrigerated 
air from said coils to and through said 
shelf and food compartment, air ducts lo- 
cated along the front and rear sides of 


said shelf for conducting cold air from 
said coils to said food compartment and 
warm air from said food compartment to 
said lower compartment, and a partition 
disposed between said refrigerating coils 


and lower compartment having an open- 
ing therein to provide communication be- 
tween said lower compartment and said 
refrigerating coils, said blowers drawing 
the air from said lower compartment to 
said refrigerating coils. 


2,625,800. ABSORPTION REFRIGERA- 
TION. Norton E. Berry, Newburgh, Ind., 
assignor to Servel, Inc., New York, N. Y. 


nC 


1. In an absorption refrigeration sys- 
tem, a circuit for absorption solution in- 
cluding a vapor liquid-lift for raising ab- 
sorption solution therein, said lift com- 
prising a vessel, a separating chamber 
above the vessel, and a riser connecting 
the upper portion of the vessel to the 
separating chamber, means for heating the 
solution in the solution circuit to expel 
refrigerant vapor in quantities sufficient 
to continuously maintain a body of vapor 
between the liquid solution and lower end 
of the riser, and means in the solution 
circuit for delivering absorption liquid in 
finely divided form into the vapor escap- 
ing from the body in the vessel into the 
riser. 


2,625,801. ABSORPTION REFRIGERA- 
TION. Eugene P. Whitlow, Evansville, 
Ind., assignor to Servel, Inc., New York. 


” 


1. In an absorption refrigeration system, 
an absorption solution circuit having an 
upright lift conduit, the parts of said cir- 
cuit being arranged for the gravity flow of 
absorption liquid to the bottom of said 
lift conduit, means for heating liquid in 
said circuit to expel refrigerant vapor, 
and at least a portion of said lift conduit 
having diverging walls to provide a pass- 


DEALERS 


cifically for automotive use. 


Comfo-Aire Automotive 
AIR-CONDITIONING UNITS 


Systems available for almost any model 
of car from 1950 through 1953 


Comfo- Aire incorporates many new features in auto- 
motive air-conditioning, including compressors designed spe- 


DESIRABLE FRANCHISES AVAILABLE TO QUALIFIED DEALERS 


Comfo-Aire, Inc., 918 Berdan, Todedo 12, 0. 


age of progressively increasing § cross- 
sectional area. 
, 
} 
| 
| 
| 


PROCUREMENT INFORMATION 


The following is a list of proposed procurements issued by the 


various indicated 8. Government 


this Synopsis. 


‘ , rocurement offices. This 
list is compiled and made available daily on a free pick-up basis. 
Prospective bidders may obtain complete bid sets by a request 
to the purchasing officer under which the 
y Be sure to identify completely the bid invitation 
ou wish by including in your request the item description, the 
nvitation number or reference number and the opening date. 
This will save time in filling your request. 
economy, specifications are normally not included with the bid 
invitations unless the specification is a new one. 
bidders on a particular item should request a copy of applicable 
specifications and drawings at the time the request for a bid 


utilities. 


urchase is listed in 


For reasons of 


First time 


Angeles, California 


construction of a new | 
equipment room with air 
eonditioning, heating and 


Plans, specifications, and bid 
forms will be furnished by 
this office upon request to 
the District Engineer, Omaha 
District, Corps of Engineers, 
1709 Jackson Street, Omaha 2, 
Nebraska, Attn: Construction 
Division. Plans and specifica- 
tions will be on file in this 
office where additional infor- 
Corps of Engineers, U. 


mation concerning the propose 
work may be obtained. Plans 
and specifications will also be 
| available for inspection at the 
following places: 
Kansas City District, Corps 
Engineers, 601 Davidson Bldg 
Kansas City, Mo. 

Chicago District, Corps of 
Engineers, 475 Merchandise 
Mart Plaza, Chicago 54, Ill. 

Denver Area, Corps of Engi- 
neers, Bldg. No. 52, Denver 
Federal Center, Denver, Colo. 

S. Army, 751 South Figueroa Street, Los 


is made. Electronics Maintenance bldg., Job (ENG-04- 30 Jun 53 

training aids building, and 353-53-140- 
DEPARTMENT OF DEFENSE utilities, partial, at Williams B) 

Ft cag pase. Chandler, 

Descripti rizona includes: 

— qenattty caegetion Cpeaies Plumbing and gas fitting. heat- 

Officer in Charge of Construction, U, S. Naval Station, cunlsar andl ae’ oe 

New Orleans, Louisiana artes i ' 

~ - electrical work interior and 

Condenser spray cooling sys- Job 38378 25 Jun 53 exterior. 


tem, Ordnance Aerophysics 
Laboratory, Daingerfield, 
Texas 


Purchasing and Contracting Office, Bryan Air Force Base, 


(41-628-53 
35-B) 


Bryan, Texas 

Furnishing all plant, labor Job 
materials and equipment and 
performing all work for the 
additions and alterations to 
Bldg. T-651, generally 
consisting of adding a wing to 
existing building; adding and 
relocating partitions in exist- 
ing buildings; installing air 
conditioning and ductwork in 
both wings at Bryan AFB, 
Bryan, Texas. 


Corps of Engineers, New England Division, United States 


Base Procurement Division, EWB, Building 120, Wright- 


Patterson, AFB, Ohio 
Low Temperature brine line 
between bldgs. No. 42 and 


45, area B. 
22 Jun 53 


Purchasing & Contracting Office, Fort Eustis, Virginia 
Replacement of fifty-one coal Job 
fired forced warm air 


(33-601-53 30 Jun 53 


336-B) 


Job 


(44-019-53- 22 Jun 53 
230) 


furnaces with oil fired 
forced warm air furnaces 
in family quarters at 
Fort Story. Virginia. 
Contracting Office. Office of the Post Engineer, Granite City 


Engineering Depot. Granite City. Hlinois 
Installation of ventilation and 


exhaust system 


2bldg. (AV-11-052- 25 Jun 53 
53-27B) 


GENERAL SERVICES ADMINISTRATION 


Army 857, Commonwealth Avenue, Boston, Massachusetts Description Quantity Reference App. Bid 
Alterations and additional Job (ENG 19- 2 Jul 53 No. Date 
; ; 53-64- 
ea eae pos wt lta i - Business Service Center, General Services Administration, 
andling e uipment at Lime- Region 5, 575 U. S. Courthouse, 219, S. Clark St., Chicago, Ill. 
stone Air Force Base, Limestone, Electric water coolers 19 ea. CHD-2023 23 Jun 53 
Maine. Plans and specs Avail. Interim Fed, Spec. OO-O- 
», 1953. Deposit require i 
$10.00. ee eee Busteose Service Depter, Re ww 3, General Services 
Post Purchasing Office, Fort Dix, New Jersey ministration, Washington, D. C. 
Replacement of cooling system Job (AI-28-013- 22 Jun 53 ae bo oege —_— ve gs a yan dl 24 Jun 53 
pit meat cutting plan) oe eee 
urchasing Jontracting ce, . Eustis, rginia -egam ration, ae » D.C. : BN 
Improvements to Wac quarters: Job — (44-019-53-. 22 Jun 53. Air, conditioning second Moor 7- aes = 7 | 
installing electric ranges, re- (216 abies ‘Adi Blae & , 
frigerators, etc. Wishinates Db Cc &.. 
Bureau of Ships, Washington, D. C. Business Service Center, General Services Administration, 
Refrigeration CER Circulating 6 549-649Q 9 Jul 53 Region 5, 575 U. 8, Courthouse, 219 S. Clark St., Chicago, Il. 
ba ene os Head 230 V. Refrigerators: Fed, Spec. 86 ea. CHD-1043 30 Jun 53 
.C. 2 Hi’. Motor —— P AA-R-211C Household, 
Cooling Plant condenser 2 549-649Q 9 Jul 53 tvpe I and II 


Circulating 150 GPM 135 
ft. Head 440 V. A.C. 10 HP. 
Motor 


Corps of Engineers, U. S. Army, Office of the District Engineer, 
Omaha District, 1709 Jackson Street, Omaha 2, 
(ENG-25- 

006-53-178) 


Construction of Permanent Job 
Warehouse for Army Map 
Service at the U. S. Naval 
Center, Omaha, Nebr. 

All Contractors interested 

in inspecting the site of the 
proposed work should contact 
the Area Engineer, Offutt Are: 
AFB, Omaha, Nebr. 


One air conditioning unit 
Purchasing and Contracting Office, Bryan 
Furnish all labor, plant, Job 

materials and equipment 

and perform all work for 

the air conditioning of 

Bldgs. T-57 and T-Ss0, 

generally consisting of 

adding two (2) lean-tos to 

existing buildings; installing 
air conditioning, air | 
conditioning controls and 


| 
» (15 ton). 
Specifications and bid forms 
will be furnished by this office 
upon request. A deposit of 
The work will include: $25 will be required for each 

| set of drawings. 
Air Force Base, Texas 
(41-628-53- 
36B) 


ductwork; replacing four (4) 
existing 25 KVA transformer: 
with new 37.5 KVA trans- 
formers; and installing all 
necessary piping. 


Cabinet (no spec.) 


1 ea. CHD-1043 30 Jun 53 


Business Service Center, Region 6, General Services Administra- 


Nebraska 
30 Jun 53 St. I 


tion, 1800 Federal Office Bldg., Kansas City 6, Missouri 
Storeroom ventilation, 
,ouis, Mo., P.O. garage 
First floor ventilation 

K. C., Mo., F.O.B. 


MUTUAL SECURITY 


Job C R 885 9 Jul 53 
Job C R 981 8 Jul 53 


AGENCY AND 


TECHNICAL COOPERATION ADMINISTRATION 


Washington, D. C. 


24 Jun 53 


Humidity and temperature 
control testing machines 
laboratory supplies 


NATIONAL ADVISORY COMMITTEE 
FOR AERONAUTICS 


Government of India Supply Mission, 635 F Street, N.W., 


1 set B2-1557 13 Jul-53 


National Advisory Committee for Aeronautics, Ames Aeronautical 


Construction of air 


Commanding Officer, Frankford Arsenal, Philadelphia, 


Pennsylvania, Procurement Office 


S & M Humidity control system Job (ORD-53- 24 Jun 53 
and S & M Air Conditioning System X-931) 
3625th Flying Training Wing (Interceptor) Office of the 


Purchasing & Contracting Officer, Tyndall Air Base, Florida 
a la 
-B) 


X-Rav addition to Hospital Job 
Building 601, Interior Alter- 
ations and installation of Air 
Conditioning System. 

Corps of Engineers, U. 


Omaha District, 1709 Jackson Street, Omaha 
(ENG-25- 
066-53-191) 226 


Construction of Control Job 
Tower Remodeling, Offutt 


S. Army, Office of the District Engineer, 


26 Jun 53 Svracuse, New 


Laboratory, Moffett Field, California 
ducts and Services 
cooling water pipes (Specifi- 
cations and Drawings to 
Prime Contractors only) 


CONTRACTS AWARDED THROUGH JUNE 16 


Department of the Navy, Bureau of Ships, Washington, D. C. 

Condensing Unit sanety (549-528).—60, $ 
ork, 

Middletown Air Force Depot, Olmsted Air Force Base, 


A-9784 14 Jul 53 
and Ma- 


terials 


223,.963.—Carrier Corp., 


Middletown, Pennsylvania , 
Installation of water cooling towers and air cooled condensers. 


IF B-36-600. 
2. Nebraska 
29 Jun 53 


PR-(MEBA) 

Brothers. 200 Bedford Street, Hollidaysburg, Penn. 
Corps of Engineers, ° 
W. Jackson Blvd.. Chicago 6, Hlinois 
650 CFM, B-495B.—2 ea., 


53-42. 
U. § 


53-127-C. — $26 860. — Mulch 
Army, Chicago Procurement Office, 


$26,254.—Worthington 


Air Force Base, Omaha, Compressor. 

Nebraska, Corp., Chicago, Illinois. 

All Contractors interested the Area Engineers. Navy Purchasing Office, New York, N. Y. - 

in inspecting the site of the Offutt AFB, Omaha, Nebr. Fans, electric.—3000 ea., $58.350.—Le John Mfg. Co., 702 Hibbs 

proposed work should contact The work will include the Bldg., 725 15th Street, N.W., Washington 5, D. C. 

2,625,802. ABSORPTION REFPRIGERA- circuit having an upwardly directed lift therein, and an additional heating means 
TION. Eugene P. Whitlow, Evansville, conduit for any particular capacity and above the throat of said lift conduit to 


Ind., assignor to Servel, Inc., New York, 
N. Y. 


1. In a low pressure absorption refrig- 
eration system, an absorption § solution 


We HAVE 
GENUINE 
RANCO- 
CONTROLS ; 


makeshifts . . 


replacements . 


WwoRtO'S 


Replacement controls got you in 
a dither? Why mess around with 
. when you can get 
the right replacement in short 
order from your Ranco wholesaler. 
When you stop to think there’s a 
Ranco control for more than 4,000 
. . far more than 
any other manufacturer... you'll 
never use any other! 


LARGEST MANUFACTURERS OF 


New Ranco 
Supplement 
Bulletin No. 1466 


Contains dozens of 
exact replacement 
controls not previously 
available from any 
source! See a copy 

at your Ranco 
wholesaler. 


REFRIGERATION CONTROLS 


° 


bel ~- 


fo ne rr re ny ee te mn tre ser 


provided with a throat, the parts of said 
circuit being arranged to maintain a level 
of absorption solution in the circuit above 
the throat in said lift conduit, means for 
heating the liquid in said circuit below 
the throat of said lift conduit to expel re- 
frigerant vapor at a constant rate, the 
cross-sectional area of said throat being 
correlated to the rate of vapor generation 
to cause the expelled vapor to flow through 
said throat and the lift conduit above the 
throat in continuous vapor phase at the 
desired rate and lift liquid suspended 


additional refrigerant vapor. 
(To Be Continued) 


expel 


MORE INFORMATION? | 


Use Handy Coupon 
on “What’s New” Page 
of this issue. 
Use Key No. for fastest service. 


Subscribe Now 


Se 


Receive the greatest trade paper in the Industry—Arr 
ConpiTioninc & REFRIGERATION News. Published every week. 
Brings you latest news and vital information on household 
refrigeration, commercial refrigeration, air conditioning, 
home freezers; manufacturing, distributing, retailing, servic- 
ing, and contracting. Only $5 per year, 52 issues. 


Fill in coupon and mail today 


AIR CONDITIONING & REFRIGERATION NEWS 
450 West Fort Street, Detroit 26, Michigan 


Gentlemen: Send the NEWS for one year. 
[] $5 enclosed [] Bill me [) Bill the company 
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_ AIR CONDITIONING & REFRIGERATION NEWS, JUNE 22. 1953 — 


CLASSIFIED ADVERTISING 


RATES for “Positions Wanted” $5.00 
per insertion. 


word over 50. 


Limit 50 words. 10¢ per | 


| 
| 


RATES for all other classifications $7.50 


per insertion. Limit 50 words. 15¢ per 
werd over 50. 

ADVERTISEMENTS set in usual classi- 
fied style. Box addresses count as five 
words, other addresses by actual word 
count. Please send payment with order. 


POSITIONS WANTED 


VERSATILE SALES representative for 
service manager. Need someone to spark 
your sales force, or solve your service 
and field engineering problems? My more 
than 20 years’ experience in the branch 
sales and service departments of such 
leaders as Norge, Frigidaire, Kelvinator, 
and Copeland—and operation of own 
refrigeration service organization—may be 
just what you need. Accredited Refrigera- 
tion Engineer—graduate of Chicago Engi- 
neering Institute. granted 16 refrigeration 
patents. 41 years young. Will travel any- 


where. Let's talk it over at your con- 
venience. LOUIS L. FEENEY, 1827 So. 
Bronson Ave., Los Angeles 19, Calif. 


Phone REpublic 3-6322. 


SALES POSITION in Middle West or 
Chicago desired by male, 34, experienced 
in sales presentation, sales administration, 
procedure and mechanics of oil-gas-elec- 
tric home appliances. Now employed by 
national manufacturer. Can be interviewed 
at June Furniture Chicago Mart. Educated 
in scientific management, blueprints, re- 
frigeration and air conditioning. R. D. 
MORNINGSTAR, 3115 North Kenmore 
Ave., Chicago, Tilinois. Phone WE. 5-9216. 


SERVICE AND erection engineer—15 
years’ experience York commercial-indus- 
trial refrigeration and air conditioning 
installation and service. Had 3 years at 
State University; completed course Utili- 
ties Engineering Institute, Chicago, in 
thirties; graduate York Institute, York, 
Pa.; course in electric and oxyacetylene 
welding; taught electricity, refrigeration 
and air conditioning for year at state 
trade school. Was service manager for 
one of largest distributors in Southeast. 
Read blue prints. For two years was 
shakedown man and certified maintenance 
inspector for large chain of cotton mills. 
Have been in certified maintenance for 
past ten years. Use all test instruments 
used in balancing out air and humidity 
control work. Expert on controls, electric 
as well as pneumatic. Desire change to 
different section of United States. Please 
state proposition in first letter. BOX 
4326, Air Conditioning & Refrigeration 
News. 


SALES ENGINEER—41 years old. 15 
years’ experience. Broad refrigeration, air 
conditioning, and sales background. Fa- 
miliar with erection and installation pro- 
cedures. Can train salesmen. Desires posi- 
tion that requires talent and _ initiative 
with manufacturer or distributor. Can 
furnish finest references. Willing to travel. 
Available 30 days. BOX 4330, Air Condi- 
tioning & Refrigeration News. 


POSITIONS “AVAILABLE 
ACME INDUSTRIES, Inc., Jackson, 
Michigan has openings for sales engineers 
in both home and regional offices. 
mechanical engineering or electrical engi- 
neering background with some field 
experience. If you are dissatisfied and 
seek a real opportunity with a progressive 
organization, submit a complete resume 
to director of personnel, 600 North 
Mechanic Street, Jackson, Michigan. Con- 
fidences fully respected. 


AIR CONDITIONING and _ refrigeration 
field service engineer for manufacturer of 
compressors from 5 hp. to 60 hp. Must 
have practical experience in installation 
and servicing. Travel required. Give age, 
education, experience, and salary in letter 
to SCHNACKE, INC., Evansville, Indiana. 


THE SERVICES of a man with a well- 
rounded background in commercial re- 
frigeration are required for the responsi- 
bility of preparation and assembly of edu- 
cational literature for dealer and user 
utilization. Please furnish complete per- 
sonal, educational, employment, and earn- 
ings information in your reply. TYLER 
FIXTURE CORPORATION, Personnel 
Office, Niles, Michigan. 


Prefer | 


AN OPENING exists in the eastern states 
in our service department. A complete 
knowledge of the fundamentals of com- 
mercial refrigeration are required, plus 
sufficient background to accomplish 
trouble-shooting assignments. This is an 
excellent opportunity for the qualified in- 
dividual. Please furnish 
sonal, educational, employment, and earn- 
ings information in your reply. TYLER 
FIXTURE CORPORATION, Personnel 
Office, Niles, Michigan. 

DISTRICT REPRESENTATIVE—Commer- 
cial refrigeration and market fixture 
manufacturer, established over 55 years, 
has permanent opening for experienced 
man selling refrigeration equipment and 
market fixtures through Kansas, Missouri, 
Iowa, and Nebraska. Will be expected to 
set up distributors. BOX 4329, Air Con- 
ditioning & Refrigeration News. 
REFRIGERATION ENGINEER — Perma- 
nent position to supervise small, 
group installing and servicing self-service 


stores. Able to estimate costs. Eastern 
Massachusetts area — infrequent travel. 
Present position protected. Write educa- 
tion, experience, history, and best pay. 


BOX 4331, Air Conditioning & Refrigera- 
tion News. 
WANTED—MANUFACTURERS'’ agent re- 
siding in Michigan with wide acquaintance- 
ship in refrigerator manufacturing indus- 
try to represent in Michigan AAA-1 con- 
cern. Our product used in the manufac- 
ture of refrigerators and freezers. Write 
fully giving complete details relative to 
products now handled and experience. In- 
terviews will be arranged. BOX 4332, Air 
Conditioning & Refrigeration News. 


EQUIPMENT FOR SALE 


BRAND NEW, latest model Compressors 
up to 5 hp. at tremendous savings! Sealed 
units—\% hp. @ $45; % hp. @ $55; % hp. 
@ $70. Model S64 % hp. domes (motor 
compressor assemblies) @ $33. Also 4 hp. 
DC and 25 cycle AC open-type. Quantities 
limited, so act now! MANN REFRIG- 
ERATION SUPPLY CO., 440 Lafayette 
8t.. New York City. Gramercy 3-8000. 

6 “LOUDON (Scotsman) “fully “automatic 
ice cubers used six months or less on 
rental plan. Due to Chicago water condi- 
tions necessary to replace. Original cost 
$475.00. Will sell at $175.00. Powered by 
% hp. A.C. Coplametic unit. Contact 
NORTHLAND REFRIGERATION SALES 
CO., 1823-25 S. Kedzie Ave., Chicago 23, 
Illinois for information and literature. 


NAME - PLATES—specially manufactured 
for the air conditioning and refrigeration 
trade. Use these die-stamped 24” x %4” 
flexible name plates for labeling and 
identifying your equipment and installa- 
tions. Available from stock with standard 
refrigeration nomenclature—or worded to 
your order. Approved to meet engineers’ 
specifications. No minimum quantity re- 
quired. Free samples. Write 
SETON, 394 Central Avenue, New Haven, 
Connecticut. 


ATTENTION SERVICEMEN 

cur 1953 Catalog. Relays, 
valves, controls, dehydrators, 
open & hermetic units. All new mer- 
chandise at great savings up to 50%. 
Sold on Money Back Guarantee. WALTER 
W. STARR REFRIGERATION, 2833 Lin- 
coln Ave.. Chicago 13, Illinois. 


FRANCHISES WANTED 


MANUFACTURER'S AGENT wants lines 
of reputable equipment. Will give your 
product the representation it needs. Oper- 
ating out of Jacksonville and covering 
any or all of Florida, Georgia, and Ala- 
bama. Engineer, experienced in design. 
estimating and contracting of air condi- 
tioning, heating, ventilating, process 
piping and plumbing. Has directed large 
sales force and has had own mechanical 
contracting company. Write BOX 4313, 
Air Conditioning & Refrigeration News. 


- Send for 
expansion 
V_sbelts, 


MISCELLANEOUS 
NORGE SEALED units remanufactured or or 
exchanged. Immediate delivery from stock, 
2 year warranty. Freon refrigerant. Write 
for prices and _ shipping instructions. 
Genuine Norge terminals for Norge sealed 
units. Sets of three, $12.15 plus postage. 
MODERN REFRIGERATION CO., INC., 
12541 E. McNichols Road, Detroit 5, Bich. 


Super-Flaker. 


schools in five states. 


over 50,000 population. 


FOR SALE 


Refrigeration - Store Fixture 
Restaurant Equipment Business 


Over $400,000 gross sales — Franchise lines include Brunner, Ebco, 
Larkin, La Crosse, Victor, Viking, Jordon, Globe, Stimpson, Hollymatic, 
Restaurant equipment includes full lines of nationally- 
known products, both equipment and supplies for turn-key installations. 

Trade territory of 160 mile radius includes two state capitols; 
also well-established clientele includes state agencies, institutions, and 


Lease $250.00 per month three-story brick building 50 x 130 
(air conditioned offices) on main street of lively Southwestern city 


Will sell at inventory fixtures, stock, improvements, and goodwill. 
Reason for selling — other business. 


WRITE BOX 4328, Air Conditioning & Refrigeration News 


steady | 


THE MASTER SERVICE “MANUALS _—_— 


— — — and other books of the Refrigeration Library are 


depended upon as textbooks in trade schools from coast to coast. 
BUSINESS NEWS PUBLISHING CO., DETROIT 
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HOW TO APPLY VALVES 


By 


A-P Controls Corp., Milwaukee 


Discussion of the important question of properly locating the 
thermal bulb of a thermostatic expansion valve is continued in 
this instalment of the series on valve applications. These articles 
consist of excerpts from the “Product Application Manual’ pre- 
pared by the sales department of A-P Controls Corp. and are 


published with permission. 


_Thermostatic Expansion 


Valves (3) 


2. Location of thermal bulb out- 
side the refrigerated space. 


Thermal bulb location outside of 
the refrigerated space will, without 
proper insulation, subject the bulb to 
warm room air and the bulb will 
respond, to a large degree, to am- 
bient temperature rather than to re- 
frigerant gas temperature at the 
evaporator outlet. 

If it is necessary to attach the 
valve’s thermal bulb to the suction 
line outside of the refrigerated space, 
it is extremely important to properly 
insulate the thermal bulb to the line 
with a thickness of 3 to 4 in. of 
good insulating material. 

It is also very important that this 
insulation extend out on the suction 
line each way from the thermal bulb 
location for at least 1 ft. or more. 

Severe frost-back on the suction 
line during machine operation will 
result if the valve thermal bulb is 
not well protected by the required 
amount of good insulating material. 


3. Traps at evaporator outlet. 


thermal bulb, bulb temperature will 
be reduced and the valve will move 
towards the closed position. 


When the liquid has passed the 
bulb and superheated gas tempera- 
ture is again being felt, the bulb will 
move the valve towards the open 
position. 

The net result is a “hunting” valve 
cue to the alternate passage of gas 
and liquid, with resulting loss of close 
superheat control and close regula- 
tion of refrigerant flow. 


ADAPTATION OF VALVE FOR 
MULTIPLE EVAPORATOR 
SYSTEMS 


Consideration of the principles of 
thermostatic expansion valve opera- 
tion reveals this type of valve to be 
ideal for multiple evaporator applica- 
tions. Refrigerating systems in which 
several evaporators are operated from 
one condensing unit will, if properly 
designed, operate well when thermo- 
static expansion valves are employed. 


Inasmuch as this type of expansion 
valve feeds refrigerant to each evap- 
orator at a rate proportionate to the 
heat load imposed on each coil, each 
fixture operating from a central con- 
densing unit will be operated accord- 


It is very important in locating the @-———————— 


expansion valve thermal bulb that 
liquid traps do not exist between 
evaporator outlet and thermal bulb 
location. 

Fig. 4 shows correct and incorrect 
thermal bulb locations on evaporators 
which feature liquid traps at their 
outlets. 

If a trap occurs between thermal 
bulb location and the evaporator, re- 
frigerant liquid and oil may accumu- 
late in the trap and, from time to 
time, be carried into the suction line 
by the velocity of the suction gas. 

When refrigerant liquid passes the 


Valmart N. Y. Liquidates; 


Freshmaster Appoints 
Belasco as Distributor 


NEW YORK CITY~—-Appointment 
of S. Belasco & Sons, Inc. as Fresh- 
master distributor in the metropoli- 
tan New York area and the liquida- 
tion of Valmart N. Y., Inc., the former 
distributor, was announced recently 
by John Bess, president of Fresh- 
master Corp. 

Belasco has absorbed the major 
part of Valmart’s service and office 
personnel, Bess said. He pointed out 
that Valmart N. Y. was the last re- 
tail operation in which he had any 
financial interest. Bess disposed of 
his interest in Freshmaster Miami 
last April. 


Vaimart N. Y., organized under the 
laws of the state of Pennsylvania, 
was formerly known as Valmart 
Philadelphia, Inc. This particular 
corporation pioneered the _ freezer- 
food plan movement in Philadelphia, 
Bess said, and continued operations 
in the Quaker City until May, 1952. 
Then a Freshmaster distributor was 


appointed for the Philadelphia area. | 


At that time the name was 
changed to Valmart N. Y. and its 
operations were shifted to metropoli- 
tan New York where Freshmaster 
freezers were distributed under the 
Freezer Owners’ Association of 
America, Inc. (FOA) food savings 
plan. Bess is still president of FOA. 

Bess declared that Freshmaster 
will now devote its entire activities 
to the merchandising of freezers 
through distributors in various cities 
along the eastern seaboard. 


Drayer-Hanson Names Mott 
Gulf Coast Area Distributor 


LOS ANGELES Drayer-Hanson, 
Inc., manufacturer of finned tubing 
and extended surface heat exchange 
equipment, 
ment of Brock Mott of Houston, 
Texas as Gulf Coast distributor for 
its industrial products, particularly 
Drayer-Hanson boiling point cooling 
systems and Cal-Fin tubing. 
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INCORRECT 


- 


INCORRECT 


CORRECT 


FIG. 4 shows how thermal bulb should be 
located in order to avoid liquid traps. 


ing to individual requirements. 

In this type of application it is 
important that the thermostatic ex- 
pansion valve be sized to the par- 
ticular evaporator which it is con- 
trolling, rather than to the size of 
the central high-side equipment. 


(To Be Continued) 


SHERER cases give your customers 
a double profit: 


sales up to 300% 
Design based on 100 years of 
making eee merchandising more | 
profi mpulse | 


- MODEL a008cs frozen food annine 
— diser with extra “capacity and -o- truly 
continuous display when two or more 
2 ore dined, 


erpters or dairy 


Savings result pees 
clusively SHERER Samed ak 
tem* which cuts unit running time 
as much as 15%. 


“MODEL 3100CS hos big display capac- 
ity for high-profit, fast-moving items. 
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Refrigerated Warehouse 
Rises In West Albany 


ALBANY, N. Y.—-Construction has 
started on a 150,000-sq. ft. refrig- 
erated food warehouse for Tri-City 
Produce Co., Inc. on Railroad Ave. 
near Fuller Rd., West Albany. Its 
cost is estimated at $150,000. 

Picotte Realty, Inc. announced the 
signing of a long-term lease for the 
building. The produce company, 
which has been at Broadway and 
Spencer St. for 20 years, is exnected 
to move into the new quarters by 
early November. 

The one-story steel and masonry 
building will have conveyor unloaders 
to carry produce from refrigerated 
cars and trailers to coolers. or 
freezers. 

Frederick Tibbitts, Tri-City presi- 
dent, said the new location was se- 
lected as being central to nearly 
1,000 stores and restaurants. 


How To Pick Room Unit-- 


(Concluded from Page 1, Column 3) 


nishings in the average home each 
year (26% is taken into the lungs), a 
room air conditioner more than pays 
off its initial cost in lower doctors’ 
and cleaners’ bills.”’ 

Before choosing a unit for a par- 
ticular job, says the House & Garden 
piece, many related factors must be 
taken into consideration. ‘“‘Two rooms 
of equal size and shape may well re- 
quire completely different capacities. 
A room located where warm spells 
are long and intense will require a 
very different size than one of the 
same size in a more moderate climate. 

“The exposure of a room counts, 
too. One facing west, that bears the 
full brunt of the hot afternoon sun, 
will require a larger conditioner than 
one located on a more protected side 
of the house. Room sizes must be 
taken into consideration as well as 
the number of their windows and 
other outside openings.” 

The article urges readers “Above 
all, don’t select a too-small unit in 
order to save a few dollars. No 
matter how well designed a room air 
conditioner may be, it cannot work 
satisfactorily if forced to do a job 
too big for its capacity.” 


Amana Aid-- 


(Concluded from Page 1, Column 2) 
by the recent storms within your ter- 
ritory we will clean, repair, and place 
in good operating condition any new, 
used, or in-use Amana freezer which 
was damaged by the recent storms 
in your area and thus rendered in- 
operative. 

“We will do this work without cost 
to you, your dealers or your cus- 
tomers. Furthermore, we will re- 
imburse any user of an Amana 
freezer installed in a home for loss 
due to food spoilage resulting from 
the storm. This offer is made not- 
withstanding the fact that this goes 
well beyond the coverage afforded by 
our food spoilage warranty. 

“We ask that you inform your 
dealers of this offer and that they in 
turn inform their Amana users.” 


I. Ben Kagey Opens Own 
Mfrs.” Agency In Atlanta 


ATLANTA, Ga.—I. Ben Kagey, 
formerly associated with Huffman- 
Wolfe as general project manager, 
has opened his own manufacturers’ 
agency business at 305 Techwood 
Drive, N. W. 

The firm name is I. Ben Kagey & 
Associates. The company specializes 
in air conditioning, heating and 
ventilating, and allied equipment. 


, Westinghouse — 


Air Conditioning 


THE MOST COMPLETE LINE 
IM THE INDUSTRY 


- Setcontained UNITAIRE® from 2 to 
p. 


© Central plant UNITAIRE from 15 to 25 hp. 
@ Hermetically-sealed compressors from 2 
to 100 hp. 


@ Water-cooled and evaporative condensers 
and water coolers in matching ratings. 


@ Complete line of coils, fans, air handling 
units and electronic air cleaners 
you Caw ss SURE...1F rvs 


Westinghouse 


AIR CONDITIONING 
Hyde Pork, Boston 36, Mossochusetts 


4-80286 


AIR CONDITIONING & REFRIGERATION NEWS, JUNE 22, 1953 


Supermarket Plugs New 
Self-Service Meat Dept. 


HERSHEY, Pa. — Acme Super 
Markets promoted the new self-serv- 
ice meat department of its unit in 
the Hershey Department Store with a 
newspaper advertisement stressing 
the convenience and ease of shop- 
ping in the new setup. 

The ad was captioned: “No More 
Waiting...” 

Copy read: “Just reach in the re- 
frigerated cases and serve yourself 
to all familiar cuts from chops to 
roasts... 

“Meats are prepared for you on the 
premises in an air conditioned room. 
Every item plainly labeled to show 
variety, weight, price per pound, and 
price of package. You're always 
first at the Acme meat counter.” 


Vendo Hoover 
KANSAS CITY, Mo.-Vendo Co. 
here has announced the appointment 
of Arlo Hoover to the newly created 
position of director of purchases. 
This new position has been created 
as a result of a new coordinating pro- 
gram bringing civilian and military 
production activities under single 
authority. Donald R. Ross continues 
as purchasing agent of the company. 
Hoover joined Vendo in 1939. He 
was purchasing agent for 10 years, 
and in 1951 became administrative 
assistant to the first vice president. 


Names A. 
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Airtemp Film Shows Air 
Conditioning Value To 
Home and Industry 


DAYTON—“It’s In The Air’’—a 
new, entertaining, 20-minute color 
film relating the story of air condi- 
tioning’s important role in the aver- 
age home—has been released by Air- 
temp Div. of Chrysler Corp. 

“The non-commercial film tells for 
the first time in layman's terms, the 
full story of air conditioning’s value 
in the home and in business and in- 
dustrial life,’’ the company said. 

Filmed in Kodachrome, “It’s In The 
Air” presents the story of the various 
atmospheres of planets in the uni- 
verse. ° 

“It tells of the unique role that the 
earth’s living, breathing creatures 
enjoy in the heavenly arrangement of 
planets and stars,” according to Air- 
temp. 

“The principles of air conditioning 
—which control these elements in 
enclosed spaces—are clearly illus- 
trated in an interesting visit with the 
average family in the average, air 
conditioned American home.” 

“It’s In The Air” is available for 
free distribution to schools, fraternal 
organizations, and business, social, 
and luncheon groups. Arrangements 
for showing may be made by writing 
to Airtemp Div., Chrysler Corp., 
1600 Webster Ave., Dayton 1, Ohio. 


You can mount Alco 402 Valves in any 
position that’s handy...in any 
location that’s easy to reach. 


Reason: They’re liquid charged and 

work equally well upright, sideways, upside 
down...in or out of the refrigerated area. 
Easy to install—YOU SAVE WORK 
Simple to service—YOU SAVE TIME 
Pressure limiting—YOU SAVE MOTORS 
Compact size—YOU SAVE SPACE 


i, 


BREAKING GROUND FOR NEW BRUNNER PLANT in Gainesville, 
Ga., A. G. Zumbrun (center), Brunner Mfg. Co. president, takes 
over controls of a bulidozer with help from Summic Kinningham 
(left) of Gainesville and Bill Cashin (right), Brunner director. 


Brunner Expands with New Plant-- 


(Concluded from Page 1, Column 4) 


house to serve the entire southeastern 
area will be maintained, however. 
Plans call for stocking a wide range 
of air compressors, in addition to 
large and small refrigeration units, 
for the convenience of Brunner cus- 
tomers who can best be served from 
the Gainesville facilities. 

With the introduction of the new 
Brunner-Metic and growth of sales of 
its other refrigeration and air condi- 
tioning products, there came a need 
for more plant facilities, but expan- 
sion possibilities in Utica were in- 


adequate, Zumbrun stated. The Brun- 


-ANY ANGLE 


ner board of directors voted to estab- 
lish a plant elsewhere, preferably in 
a southern location closer to one 
of the greatest market potentials for 
cooling equipment. 

Gainesville was selected after con- 
siderable study, one of the reasons 
being that it offers excellent rail and 
truck transportation facilities to the 
entire U. S., and export shipping 
points are accessible. A one-story 
windowless building, it will be com- 
pletely air conditioned. New produc- 
tion equipment will be installed and 
the entire plant will represent an in- 
vestment of more than $1% million. 


IS THE RIGHT ANGLE 


for installing 


)> ALCO 402 THERMO VALVES 


SEVERAL CONVENIENT SIZES 
NOW AVAWLABLE! 
Freon-12—4%,% and 1 Ton 
Freon-22—.4, 8 and 1.6 Tons 
Methyl Chloride—'4, 1 and 2 Tons 
ALCO 402 — THE SMALL-FIXTURE VALVE — 
ENGINEERS 


ENGINEERED FOR SERVICE 


SEE YOUR ALCO WHOLESALER 


ALCO VALVE CO. 


Designers ond Manufacturers 
of Thermostotic Expansion 
Volves, Evoporator Pressure 
Regulators: Solenoid Valves 
Float Valves; Floot Switches 


853 KINGSLAND AVE. « ST. LOUIS 5, MO. 
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